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PR and the car 
manufacturers 


Sm.—An owner of a 1939 
Packard car wrote to the makers 
asking for a handbook. “Cer 
tainly,” said they, “only too glad 

please accept this operation 
THIS WEEK 
Trade and Technical Press Survey 
—page 80 
NEXT WEEK 


How to succeed with 
institutional advertising. 


manual with our compliments 
We hope you have many miles ot 
happy motoring, etc., etc.” 

Try doing the same thing for a 
1951 MG. You'll receive a 


April 1930 


At NABS Festival Dinner Prince 
George (afterwards the late Duke 
of Kent) called for more advertising. 

* * . 

Arthur Phillips succeeded Philip 
Emanuel as advertisement director, 
Daily Herald. 

+ * . 

The Bouveric Sireet offices of 

Punch were opened. 
> . * 

Design and Industries Associa- 
tion, in its year book, The Face of 
the Land, drafted a suggested code 
of practice for outdoor advertising. 

- * 

Lord & Thomas & Logan took 
over all the Quaker Oats products 
accounts. 

+ * * 

Brighton ran a “Posting Week,” 
during which inhabitants were 
asked to post letters and cards to 
relatives, friends, and strangers, 
telling of the resort's attractions. 
There was large-scale co-operation 
from manufacturers and traders. 

* * * 

The United Tanners’ Federation 
launched their first collective cam- 
paign. 


+ * > 
The Milk Trades’ Publicity Coun- 
cil introduced the use of housewives 


To The Editor .. 


manual all right—but it'll cost 
you 5s. You will also pay for 
the postage. You must also pay 
for it to be sent COD—making 
another 2s. Id. in all. 

1 submit that as a PR exercise 
this does not help to create a 
positive attitude towards MG 
As an example of psychology in 
salesmanship. it is not exactly 
inspired Surely somebody 
should explain to MG that it is 
not much use spending money on 
press advertising while their rela 
tions with the public are subject 
to such strains 

Believe me, if I ever get to have 
an expense account in the future. 
I shall certainly run a Packard 

PeTer Pact 
Heathfield Gardens, 
Brent, N.W.11 


(An MG — spokesman tells 
ADVERTISER'S WEEKLY: “Jt is the 
practice of car manufacturers to 
give an operation manual free 
with every new car. Subsequent 
copies of a manual can be ob- 
tained at a charge which varies 
from manufacturer to manufac- 
furer. 

“If Mr. Page bought his MG 
second-hand—as I presume he 
did—he should have made sure 
that the manual was with the car. 

“Every year motor manufac- 
turers spend many thousands of 
pounds on the provision of free 
literature.” —Eprror.) 


25 VEARS AGO 


milk-books as advertising medium 
hey contained copyright recipes 
ind advertisement pages. 
~ = = 
The deaths occurred of Sir John 
Ritchie Findlay, principal partner 
n John Ritchie & Co., publishers of 
the Scotsman, and of Sir revor 
Henderson, who shared the manage- 
ment of the Belfast Newsletter with 
his brother. 
om * *« 
Sir Ernest Benn became president 
of the Aldwych Club. 
” * 


' * 

Sir Charles Higham attacked the 
practice among some agencies of 
rebating commissions to clients. 

7 7 + 

With the collaboration of the 
Stock Exchange Committee and the 
Director of Public Prosecution, the 
Advertising Association evolved 
recommendations te check false 
financial advertising. 

* * * 
he Publicity Club of London 
decided to award the Publicity Club 
Cup for 1930 to Sir Charles 
Higham. 
* * * 

Th American Federation of 
Musicians ran a campaign in 900 
newspapers and 15 magazines to 
arouse sympathy for musicians 
displaced by talkies’ “canned 
music.” 


Practise what 
they preach 


Sir,—Joe Harris (ADVERTISER'S 
WEEKLY, March 31) is right. 
Great tenacity is required to sel! 
print, and breaking in from cold 
‘ften takes many months. 

Our sympathy is with the 
representative who, every time 
a certain “buyer” said “Sorry, 
nothing to-day,” replied, “O.K., 
1 wish I had a hundred like you.” 
Pressed eventua to explain his 
strange remark he said, “Trouble 
is I've got 300 like you.” 

The usual! rebuffs, particularly 


from agency print-buyers, do call 
11 


for some hard selling. The atti- 
tude of “perfectly satisfied, 
wouldn't think of changing” so 
often met with is, I think, a 
strange one for advertising men 
to adopt. If this feeling pre- 
vailed generally, advertising in 
all its forms would become in- 
nocuous. Mrs. A would remain 
satisfied with Daz and Mrs. B 
would not think of changing 
from Surf Advertising would 
lose a lot of revenue. 

Print buyers should, I think, 
practise the policy advocated in 
the sales pieces they handle, and 
be ready occasionally to test the 
merit of newcomers. They might 
obtain for their clients better 
work or service and, who knows, 
they might even save them some 
money 


L. Davis 
Moonfleet Press Ltd.. 
London, W.C.2. 


The way to a 
‘fuller life’ 


Sir,—The programme an- 
nounced by the Advertising 
Association for the Brighton 
conference concludes with a 
“free-for-all” business session, 
from 10 a.m. to 12.30 p.m. on 
Sunday, May 8 

If organised advertising is truly 
concerned with “higher  stan- 
dards”—‘“a richer, fuller home 
life for all”"—and in “promoting 
human brotherhood,” there would 
seem to be some lack of imagina- 
tion in planning a work-a-day 
session for a Sunday—timed to 
cover the very hours set aside 
everywhere for public worship 
and thanksgiving 

There is a “free-for-all” session 
every Sunday morning at each 
of the many denominational 
churches in Brighton, and I sug- 
gest that the Advertising Associa- 
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tion might, without pretentious 
piety, lead the delegates on that 
Sunday to one or more of these 
churches for a fitting and earnest 
closing of its conference. 

F. HARDING 
Stonehouse Road, 
Halstead. Kent. 


‘The scraggy 
claw’ 


Sirn,—""A well designed adver- 
tisement, what a pity the artwork 
just misses it.” How often do we 
art directors pass such a remark” 

The advertisement for Vogue 
(Photograph of the Month, April 
7) is a typical example. An adver 
tisement of excellent design, but 
your article reveals all too clearly 
why the “artwork” just misses it 

Interesting as a photographic 
technique, yes, but surely a good 
artist could be found who would 
produce a drawing equally 
original and vigorous, and look- 
ing like the hand of a lovely 
woman, not the scraggy claw of 
a raddled old harridan. 

Such tricks of new photo tech- 
nique are certainly justified if the 
result is something truly original. 
but not when they produce 
nothing that cannot be done 
better by existing methods. 

FRAN. SUTTON 
Granthams, Reading. 


KHK profits 


The annual report of Keliher, 
Hudson and Kearns Ltd., 
periodical and colour printers, 
for the year ended November 30, 
1954, shows consolidated profits, 
after expenses and taxation, of 
£30,684, as compared with £28,674 
for 1953. A final ordinary divi- 
dend of 12 per cent less tax 
1s recommended. 

Edwin C. Keliher, a director. 
who retires after SO years in print- 
ing, will be entertained to a Savoy 
luncheon following the annual 
meeting on Wednesday, April 27. 


POINT-OF-SALE 
DISPLAY AND SHOWCARDS 
FINE QUALITY SILK SCREEN PRINTING 
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BRITISH EXHIBITION, COPENHAGEN 


, 29 SEPTEMBER TO 16 OCTOBER, rgs5¥5 


(Arranged by the Federation of British Industries, through the British Overseas Fairs Ltd.., 
in conjunction with the British Import Union of Denmark) 


Albert Milhado, having just returned from Copenhagen, has 

obtained from Messrs. Sylvester Hvid, advertising controllers 

of the British Exhibition in Copenhagen, the sole advertising 

rights in the United Kingdom for Alber Milhado & Co. Ltd. 

of the CATALOGUE OF THE Br TISH EXHIBITION 
IN COPENHA‘:EN 


Advertisement space in the catalogue should be reserved as soon as possible 
and all copy must be sent to the Milhado ©r::anisation before 15th May 


Advertising rates are as fo! ows . 
FULL PAGE ... D.Kr. 750 ‘ \pprox. £38) 
HALF PAGE . . D.Kr. 400 (Approx. £21) 


na For further information apply to : 
¢) ALBERT MILHADO & CO LIMITED 


140 Cromwell Road, London, S.W.7 Tel : FREmantle 8592/3 


COPENHAGEN—The Gateway to Scandinavia 
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YOU CAN’T COVER THE MIDLANDS WITHOUT THE DESPATCH 


= 8 €«=6- Evening Despatch — 


CORPORATION STREET, BIRMINGHAM, 
Tel: CENtral 846! 
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IMPACT... 


AT THE ‘POINT-OF-SALE 
DEMANDS DISPLAY, SCREEN 
PRINT AND EXHIBITION BY 


| PRIESTLEYS | 


COMMERCIAL ROAD. CLOUCESTER + TEL. 272c1 


<1 ADVERTISER'S WEEKLY 


Vol. 168 No. 2,181 


Advertiser's 
Weekly 


cr. 
The Journal of British Advertising & Marketin: IMPACT... \ 


AT THE ‘POINT-OF-SALE 


a DEMANDS DISPLAY, SCREEN 
180 Fleet Street, E.C.4 Phone: Chancery f 844 PRINT AND EXHIBITION 8Y 


52'6 A Year Post Free 55/- Overseas | PRIESTLEYS | 
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‘Chronicle’ rumours are — Another Oughton honour 


denied by 
‘NOT LN DIFFICULTIES OVER STRIKE: the Mansion !louse on Tuesday, May 24. 
PROFITS WILL BE MAINTAINED director of “ S. Crawford, Ltd., is immediate 


UMOURS that the “News Chronicle,” as a result of the in Advertish ant the current holder of the 
strike—now in its 20th day—was in financial difficulties, “'cbimtes® © «44! 
and was to be sold, were emphatically denied by the chairman ~~~~~~~~ 


e The Publicity Club of London Cup, for 

eibe ‘ signal achievements in advertising, has been 
€ hairman awarded this ycar to Hubert Oughton, and will 
be presented by) the Lord Mayor of London at 


Mr. Oughtoo. who is chairman and managing 


past president of the Institute of Practitioners 


of the paper, L. J. Cadbury, in a statement published “Two | -eds’ date Latest competitor ‘n 
yesterday. : : advertising battle 
Mr. Cadbury said there was no 1iSER'S Weekty: “This loss ome . oe re s 


truth whatever in these “mis 
chievous reports.” He continued 

“The paper is not and has not 
been in difficulties, is not to be 
sold and will publish as usual 
when the strike is over 

“A reference in Randolph 
Churchill's article in the current 
issue of the Spectator to the effect 
that the News Chronicle was 
operating at a loss before the 
strike began is quite untrue.” 


Newsprint saving 


The average daily saving in 
newsprint as a result of the sirike 
is a little over 1,400 tons, it was 
stated in Parliament last week. 


In a letter to the Spectator 
requesting a retraction of this 
reference and emphasising _ its 
damaging nature. Mr. Cadbury 
said that far from losing money 
‘the News Chronicle was making 
perfectly norma! profits up to the 
date of the stoppage” and he 
confidently anticipated that it 
will continue to do so when 
vewspapers resume publication 
which we all hope will be soon 

Findings of the Court of 
Enquiry, set up to investigate the 
causes and circumstances of the 
strike by the ectrical Trades 
Union and the Amalgamated 
Engineering Union, which has 
caused NPA members to cease 
publication of national morning 
ind Sunday papers and London 
evenings, were published late last 
night. (See Stop Press). 

Advertisers and agents are 
faced with complete loss of sea- 
sonal advertising campaigns as a 
result of the strike. 

As Hubert Oughton (W. S 
Crawiord, Ltd.) told ADver 


Street | Club have com 
must adversely affect the sale of 


*ted ont f the - M 
the goods concerned. But we are ple I aor we _ ‘ New cake mix 


rT Two | cricket match, in 
still not proposing to switch aid of NA be held at Hur 


advertising to other media ; not linghan dnesday, Septem account for 


merely is this difficult, but it is 


her 7 

also not wise. We believe it is i ‘ : 9 

much better to use the money Rp oe : a MeCann 8 

hat has not been spent, to plan a _ ; a we , 

rr yntinuity at a later date.” Clu on Monday A new competitor in the cake- 
Bin ’ hss cileaaaan Ma ; ' p.m., the annual mix field—one who is expected 
Col. George Warden (Arm Chrisin on Wednesday to use heavy advertising—has 

strong-Warden, Ltd.) says “We Decemb it the Connaught been revealed by a statement 
@ Continued on page 53 7” from the Shredded Wheat Co. 


that MecCann-Erickson Led. 
have been appointed for their 
new cake-mix division. 

The name and launching date for 
the new cake-mix are still un 
disclosed, but the product will 
be an aggressive competitor in 
this field, say the manu 
facturers 

McCann's have handled Welga: 
Shredded Wheat since 1948 
and, in 1953, were appointed 
agents for Shreddies, another 
new product of the company 


This new account follows 

McCann's recent appointments 

The three members of the Court of Enquiry «! npleted its public as agents to the Colgate-Palm 

hearing into the dispute last week. Left to right: S. M. Caffin, Sir John olive-Peet Co. and J. Lyons and 
Forster, the chairman, and W. J. P. W er Co. earlier this year 

ie _= 


THE ADVERTISING MAN’S GUIDE TO ASTROLOG) 
A RESUME FOR ARIES | °o. vnc “Ugo 


i Lucky dates? They're not for 
‘ March 2! - April 19 you this month or any other 
4 ; Aries subjects would do well to ask then y tt 


seives these four questions before they ¢ i act the way your luck stands 
much further through life u inherited a million the 


' 3 f England would go bust 
(1) Whose clangour clangs loudest, longest Bent ‘s == ~ 


4 One th though’ 
(2) Whose brick drops on the governor's toc - —— oer Remember 
4 hat Public Service with a jm 
3) Who's never, never in the lifeboat rculat r db 
(4) Whose little whosit are you ” irculation is a very good buy at 
- much more than I1)- per 
NOW do you get it 4 and you mught get pro- 
Yow are the sacrificial bone-head who play uch at moted And then heaven help 
essential role in every agency your firm'' 
Rewinald Harris Publications Ltd. 3 Stanhope Row, Mayfair, Wi. GRO M77 
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TV RATES EXPENSIVE—BUT... 


‘NOT FANTASTIC IF THEY PRODUCE RESULTS’ 


Co-operative campaign for set 


conversion is planned 


After the commercial television advertisement rates had 
been called “fantastic” and “prejudicial” by speakers at the 
Incorporated Society of British Advertisers’ open meeting on 
TY in London last week, H. F. Chilton, publicity manager 
of Horlicks Ltd. and chairman of the ISBA radio and TV 
committee, agreed with one questioner that the rates might 
not be “necessarily expensive.” 

Mr, Chilton was asked: “W vould ask the contractors for 
is £1,000 per minute an unpar: ge ntees as to the picture—“If 


able figure? Why is it ob hey make a mess of our picture, 

jectionable?” He replied lo we get our money back?” 
I agree that the rates «ur Mr. Whitworth said that ISBA 

costly, but they are not necessar uld certainly take steps in this 


expensive—if they produce possibly in co-operation 
sults. But £1,000 a minut Institute of Practitioners 
people who might not be lookin \dvertising. The problem was 
at that moment is a pretty hea be discussed by ISBA’s radio 
whack out of any advertis: { TV committee 

budget.” 


One questioner asked what was 
it was revealed at the mecting 


Jone to ensure the supply 


- by BE. M. Lee, managing direc! lata that would indicate that 
of Belling & Lee Ltd., that t , for money was being given 
had already started betw (» F. Todd said that the point 
manufacturers, agents and o 1 not been lost sight of. Mark 
interested about the possibility juin believed that in time the 
a publicity campaign urging | ntractors would be forced to 
conversion of receivers during luce some of their rates 


summer months. It would p 
bably take the form of pre 


QUOTES FROM THE SPEAKERS 


Selected tables and information compiled by ISBA and circulated at 
the meeting are given below. 


£3 \ MINUTE FOR 1,000 
VIEWERS BY MARCH 1956 


The position in the London area on March 1, 1956, is estimated 
by ISBA to be as follows 


Number Assumed °, Number of 
of Adapted to Adapted 
Type of Sets Sets Band III Sets 
Incapable of « rsion 400,000 
Requiring tuner and aerial 800,000 20°, 50°. 160,000 400,000 
Requiring aer ‘ 380,000 70°, 80°, 266,000 304,000 
Purchased Sept 1955 Feb 
1956 180,000 100°. 180,000 
1,760,000 606,000 884.000 
An estimated two-thirds of the TV sets are switched on between 


7 p.m. and 9 p If it is assumed that on the average, one-half of 
this percentage of sets will be tuned to the commercial TV programme, 
the peak air time cost to the advertiser per 1,000 TV households 


viewing per minute would be as follows 
Minimum Vaximum 
Cost per Cost per 
1,000 TN 1,000 TS 
households households 
Sets per min. Sets per min. 
£ £ 
Sept. 1, 1955 $0,000 20 100,000 10 
March 1, 1956 200,000 5 300,000 3*3 


The average number of adult 


advertising and showcards 
dealers’ shops. 


The meeting, held at Chu 


House, Westminster, on Wed: H. F. Chilton presented the 
day of last week, was presided 4verlisers pomt of view. He 
over by Wm. C. Thielé (Y4:dic was convinced that the standards 


& Co., Ltd.) chairman of ISBA of the 


programmes which would 
executive committce 


be put out by the cortiractors in 


P ided’ . pposition to the current BBC 
One conditions programmes, would be of such 
Commenting on the rates an- "8" quality that once the 
nounced by Associated Broad Physical problem of adaptation 
casting Co. Ltd. and Associated and conversion of sets was 
Rediffusion Ltd., he said: “Most ‘@¢kled. the audience to commer- 
of us expected them to be expen. ‘S'@!_ Television would be heavy 


sive, but I don’t think any of us - - —— — ~ —— 
expected them to be as expensive © eapon im the hands of the 
as all that. For some of us the 


conditions of acceptance seem ‘BE SIMPLE, BE HONEST—DON'T DECEIVE’ 


one-sided. Mars Quin (publicity mana 

Alan Whitworth (directo: ger, J. Lyons & Co., Ltd., and 
ISBA), in a summary of ISBA’s a member of ISBA radio and 
activities in relation to commer television committee) discussed 


cial TV, stated that the peak rate the lessons of 


American ex 
of £1,000 a minute had caused perience 


American advertisers 


some advertisers to rub thei urged Be simple, be believable, 
eyes be honest in the claims about 

He also said The failure of your product; don't use obvious 
the programme contractors to set ‘estimonials; don't make exag- 
up proper channels of communi gerated claims ; don't demonstrate 
cation with the official organisa too perfect results with your pro- 


tioms representing the advertising duct, obviously gained through 
agencies and the advertisers seems 
to some of us incomprehensible 
notwithstanding their difficulties 
of which we are not unmindful.” E. M. Lee, talking about 

There were a number of re s, said that 1,000 teams of 
questions. fitters would be needed in the 


. London area in the next 20 
Mr. Chilton thought that the 


Busy months ahead for set converters 


viewers per TV family in the 
London area is 2:5. Hence the 


F \ pow erful new medium to aid sales’ estimated number of potential 


viewers to commercial TV pro- 
British advertiser in the creation grammes in the London area, on 
of consumer sales the basis of the forecast number 


But it wa ssential, from an of adapted sets, is as follows 
advertiser's point of view, that it Adults 
should become economic in cost Min Max 
as well as effective in creating Sept. 1, 1955 375,000 750,000 
sales at a relatively carly date Mar. 1, 1956 1,500,000 2,250,000 

ISBA, he said, would, in dis The average percentage of 


cussions with the programme people in TV households who 
contractors, continue to emphasise view evening TV programmes ts 
the necessity of network facilities 40 per cent to 45 per cent 
giving national coverage for the _ If it is assumed that these viewers 
large advertisers and _ regional 
and local facilities for the smaller 


pvcrd Conference bookings 


Registrations for the Advertis- 
ing Association Conference now 
ane ‘ . number 600. Chairman of the 
a +0 S ge ogee Saturday morning session will be 
je Mberties with Joe Public on the Hon. Lionel Berry, deputy 
TV—he’s not gullible and his re chairman, Kemsley Newspapers 
action can be swift and awful.” Ltd. a 
Two books on commercial TV 
recommended by Mr. Quin were will be divided equally between 
How to Measure the Effectiveness 3BC and ITA transmissions, and 
of Television Commercials and if it is further assumed that guest 
the other, by Harry McMahan. Wiewers from non-TV households 
of McCann-Frickson. The Tele would amount to 10 per cent of 
vision Commercial (Business ‘* Viewers from TV households, 
Publications Ltd. 34s) the number of adult viewers in 
the London area to ITA evening 
transmissions would be 
Min Max. 
thought the manufacturers could Sept. 1, 1955 82,500 185,500 
provide 3 million aerials in the Mar. 1, 1956 330,000 = 557,000 
next 12 months. As a rough Cost of peak air time (at £1,000) 
estimate the cost of the ITA Pett 1,000 adult viewers per minute 


newspapers, as a whole, could be 
relied upon to give fairly adequate 
publicity to commercial TV 
programmes 

Questioned whether ISBA 


weeks, and he did not think half 
that number existed 

The dealers had got to be very 
busy if they were going to get 
the requisite number of sets 
ready by September 1 He 


acrial to most people would be 
about the same as that which 
they had already paid for their 
BBC aerial, he believed 


More quotes on page 99 


will therefore be : 


Cost per 1,000 

per min. 
Sept. 1, 1955 £5-4to £12°1 
Mar. 1, 1956 £1-8to £3-0 


@ Continued on page 99 
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Minister holds public enquiry 


on Thame S-SI¢ le sign Values of PR 


LOCAL AUTHORITIES OPPOSE ‘Finest oil on 
COMPROMISE IN TEST CASE _ the machinery 


The Minister of Housing and Local Government, Mr H . ,° 

. . s 
Duncan Sandys, MP, has held a public enquiry at Southwark of indu try 
Town Hall to hear the views of local authorities and members ar aren a cee 
ot the public who want the Union Cold Storage Co., Ltd., to eo He. ay eons ray 
be refused permission to erect a 180 ft. long neon sign with gone for. or a foundatio 


letters 134 ft. high on the Embankment near Blackfriars “new profession” of public 


re 


Bridge. tons, Tom O'Brien, MP, genera! 
The company originally secretary of a + a . 
applied to Southwark Council to @ Continued from page SA een ' ell ! yaa ery en m ‘ 
put up the sign on their ware- ° ° yn of the de Valo : 
houses to advertise the company Strike hits the om id tk + es ot P 
and Eldorado ice cream, part of gress, told the Institute of Pu 
the organisation Relations at their monthly lun 


During his talk Mr. O'Brie 

Since 1951 when _ local seasonal ads gave the IPR members som 

authorities took over the control advice on their position in indus 
of such advertisements, South 


} are swit ry little of our tr ,° 
wark Council has co-operated — advertisin, If the strike “Do not identify yourself with 
with the neighbouring borough of — ends wit! next week, I cither employer or employee,” he 
Lambeth in adopting a common think we s able to absorb said. “You must get to know the 
policy with regard to riverside most ertising by the facts on both sides, and then you 
advertisements. They agreed to end of J One problem is can diagnose the trouble. You 
refuse applications to erect neon that. alth newspapers will must be the finest of oil to help 
signs with letters more than three — have _plen newsprint avail turn the wheels of the mos! 
font ae because they said they able, sor rem will be up — intrinsic mechanism 
wanted to “clean up” the South = against v difficulties.” 

Bank of the Thames. Meanwt sumber of daily Hatreds gone 
-ws sheet being blishe “A vast expanse of new 
Appeal work aS Lond = Fags developments 4 now before 
The Minister, however, over publishe the Recorder public relations, and you can win 
ruled them more than once and Edward VJ Recorder chair one thing that both the trade 
allowed signs with larger letters. man and manager, claims Unions and the employees have 
The largest so far for which he 1 daily the region of lost—the confidence of both sides. 
has given permission is a five-foot 100,00 1. Special is a “The old hatreds have gone. In 
high sign “Star.” Lambeth = four-p eet carrying the politics public relations can gain 
Council refused the Daily News — gener nd ng news and a the confidence of whatever party 
Ltd. permission to put up the sign few { ts (£10 per sci ‘S IM power, because the interests 
so the company appealed to the front sci inside) of the people must come first 
Minister En esponse ” in ‘Particularly you can help the 
Southwark Council's town claimed | Recorder tor a ‘fade unions by inspiring confi 
planning committee asked Lam- plan | ture newspaper dence in yourself and in indus 
beth Council for their views on strike tt he formation of ry 
the Union Cold Storage Co a “fr f not subrect to Asked by Arthur Cain (Voice & 
Ltd.'s application Lambeth’s union inf Vision Ltd.) why the trade unions 
town planning committee con Latest ssued free by 4d not have public relations of 
sidered the sign was “monstrous Vine Prod td. (VP. Wines), Sts: Mr. O'Brien said that as yet 


and said its erection should most This 20 


the trade unions were not sold on 
double-sided 
definitely be refused. Southwark 


in 
the necessity of PR men. Progress 


sheet was ft duced early on : - 
agreed and the company appealed = Aprij 2 and tributed through "5 being made, but it must be 
he M 3 if remembered that the trade unions 
to the inister, public ho ht 
} ret the 
He decided the issue was of a See oe ~ we 
such importance that a public Latest news—Stap Press employers’ every move 


enquiry should be held at which 
anyone could give their views 
Councillor W. W. Begley, chair 
man of Lambeth’s Town Planning 
Committee, last week said: “If 
the Minister should approve this 
application we can say goodbye 
to all our campaign to retain the 
amenities of the Thames. We are 
afraid he may compromise, how 


Howard Riddell, managing director ever, as he has done in the past 
tC. & E. Layton Ltd.. presents the He might allow letters eight feet 
first prizes in four groups of the high and that would not reall, 
Layton Awards, at the ceremony a decide anything 

Dorcheste Hote as! weel . . 

<< ie m. he is seen “This will be a key case in this 
with Pat Dolan, managing director issue Of riverside signs I do 
~ Dolan. D Whitcombe & not want the Embankment to 
Srewart Ltd Grou 4) 4. O become another Piccadilly Cir 
Buckingham, managing director. cus The panel of | t experts at a discussion on newspaper reproduction 

me « , 1. (Group ©) held by th lv ertising ‘sociation ney Production Association are 
4 E _— as nan and When a conference of riverside — Beem | 9 are ( . ’ vr aon (Odhams groun), |. Mylchreesi 
aamauie hig wd McCann boroughs was called by Lambeth (Associated News; ers), W. R. Philliz chairman (Mather & Crowther) 
| - : / (Grouz Council to discuss advertising F. Fanning (C. & E. Layton), and F. Moreton (Nickleoids) Members 
D R. A. Bevar irman of signs. no general agreement was of the Ass tion (standing) are “ H. Butler (Saward, Baker) 


S H. Benson Ltd roup E) reached on a common policy F. Chinnock (Young & Rubicam), and G. Mitchell (Foote, Cone & Beiding) 


ae 
' . a ee 
ee * 
—_— 
€ ) : 3 3 | : = 
= a x “ol . & 
a 
., Qa , 
= - J = 
: : n ” . 
} : s - 5 al 
4 iin i ‘ 
. = —ie 
©. = all 
is ~~ . we P: Dy, 4 
+ ne ! : 
oy ~ rt Pa ‘ : 
f i: 
fe . 2 " 
. ae 3 
; . - “ F yon. ' | = 
J ‘ # Dey 7 
= ees 
— 
ty as ¥ 
ke Ta ‘2. f 
f +¥ ; > j 
Y , f a : td a a 
2 ‘ AY ens 
“ ' , 2 | aie os 
7 . > » : | 
2 <a a . a be 
4 = % ° ia yi ‘ie ' aM 
ee 


ADVERTISER'S WEEKLY 


Rapid growth of Mills & Rockleys: 


larger works opened at Ipswich 


Representatives of national! ad 
vertisers, agencies, and local 
chents of Mills & Rockleys Ltd 
were present at the opening of 
the company’s improved and ex 
panded silk screen printing works 
in Princes Street, Ipswich, on 
Tuesday of last week 


John Mills, assistant managing 
director—who apologised for the 
unavoidable absence of his 
father, George Mills, chairman 
and managing director—said tha 
it had been necessary to alter 
and extend the premises 
Chamberlin Signs and Display 
because, owing to the effor f 
Eric Chamberlin, manager of th« 
production division of the East 
ern group, the business had cx 
panded so rapidly 


He was sure that with the co: 
nections enjoyed by P. J. Ke! 


Leeds 
Two members share 


Dutson trophy 


Wallace Diggle, chairman of the 
Publicity Club of Leeds, w 
runner-up for the Dutson silver 
trophy awarded to the winner of 
he clyb’s annual public speakir 
competition which was held 
recently 

The competition resulted in a ti 
between J. M. Kirwin and C. A 
Roberts. who will cach hold the 
rophy for six months 

1sR Worrall was also a 
runner-up with Mr. Diggle. Com 
petitors had a choice of 13 subjects 

Roderick Gallant president 

in the chair, and the judges 
I Horward P. Stevenson. and 
io Worts 


C. Roderick Galland Ueft), president 
of the Publicity Club of Leeds 
presents the Dutson public speaking 
trophy to the joint winners ( 4 
Roberts, centre, and J. M. Kirwin, 
who tied for first place in the 
competition 


Coventry 
——— 


Public relations 
for advertising 


At the April luncheon meeting of 
the Coventry Publicity Association 
Dennis Last, information officer of 
the Advertising Association, spoke 
on “Public Relations for Advertis 
ing.” 

Mr. Last said that he thought 
advertising was an essential part of 
civilised Ife It was only through 
advertising that people could be 
made aware of all the amenities 
available to them Advertising 
herefore, formed the bridge between 


production and consumption 


(East Anghan group manager) it 
would expand still further 

After Mr. Chamberlin had re 
called that it was only six years 
ago that he had started the busi 
ness of Chamberlin Signs and 
Displays. the premises were 
ypened by T. M. Bland, presi- 
dent of the Ipswich Chamber of 
Commerce 

Mr. Bland said that it was a 
good thing for Ipswich that such 
i fine site should be developed. 
ind that work was being brought 
nto the district from London 
the Midlands, and far afield 

After the opening ceremony, 
ill those present, including the 
Mayor of Ipswich, Ald. Clifford 
(;. Roper, were conducted on an 
nspection tour of the works 
Later a luncheon was given at 
the Great White Horse 
(‘See Mainly Personal, page 94) 


Club News 


Oxford 
Traps for the 


° 
unwary advertiser 
Alan Whitworth, director of the 

Incorporated Society of British 

Advertisers. addressing the Adver 

ising Club of Oxford recently 

cited many of the ways in which 
advertisers may be defrauded by 
bogus canvassers and disreputable 
publishers 

Mr Whitworth reviewed some of 
the progress made in the develop 
ment of commercial television from 
his position as a member of the 
advertising advisory committee of 
the Independent Television 

Authority All the evidence sug 

gests that the commercial pro 

grammes will be to such a high 
standard that viewers might 

“scramble” to adapt existing sets, 


he st id 
Glasgow 


idvertising a 
century ago 


Olid newspaper advertisements 
were quoted by John C. Neil in a 
talk to Glasgow Publicity Club on 

Advertising 100 Years Ago.” The 
advert ~ said M: Neil ns 
a social historian, and advertise 
mems bore witness to the standard 
of living of the times 


In this Leon Goodman “animotor 
display, the cat ‘licks’ the cream. 


Wolverhampton in 
the final 


In the Midland area final of 
the national public speaking 
competition held at Wolver- 
h pt Wolverh pt beat 
Leicester by a narrow margin 
and go forward to the national 
final. 


Cotswolds 
The written word 


The current national newspaper 
strike had shown that the radio 
could not replace the newspaper 
declared W Shepherd, general 
manager and a director of The 
Citizen, when he addressed the 
Publicity Club of the Cotswolds. 

“The written word is of more 
value, and is impressed on your 
mind. rather than the spoken 
word,” he said 


Newcastle 


‘Proud Tynesider’ 


When Squadron Leader J. Rush 
British air racing champion 
addressed the Publicity Club of 
Newcastle-upon-Tyne, he said that 
he had learned to fly in 1928 at 
Cramlington, and he had never for 
gotten the fact that his flying origin 
had been in this area. He added 
that he was proud to think of him 
self as a Tynesider 


Friday, April 15 


rLnt y clus on” Pr eSteR jun 
cheon meeting J. Fitzgerald of 


Commercial TV Bel Hot 


om 
I 


Saturday April 16 


mmity itn oF rhe TSswet 


CDC conference dinner Majestic 
Hot Cheltenham 

Monday. April 18 

BERKS A BLXCKS PUBLICITY ASSOCIA 
T1ON luncheon meeting Humphre 
F. Chilton on “Commercial TV 
Royal Hotel, Siougt 12.45 p.m 


Tuesday, April 19 


HIRMINGHAM PUBLICITY ASSOCIATION 


uncheon mecting Imperial Hote 

12) pm 

HE DESIGN A INDUSTRIES ASSOC! 
On luncheon mecting Max Black 
n Everyday Life in America 


ADVERTISING 


DIARY 


Burlington Hous Piccadill Wil 


SPLAY PR me Aj SCREEN 

re PRS A ATION tect 

n 8 Horse Shoe Hotel, Tot 
am Cou vad, I jon, W.1 

t ) pm 

taMa (Midland branct tour t 

Kembertor ylher 1 wWam 

Thursday, April 21 

PUBLICITY Un ¢ treps luncheor 

meeting R.A.H. Livett on A Cor 

poration’s Post-War Building Pro 

aramm« Great Northern Hote 

12.45 pm 


iaMa (Manchester branch) meeting 


.. F. & non “Modern Process 
Faograving Ques Hotel. Picca 
dilly, Ma . 6 pm 

ISMA mecting Bernard Dees on 
‘How I S to the Motorist Liv- 
ingstone Hal 6pm 


Aprit i4. 1955 


Another 
million 
‘animotors ’ 


A million 44d. batteries for 
animotor showcards have been 
ordered from the Pye group by 
Leon Goodman, managing direc 
tor of Leon Goodman Displays 
Ltd. In the past three months his 
company have made more than 
40,000 animated cards for national 
advertisers. 

Mr. Goodman, who produced 
a small riumber of prototypes last 
year for demonstration to 
selected advertisers, claims that 
they have reported remarkable 
results. A leading pharmaceu 
tical manufacturer states that 
within one month of introducing 
an animated display card, the 
average sale leapt from three 
dozen per chemist’s shop to four 
gross per salesman per shop 

In support of his belief that 
static cards are becoming a thing 
of the past, Mr. Goodman says 
“It is not hard to find the reason 
Some of the biggest animated 
cards we have designed and pro 
duced cost only 18s. or so. With 
a 44d. battery, this card, depend- 
ing on the size and weight of the 
section it has to move, will go for 
10 days to four weeks, night and 
day. 

“Animation in a window is 
always an attraction. If the 
animation is carefully designed it 
is a non-stop working salesman 
24 hours a day.” 

He believes also that with the 
coming of commercial television 
brighter point-of-sale display wil! 
be essential 

Batteries are used instead of a 
simple link-up to the mains to 
obviate trailing wires which 
hinder complete mobility The 
tiny motor—"“one flea-power™ is 
Mr. Goodman's description——can 
move dancing figures, revolve 
circles, show a man draining a 
glass of beer, and so on 

The name “animotor™ has been 
registered and the device 
patented 


MTF appoint 


music chief 


MTF Studio Productions Ltd 
have appointed Sonny Rose, Mid 
lands orchestra leader, as musica 
director to handle musical back 
grounds and features for TV films 
and fashion shows 

Negotiations have been com 
pleted for premises, in the centre 
of Birmingham, to house sound 
and film studios, photographic 
studios, a miniature theatre and 
offices MTF also have 14-seat 


Bedford mobile film units 
equipped to transport artistes as 
well as equipment The artistes 


taking part in the films are all 
from MTF's own training school 
Animated cartoons and films are 
now nearing completion for 
future use in television 
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50 agencies in television 
‘co-operative’ group 


After six months of discussion the final arrangements have now been 
made for the setting up of the Advertising Practitioners Television 


Group. 


There are 30 agencies taking part in the Group, which is 


open to any recognised agency on a subscription basis of £105 per 
annum, with a two years’ guarantee. 


Publie relations 
‘vital system of 
communication’ 


Sir Stephen Tallents, consultant 
to Public Relations Associates 
Ltd.. whose Glasgow office was 
recently opened, spoke to a large 
gathering of business men about 
the potentialities of public rela- 


tions in Scotland at a lunch in 
Glasgow 

Scotland’s education in the 
value of public relations has 


lagged behind that of England. 
said Sir Stephen Tallents, but the 
great interest recently taken in the 
subject showed that Scottish firms 
had begun to appreciate the true 
value of PR’s services to business 
and industry 

One of the company’s biggest 
accounts was a Scottish firm, and 
negotiations were in progress with 
more than 40 firms, he claimed 

The way in which ideas had 
seized power in the last genera- 
tion was given by Sir Stephen 
Tallents as the basic reason for 
the necessity of public relations 
to-day. The advance of scientific 
discovery and the growth of new 
media of communication such as 
the popular press. the cinema. 
radio and television have created 
a vital need for a new system of 
communications, which public 
relations is providing 

Besides many directors of Scot- 
tish firms, the luncheon was 
attended by J. F. McIntosh, chair- 
man of the Scottish Council of 
the Federation of British Indus- 


tnes, and H. B. Grant, secretary 
of the Federation of British 
Industries in Glasgow Also 


present were Douglas Hamilton, 
of the Publicity Club of Glasgow. 
and Alex Conner of the Scottish 
Productivity Council 

A press conference was held by 
Sir Stephen Tallents and Oliver 
Lawson Dick. managing director 

Public Relations Associates 
Lid., after the luncheon 


Evening launches 


loeal edition 


\ Rochdale edition has been 
aunched by the Oldham Evening 


Chronicle 4 branch office has 
be ypened in Drake Street, 
Rochdale, with Denis Taylor, who 
was a member of the editoria] 
staff of the Rochdale Observer 
for 12 years until 1951, in charge 

Both the Manchester Eve ning 
Chronicle ind the Vanchester 
Evening News circulate in the 


Objects will be to provide mem 


ber agencies with certain TV 
facilities and services, and will 
run on similar lines to the PA 


Reuter service to newspapers 

It is not the intention of the 
Group to interfere with existing 
arrangements within agencies, or 
with the competitive indepen 
dence of any agency 


Staff instruction 


Among the services offered by 
the Group will be an intelligence 
and information§ service, TV 
instruction for agency staffs, pro- 
duction advisory services, viewing 
theatre facilities, pre-planning of 
members’ co-operative programme 
(shopping guides and specialised 
features), viewer research advisory 
service, production facilities and 
supervision, a monitoring ser 
vice, and programme follow-ups 

Members of the group are Allar 
dyce Palmer Ltd., R. Anderson (Adver- 
tusing) Lid Charlies Barker & Sons 
Caplin Lid., ¢ R. Casson 
Ltd., Samuel Cooper Lid.. Crane Pub 


licity Ltd Creighton Griffiths Lid 
Arthur S. Dixon Ltd., Dixons West 
end Advertising Agency Ltd 

Dolan, Davis, Whitcombe & Stewart 
Ltd.. Dudley Turner & Vincent Lid 
Gee Advertising Ltd E Walter 
George Ltd.. Glovers Advertising Ltd 
Leggett Nicholson & Partners Ltd 


Mason-Peacock Ltd Napper, Stinton 
Woolley Ltd Osborne-Peacock Lid 
Alfred Pemberton Ltd 

Pratt & Co. (Advt.) Lid., Redheads 
Advertising Limited. Rex Publicity Ltd 
Ripley, Preston & Co... Lid., Rumble 
Crowther & Nicholas Ltd Stephens 
Advertising Service Ltd G. Street & 
Co Ltd Stuart Advertising Ltd 
Wilkes Bros. & Greenwood Ltd and 
Willings Press Service Ltd 


Council members are: ( A. Halson 
(Allardyce Palmer Ltd.). Howard Wad 
man (R. S. Caplin Ltd). M. Milliken 
« R. Casson Ltd) N k Field 


(Crane Publicit Ltd), R. Newcombe 
(f Walter George Ltd). I Stinton 
(Napper Stunton Woolley Ltd > 
Bindley (Alfred Pemberton Ltd.) 
I O'Farrell (Rumble Crowther ny 
Nicholas Lid). W Galle (Step 

Advertising Service Ltd.). Johr Fitz 
werald (G. Street & Co., Ltd.), Leonard 
Cox (Stuart Advertising Agency Ltd 


1 party 
Arts inder the direction of 
(Carr recen 


sited the Brixton 
siudent(s were executive 


and overseas In their tour of the 
showroom fradic and managerial 
given by the general manager, H 

H. Ashford Down, managing direct 
managers. gave short talk to the 
print Preparation of photograph 
Picture show Mr Ashtord Down 


of senior students from the London Scho 
their new pri 
tories of Dis 
trainees and 


depariments waa 


explaining the 


ADVERTISER'S WEEKLY 


Among the 1,000 to take part in a three-day wine-tasting in the « 


Gale l i 
of Evers id 
Lid., Ke 


Co., Lid., in 
ertising Lid 


Wright, of Everetts 


TV news agency 


What umed as Fleet 
Street's f ney specialising 
in supy newspapers and 
periodicals news pictures, 
picture tf and news items 
about 1 people and 
activities BBC and com- 
mercial, is tishop TV News 
Service, w or the past two 
years hi emises in Stam- 
ford Stree 

It is Edward Bishop, 
formerly Kemsley News- 
papers, w ns to develop a 
sales pr and publicity 
departn king with adver- 
tising ag » cater for their 
TV client 


‘TV's op portunity’ 


Comm evision will pro 
vide ma rs of dentifrices 
and ng articles with 
“an unpa | opportunity ~ to 


help ther ind the public by 
“instilling the minds of 
viewers iges information 
upon sin asures of oral 
hygiene the journal of 
the Britis! |! Association 


Training centre 


Remingt Kand Ltd. have 
opened a 1 ional sales tram 
ng centre tham Hall, near 


Fleet in Ha re 


i Printing and Graphic 
nstructor, Francis 
Crafts Lid The 

qwne from a par of this country 

isited the firm's 
special talk was 
estimating 


en priv 


wort ihe par 


j 


Muggridge, on 


formulas 


supported by the arious technical 
students on machine printing, hand 
tencils md hand-cut stencils 


merit f mechanical 


silk screen printing 


Leeds recently 
Tom Porter 
ddvertising Lid 
rd Bishop Promotions and Bishop TV News 


were Ul. to r.) Jol Vi 
a director of Gale Lister and ©. 
and Edward B: 
Service 


Direct mail 
introduces 
new press 


What is claimed to be one of 
the most up-to-date local news 


paper printing plants in the 
country will be opened to 
morrow (Friday) at the new 


building of the Ilford Recorder 
and Romford Recorder 

It houses a Hoe fourdeck 
press, weighing 70 tons, which 
can print 24,000 complete copies 
per hour 


A new style Ilford Recorder 
and Romford Recorder will be 
printed by the machine, contain 


ing in their first issue a free eight 
page souvenir supplement 
To-morrow’'s opening ceremony 
will be attended by the Mayors 
of Ilford and the surrounding 
boroughs, civic dignitaries of the 
area and the Bishop of Barking 


Guests will be welcomed by 
Major J. W H Thompson 
chairman of South Essex 
Recorders Ltd 
On Monday evening news 
igents have been invited to 
inspect the building and new 
press 
Circulation drive 
The promotion of new-style 


papers has been carried out with 
the emphasis on newsagents 
which the company felt was the 
best way of getting to the public 

Advertisers were approached 
ind a first shot in a mailing cam 
pain went to them explaming 
that the new press had to be 
acquired owing to expansion of 
the newspaper They were also 
informed of the alteration im the 


format, and of a big driwe tied 
in with this change to increase 
circulation still further 


Direct mail shots were sent to 
newsagents and agents. A com 
petition is to be run, and the 
newsagent who increases his 
sales by the largest pefcentage 
over a definite three-week period 
compared with previous three 
week periods, wins a TV set or a 
comparable sum of money 

Window posters, contents bills 
and throw-away leaflets have also 
been introduced, mainly for use 
of newsagents 
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New director at 
S. C. Peacock 


Graham Cooke has joined th: 
board of directors of S. C. Peacock 
Lid. He has been advertising man 
ager of the British and oreign 
Tobacco Co., Ltd., group of com 
Panies since late 1953. After serv 
ing a8 a pilot in the RAF during 
the war, Me Cooke was publicity 
manager of Rotax Ltd. for two 
years before becoming senior 
account executive with Foote, Cone 
& Belding Lid. where for nearly 
Six years he was in charge of a 
group of large internationa! 
accounts 

At S. C. Peacock he will be an 
administrative director located in 

London office. with particu!sr 
responsibility for the  creatiy: 
departments. 

* * * 

Charles de Lautour, directo: of 
documentary films and films fo; 
television, is taking up a new 
ippointment with illing’s Press 
Service Ltd. as director of T\ 
commercials. He joins the tel 
vision and radio department at 
WPS. which has recently been 
reorganised under the head of th: 
Opera, Charles Graves. 

Mervyn Lioyd is appointed scrip: 
writer, with Alam Chinnery as res: 
tent TV engineer. The WPS T\ 
team are at the moment makine 
IV spots for actual transmission or 
the ITA programmes 

* * * 

In a move to centralise the initia 
tion of creative and copy planning 
on all accounts, Spottiswoode 
Advertising Ltd. have appointed 
Donald r Helliw as creative 
supervisor Mr. Helliwell, wh 
came to England from Canada in 
1948, was formerly copy chief wi:: 
Grant Advertising Lid. where he 
shared marketing duties with othe: 
executives. Previously he was a 
copywriter with CPV and Erwin 

asey. and worked for two years 
as a_ freelance advertising and 
marketing consultant for advertisers 
and agencies 

* * * 

Norman G. Morgan, production 
manager of Motor Industry, the 
monthly motor trade journal, has 
resigned to join the publicity team 
of the Dowty Group, Cheltenham 

* * * 

E. D. O'Neill has been appointed 
to the London outside representa 
tive staff of The Ironmonger in 
succession to J. } who has 


yust retired after 35 years with the 
paper. The north of England 
representation of The lronmonger 
has been rearranged, on the recent 
retirement of E. A. Ford from the 
Sheffield area after 35 years’ 
vice. C. C. Archer will now cover 


News 


cluding Sheffield. and the East 
Riding r. Keating wi!! now 
cover Lancs. Cheshire, Derby 
Nott snd Lincs., and S. J. Chis- 
holm will cover Scotland. West 
morland, Cumberland, Northumber 
ind. Durham, and the North 
Riding of Yorkshire 
* * * 

P. E. Woolley, editor of Dr; 
Cleaning Journal, has succeeded 
Don Mitchell, news editor of Power 
Laundry, as honorary secretary of 

Guild of Dyers and Cleaners’ 
London Centre. Mr. Mitchell. who 
founder-member of the Guild 
nd has been secretary for the past 
wo years, has been made a vice- 
dem of the Centre 
* * * 
Douglas Cocksedge, a director of 
P. N. Barrett Co. (Pty.), Ltd., the 
independent advertisin 
n the Union of Sout 
nd president of the Adver- 
i \gents’ Association of South 
vf rrives at Southampton next 
i April 21. He will be in 

vuntry until Thursday, July 14 

discussions with clients and 
f his agency 


Davis moves 


\. D. Davis has joined Legget 
son & Partners Lid. He was 
rmerly a issociate director of 
Armstrong-Warden Ltd.. where he 
urted in 1946 as an account 
Before the war he spent 

ears with C. F. Higham Ltd 

Mir. Davis is a council member of 
Advertising Association and a 
nember of the education committce 

j this year’s conference com- 

He is also the immediate 
urman of the Society of 
yploma Members of the Adver- 
ne Association 
* - * 

Following re-organisation of the 
Boush Travel and Holidays Asso- 
ation editorial publicity depart 
ments, T. W. Bennett, formerly 

press officer, has returned 
ifter a long ilmess, and has now 
been appointed publicity officer 

h co-ordinating control of press 
nd pubhe relations, publications 

t and the Association's 
monthly magazine Coming Events 
Raymond V. Hewett, formerly 
assistant press officer. will now be 
press officer 

* oo - 

C. H. Dixon, a director of A. A 
Sites Lid. is in the Harley Street 
nursing home. making a good re- 
covery from a recent successful 
Operation 
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Goodman takes 
the chair 


Leon Goodman has become 
chairman of TV Commercials Ltd 
He has been a director of the 
company since ormation 12 
months ago I " announced 
recently that Roger Proudlock had 
been appointed iging director 
Mr. Goodman is naging director 
of Leon Goodm Dnsplays Ltd 
and a director « 1S other com- 
Dames 

* * * 


Colin R. Paine, manager of 


Astral Arts Grour 1.. has been 
presented with a iughter, Alison 
Margaret, by his w Margaret 


* * * 

H. F. T. Wren, managing director 
of Sauce Holdings Lid. (late Hol 
brooks Ltd.), A. D. Foulkes Ltd 
and several other Midland com 
panies, has been appointed sales 
director of Johnson & Johnsen (Gt 
Britain) Ltd 


* * 
P. J. A. Robinson, BBC public 
relations officer in Belfa has 


married Daphne Patricia Spencer. 
Miss Spencer was also attached to 
the Northern Ireland BB¢ 

* * * 

Cc. F. O'Donoghue, managing 
director of the Drogheda Indepen- 
dent Co., Ltd., has been reelected 
president of the Irish Master 
Printers’ Association for the third 
year Mr. O'Donoghue has just 
reached his SOth year in printing. 
He was a member of The Kerry- 
man’s staff when that paper was 
first published 

* * . 

Following upon his recent resig 
nation from the board of Intam 
South Africa (Pty.) Lid. Richard F. 
Robinow has, for the time being. 
resumed practice as a free-lance 
creative consultant in Durban 

* * * 

James M. Greenwood, chairman 
and managing director of Green- 
wood Advertising. has been elected 
an alderman of the London County 
Council [ 


Irish delegates 


Brian D. O’Kennedy (O’Kennedy 
Brindley Lid.) and Charles FE. 
McConnell (McConnell’s Advertis. 
ing Service) will be Irish delegates 
to the Advertising Association Con- 
ference at Brighton next month 

* * * 

J. A. Burm has been appointed 
Canadian representative for the 
Kemp's Group of Publishing Com 
panies. He leaves for Toronto on 
April 22. He will be chiefly con- 
cerned with advertising and sub- 
scriptions for Kemp's Directory and 
Shopfitting and Display 

He has been an advertising 
representative for Kemp's in this 
country for the last 24 years 

* * * 

Mrs. Clare Ash, American TV 
producer, has recently joined the 
staff of Kinocrat Films Lid. as head 
of their new television department 
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L. E. Room, director-general of the 
Advertising Association (right), and 
R. H. Penney. advertisement direc- 
tor, Northcliffe Newspapers Group 
Lid., touch down after a trip in the 
Autair Helicopter which landed out- 
side the Grand Hotel, Eastbourne, 
the headquarters of the Incor- 
porated Sales Managers’ Association 
Conference. 
* * 

Lord Crook has accepted an invi- 
tation from the national executive 
of the British Association of Indus- 
trial Editors to become the Asso- 
ciation’s first president 

* * * 

Bryce Cousens is leaving Dublin 
after three years in Ireland as 
general manager of the Vacuum 
Oil Co. (Ireland), Ltd., to take up 
a position as the divisional sales 
manager of the company for the 
West of England, with headquarters 
in Bristol. Mr. Cousens’ successor 
in Dublin will be Ivan Vaughan. 


TV appointment 


Prudence Sykes has joined the TV 
group of Foote, Cone & Belding 
Ltd., as a television executive. With 
10 years’ film experience, Miss 
Sykes has also acquired commercia! 
and fashion knowledge. She has 
been assistant to one of the manag 
ing directors in the John Lewis 
Partnership group of companies 
and, before joining FCB, she was 
assistant to the merchandising 
manager of Jaeger Ltd. for two 
years 


* * 7 


E. Harold Tull, formerly adver- 
lisement director of Cavalcade and 
other weekly publications of the 
Argus Press, and for many years 
with Illustrated Newspapers Ltd., 
has joined the advertisement staff 
of Man About Town, quarterly 
magazine published by The Tailor & 
Cutter Ltd. 

* . - 

TV Advertising Lid. announce 
that Terry Bishop, film director and 
writer, has been placed under ex 
clusive contract to the company 
He will work mostly with Robert 
King, TV advertising producer. and 
M. Danischewsky, who is in charge 
of the company’s planning and pro 
duction Another new appoint 
ment in the production department 
of TV Advertising Ltd. is that of 
Clive Freedman, who has joined the 
company as a production manager 

* * * 

Lopez-Ballestoros has been ap 
pointed press attaché to the Spanish 
Embassy in this country. He suc 
ceeds “ Pepi” who died 
last year after nearly 20 years at 
the Embassy 
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mare Vanity Fair 


fashion 220,0 O Oo 


magazine copies a month 


LILIAN E. BRISCOE, Advertisement Manager, Vanity Fair, 
30 Grosvenor Gardens, London, $.W.!. SLOane 459! 
Vanity Fair is published by the National Magazine Co. Ltd. 
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The Society of Industrial Artists ts 
now givi diplomas to its fellows 
and ations This year's annual 


general meeting marked the inaugu- 
ration of the SIA diploma. Picture 
shows (right) Sir Stephen Tallent: 
presenting past president of the 
society Milner Gray with a 
diploma. Two other past = pee. 
Christian Barman Lynton 
Lamb, were also presented 
diplomas. 


with 


F link 
Kemp’s new lin 
The Kemp's group of pub- 
lishing companies have acquired 
an interest in Commercial News- 
papers Ltd. Three directors of 
Kemp's, B. Joel, D. F. H. Jones 
and R. P Green, have joined the 
board, with Mr. Joel as chairman. 

Commercial Newspapers Lid. 
publish two trade monthlics, 
Shopfitting and Display and The 
Clothing Contractor. The busi- 
ness and advertising offices of 
these two journals will in future 
be at Kemp's House in Gray's 
Inn Road, W.C.1. The editorial 
offices will remain in Fleet Street. 
Roy Parker will remain as editor ; 


M. Newbound as general 
manager ; and C. G. Bass as ad- 
vertisement manager. All three 


are directors of the company. 


DPSPA series ends 


Last of the present London 
series of technical mectings of 
the Display Producers and Screen 
Printers’ Association wil! be held 
at the Horse Shoe Hote!, Totten- 
ham Court Road, W.1, next 
Tuesday at 6.30 pm. when a 


panel of senior employees of 
member firms will discuss and 
answer production and works 


management problems. 
Preliminary plans are already 

in hand for another series of 

technical and other meetings. 


‘Old Ben’ event 


The Birmingham area com- 
mittee of “Old Ben” is holding 
its annual dinner and dance on 
Monday, May 2, at the Botanical 
Gardens, Birmingham. Chief 

ests will be Harry Rochez and 

rs. Rochez. Tickets, at 27s. 6d. 
each, may be obtained from 
E. W. Thorpe, at the Birming- 
ham Gazette and oe Lid. 
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NEWS FROM FRANCE 


Eight British artists 
AGI exhibition 


by Our Paris” Correspondent 


The work of 


commercial artists from 11 different countries 


leading 
—including eight British artists—is now on show at the Pavillon de 
Marsan (Palais du Louvre), Paris. The exhibition, entitled “ Art et 
Publicité dans le Monde,” runs until Sunday, May 8, and features 
highly interesting examples of modern graphic art applied to advertis- 


ing, book design, and murals. 


The 74 artists represented are 
either members of the Alliance 
Graphique Internationale or 
bave been specially invited to ex- 
hibit with them. The AGI was 
founded in 1950, initially with 
the object of grouping together, 
in a sort of friendly club, com- 
mercial artists of established re- 
putation from countries all over 
the world. 

Jean Carlu, the AGI’s Presi- 
dent and one of France’s most 
celebrated commercial artists, 
gives the Alliance’s objectives as 
the bringing to public knowledge 
and attention the experimental 
work being done throughout the 
world in the realm of the graphic 
arts as — to the multiple 


aspects of contemporary econo- 
mic and social life. 
Common trend 
While it includes ai wide 


variety of talents and sensibili- 
ties, the current exhibition in 
Paris reveals a common trend 
that bears witness to the breadth 
and vitality of advertising art to- 
day. This event is, in fact, not 
merely a profession of faith on 
the part of an avant-garde 
minority, but the expression of a 
standpoint already consolidated 
by success. 

The exhibition is divided into 
three sections: 

A collection of individual 
works (each artist being allotted 
150 square feet of space) by AGI 
members and 22 other selected 
artists ; 

A selection of complete com- 
mercial advertising campaigns, 
comprising a number of out- 
standing recent examples from 
five European countries; and 

Graphic art in public service, 
emphasising its role as a social 
factor, interpreting the aims of 
governmental and international 
organisations — e.g. UNESCO, 
the Red Cross, the United 
Nations — as well as of public 
welfare campaigns such as road 
safety, national defence, disease 
prevention, and the like. 

The first section is the most 
important of the three, and in- 


cludes samples of the work of 

eight British artists: 

Tom Eckersley (Tootal socks 
poster, GPO poster “Pack Par- 
cels Carefully ”). 

Milner Gray (Gilbey’s Crock o’ 
Gold Irish Whisky bottle and 
label, Gilbey’s Triple Crown 
Port label, Double Courage 
Old Ale label). 

Ashley Havinden (BIF 1953 
poster, Liberty envelopes, a 
three - colour ad for Craw- 
ford’s international advertising, 
1953 Christmas card for Rhoda 
and Henry Balcon). 

F. H. K. Henrion (English poster 
for Olivetti typewriters, GPO 
Coronation Year greetings tele- 
gram poster, matchbook for 
Bowater Corporation). 

George Him (Pan American Air- 
ways folder, Kia-Ora ad). 
Pat Keely (British South Ameri- 
can Airways freight poster). 
Jan Lewitt (Mitin versus Moths 

booklet, together with Lewitt- 

Him Schweppeshire ads and 

Punch 1954 Summer number 

cover). 

Schleger (MacFisheries 
poster, Simpkin Marshall book 
oster, Finmar Scandinavian 
urniture trademark, Water- 
man pens display unit, ICI 

Terylene ad, Fison’s fertiliser 

ad, Graphis 1954-55 Annual 

cover). 

Five British commercial cam- 
paigns are shown in the second 
section of the exhibition: Fison’s 
fertilisers, W. & A. Gilbey Ltd., 
the British Aluminium Company, 
Schweppes, and Shell-Mex & BP. 

Prominent among the French 
artists are Jean Carlu, Savignac, 
Jean and Paul Colin, Jean Picart 
le Deux, and Eric Lancaster 
(now art director at Dorland’s in 
Paris. 

This exhibition, the first of its 
kind since the graphic arts dis- 
play at the Paris World Fair in 
1937, is already drawing big 
attendances and promises to be 
one of the most memorable 
events in Paris artistic life since 
that time. It is hoped that after 
closing in Paris the exhibition 
will be shown in major cities 
throughout the United States. 
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Fair catalogue 


Sole advertising rights in 
the United Kingdom for the 
catalogue of the British Trade 
Fair, to be held in Copen- 


[AMA president 


visits branch 


Leslie Hardern, president of the 
Incorporated Advertising Mana- 
gers’ Association, visited the 
Manchester branch of the Asso- 
ciation and addressed a meeting 
of members and friends on 
“Public Relations in Nationalised 
Industry.” 

Speaking as public relations 
officer of the North Thames Gas 
Board, Mr. Hardern gave an in- 
sight into the workings of a 
nationalised industry, with par- 
ticular emphasis on the work of 
maintaining friendly contact with 
the general public through pub- 
licity and efficient personal 


service, 
Scope of PR 


Films, exhibitions, press adver- 
tising, posters and window and 
showroom displays all came with- 
in the scope of public relations, 
said Mr. Hardern, and very large 
sums of money were spent 
annually to keep gas in the fore- 
front as an integral part of every- 
day life. 

Results from these efforts could 
be clearly seen, said Mr. Hardern, 
in the strides being made by the 
industry in almost all its branches. 
Mr. Hardern pointed out, that of 
2,000,000 people in the area 
served by the board, 85 per cent 
used gas cookers. Each week 
some 2,500 to 3,000 cookers, at 
between £30 to £40 each, were 
being sold, and 1,500 water 
heaters, at £20 to £50 each, were 
also going out. Refrigerators. 
washing machines, and other 
appliances, although in slower 
demand, were gradually being 
built up by steady sales effort. 

Two films were used to illus- 
trate Mr. Hardern’s talk, one a 
general propaganda film entitled 
“North of the Thames,” and the 
other, in colour, demonstrated the 
art of cooking an omelette by gas. 

W. Robertshaw, chairman of 
the branch, presided, and a vote 
of thanks to Mr. Hardern was 
proposed by the vice-chairman, 

. V. Warlow. 


AB.C. Figures 
Jan. to on 1954 
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More Slimma slacks than 


ever this year 


Every week the Sunday Pictorial, with a sale 
exceeding 5} million, goes into one home out of 


every three in Britain. 


Mr. L. Reginald Adler, Chairman of Slim. Limited, 
knew he was on to a good thing therefore, when 


he decided to advertise his famous shiris and 


slacks in the Sunday Pictorial. He found (hat 
it reaches a huge percentage of all sec- 
tions of the public for whom he caters, 
and, with the Sunday Pictorial 
again prominent on his media list, he 
is confident that he will sell more skirts 


and slacks than ever this year. 
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ADVERTISER'S WEEKLY 
PRAISE FOR SWEDISH SYSTEM 
ICC’s recommendations on 
readership surveys 


The International Chamber of Commerce's commission on advertising 
is recommending media owners to entrust the planning, execution, and 
publication of readership analyses to independent organisations “whose 
competence and objectivity are beyond suspicion.” 

In a brochure, The Readers of 

the Press are your Potential 

Customers, it particularly com- 

mends Sweden's ABC-Tidnings- 

tastik AB (TS). Among many 

ther services, TS publishes two 

voks. One gives detailed in- 

formation on newspaper circula- 

tion, together with a statistical 

picture of each newspaper area, 

and assemblies in one place in- 

mation on the number of 

households and the total net in- 

me by areas. The second book 

gives subscriber analyses show- 

ig the distribution of reader- 

hip by income and occupation. 

TS invites advertisers to sub- 

letails of their latest adver- 

using campaign, and _ then 

dertakes to give a cost estimate. 

New showcard Check on sales 

This  three-dimensional show: TS will 
has just been issued by the Ev . mete 

Ready Company (Great Britan) Jistridbution 

Limited, Lithographed in six « aper 
and with a varnish finish, the sho 

card is constructed of heavy i- 
board. It is strutted and assem! 

instructions are provided on 
reverse side. Deliveries of this s 
aid have already been made 
customers. 


where possible map 
of sales by news- 
areas so that an advertiser 
an see where he sells above or 
»elow his average for: the whole 
untry and what connection 
there is between the distribution 
of media and actual sales. 

rhe ICC believes that circula- 
uion and readership data should 
» provided by  non-profit- 
making bodies, whose boards 
would be composed half of ad- 


Students’ reunion 
The 1955 reunion dinne: 
students of the London Sx 


Over 650 guests attended a cocktail 
party at Lond ry House given 
by Artist Partne , to celebrate 
the fourth ar ; of their 
foundation. f Donovan 
Candler (right) naging director 
of the compan alks to Ul. to vr.) 
E. Sweatman (vtather & Crowther 
Lid.), H. S. (Shell Petro- 
leum) and Har nd Mrs. Jones 
(Mather & wther Ltd.). 


J * . 

Screening Scotland 

When the Films of 
Committee's new 
opened last week 
Street, Edinburgh, Sir Alexander 
King, chairman, said they were 
determined to show Scotland not 
only on the film screens of the 
world but also on world TV. 

Dr. John Grierson, a member 
of the committee, said that most 
countries to-day, especia small 
countries, were mobilising their 
forces to present thermscives to 
the world. It was particularly 
important that Scotland do this 
now, because of changes in 
cinema screening and in televi- 
sion 


Scotland 
office was 
at 20 Meiville 


14, 1955 


New Cyprus daily 

The Times of Cyprus, a new 
English-language daily newspaper, 
has been registered on behalf of 
Charles Foley, until recently 
foreign editor of the Daily 
Express. Associated with Mr 
Foley are D. J. More O’Ferrall, 
Irish journalist and member of 
the poster family ; Michael Davi- 
son, for six years special corre- 
spondent of the Observer ; David 
Eliades, formerly editor of the 
Willesden Citizen, and Iris Rus- 
sell, Cyprus journalist and cor- 
respondent for Reuters and 
London newspapers. 


1956 food show 


Scotland’s Food Exhibition will 
be held at Kelvin Hall, Glasgow, 
next year from April 10 to 21. It 
is organised by Scottish Trades 
Markets and Exhibitions Ltd., and 
held under the auspices of the 
Scottish Federation of Grocers’ 
and Provision Merchants’ Asso- 
ciations. 


of Printing and Graphic Arts 
who left in 1952 will be held on 
Saturday, July 9 at the Bul) anc 
Mouth, Bloomsbury Way, W< 

It has been arranged to coincide 
with the international printing 
exhibition. Bob Baker (Illiffes), 
Derek Hendricksen (Balding & 
Mansell) and Michael Samuel! 
(Wm. Samuel & Co. (London) 
Ltd.) are on the organising com- 
mittee. 


Growing business 

Three months after Radio 
Review opened a gramophone 
record shop at its new premises 
in Grafton Street, Dublin, a 
special extension for a self-ser- 
vice department for long-playing 
records has been added. 


Speakers’ Notes 
Some 600 copies of the Adver- 
tising Association's Notes for 
Speakers have been distributed in 
response to applications from as 
far afield as South Africa 


a gqtoup 


verusing media (press) and half 
of users of advertising (adver- 
tisers and advertising practi- 
boners, equally represented). 

The chairman of the board 
may be a representative of either 
the press, advertisers or advertis- 
ing practitioners. Side by side 
with the board there should be 
an executive commission com- 
posed of a third each of press 
representatives, advertisers and 
advertising practitioners. The 
chairman of this executive com- 
mussion should be more especially 
an advertiser. 

The ICC believes that it 
should normally be the media 
owners responsibility to arrange 
for the necessary finance for 
readership research, to give the 
space buyer all the information 
he can reasonably require for 
selecting the most suitable pub- 
lication for a given campaign. 

The brochure summarises the 
constitution, organisation and 
methods of ABC's in Britain, 
Germany, and the USA, as well 
as Sweden's TS. 


Market research course in Leicester 


Next 
Market Research 
held at College 
College, Leicester, 
ing of next Friday 


week-end course of the 
Society will be 
Hall, University 
from the even- 

April 22, to 
Sunday, April 24 

Leicester has been chosen, say 
the Society, in accordance with 
their policy of taking lecturers 
and practitioners to the provinces 
to provide greater opportunities 
for the study of such a specialised 
subject as market research 

The course is designed pri- 
marily for students of the tech 
niques and methods which 
market research offers as aids in 
marketing. 

The talks will cover the scope 
of market research, the methods 
now available. sampling, ques- 
tionnaires, and the types of in- 
formation which can now be 
provided. 

The lecturers will be senior 
members of the Market Research 
Society and will be drawn from 
industry, commerce and advertis- 
ing 


Following the success of the 
informal quiz of the panel of 
speakers at the recent Bristol 
week-end course, the quiz will be 
repeated, say the Society. 

Applications to attend the 
course should be sent to W. H 
Brooks, secretary of the educa 
tion committee, Market Research 
Society Ltd., Graham & Gillies 
Ltd., 37 Golden Square, London, 
W.1. Inclusive residential fee for 
the course will be 75s. Non- 
residential (including all meals) 
will be SOs. 


Unwelcome guests 


Thieves broke into the 
premises of Hiller & Swatton 
Studios, Ltd., Adelphi, London, 
following the Studios’ second 
anniversary celebration party 
and stole or destroyed a consider- 
able amount of property. 

Much of the heavy equipment 
and cameras were left intact, and 
the Studios were operating within 
four hours 


nine influential newspaperts 
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.. . but what a substantial meal they make ! 
No wonder the porridge-for-breakfast habit is 
catching on. ‘Today no less than 47%, of all 
‘ Daily Herald’ housewives buy porridge oats. 
But not at the expense of ready-to-eat cereals ! 
A still greater percentage—66°,,—buy them. 

These and other interesting facts about the 
breakfast-cereal market are taken from a new 
“ Daily Herald” report on the buying habits of 
its readers. ‘The report is being published and 
distributed next week. 


DAILY HERALD 


ADVERTISER'S WEEKLY 


Outside the scope of the present report but 
important any advertiser seeking to influence 
the mass market are the facts that the “ Daily 
Herald” gi.cs a market of nearly 7,000,000* men 
and women ... that on average there are at least 


3 wage-earncrs to every two “ Daily Herald "’ 
homes . . . that 40°, of “ Daily Herald” readers 
see no other national daily newspaper. No mass- 
market advertising campaign can be assured of 
complete success unless it includes the “ Daily 
Herald.” 


Copies of the new report, “ BREAKFAST CEREALS,” 


en “ TINNED PEAS AND 


end_of previous reports 
NED VEGETABLES” and “ BAKED 


*LP.A. Survey 


OTHER 
BEANS” can be obtained from >— 


E. H. HULL, ADVERTISEMENT DIRECTOR, DAILY HERALD, ACRE HOUSE, LONG ACRE, LONDON, W.C.2 


eS ee ee 7 
pene LAR 
eS S&S Se. Sia 
2 RA Se —— tts PS ge a we: a 
7 ‘ z ee 3 or ce a 7 
=, i _ eae \.4 + cas je 2 ln 
Meet: a 7 oa . S ; Sha mi a “aes. a 
- ‘ Vie = ae 2 ; > Se — + as - > a ae a 
Cae he Se F Pro aul a gir “ee A i Pre, 3 
Pee cette re : & 3 _ Ao ee | “aed Ree = 
Pe tee a << - i sae te : F \ nnn - taap . a i ae a 
ive: ee ; a = tn Pd ey po _ “a ee on ree > wp? 
: es - s mS eS wee 8! te es vue 
§ TES >. a ae ; £: BS - Saad ee ae 9 See . ties abe a: 
Bi ie Bice (ae “Samanta * Pg. ae : ‘i Sa Sasa ss i Somes —— oa a 
- i eee ag . A a a : = 4 3 ; oe 
F gp ear ire Dyan SS : Se ag : Pes ta 7 
oe ees Se ARS E sa : - a8 
es hae Pe, ; . = Rabe ig “0 - 
oe. Se : - SS & Roots So * sh ; 
Bes sg ei ee “¥ ~ i Mh te j 7 ei y af 
Dy, gee: a ~ — ce 
a e mee aes us fer 
as . CaS se . tame! ra : : bs i eee: ree 
FEE Oe te sos za ee . * ee . em i ae 
: ae. * <. Ne — ee 
¢ DR am ey _ aes * . ; eS “ Sak es BS Rs +. “ 
iy a - = > . ee co 
EE llté‘(‘i<C an ul ; a: 
eee, be “> oF a ae Lo a 
ag re teams Meee , ee a © ¥ > ee ee " i 4 2 
bat by ae os ee . +3 . Se ake eae sb a ‘ 
; & ie ome ps ae ae a a eas ae 
% ee ae ll ty RD + ae as Pt os ir: 
oi ae ee Bie “ ae <a ate. hey a 
: Be i oe te a: ; ‘ ’ she BS ap ’ ee @ eee Sie. 
im ¢ a ta ars or » ° Bg AR. a4 Sy Sa 
a ES MRS 7” eee PRS ’ i “Spore 
‘ ls ae ag ae a om Rhea . P é eae 
if % cee Rae ek $5 SN a . to shee. oeeig , ay ei. 
Zz : $ ae ew “ % | as tee re! ee a “ Et 
5 ie ies ot ae a aa a ts Ket Lo eal, 4 a 
° ee Bae we 2 ages et, ae ey Big! 8 - 4 aes \ ts & 
oe pi see x soe > : eee ie q go eat eae 
STO es Te Ne nara *. an * Pat ; ‘ ee 
fae ee yeas ee Bs see ah 2 ae bea 8 7 e. : ‘ a : 
ee SG lll . RE Be: * ‘ . 2 
ot Bae all ae? 4 . the r 
; i: ke 5 é a x _ fe ee 7 
E ae EL te ef Bt ih er a ae "AA ‘ } ws . 
? ae ” oe Res > td > x eS # Se ee e+ Py 4 Ox. > $j Y 
a eee oP ha >.» Bee on * a yd ipior < : 
re pe Pe $s y Bea > Joc a8 Ree et 2 
ee we 4 “i s ée ee ee MR set, Rig Ae 
a: z eles << : _ geen EO SS, : es : 
i Me ie a aes X54 i ae ” ee 4 Z Bee. ee ofa ees “ “ 
ee Ke BE eae . | gies ae % eo a EE. “ ; , 
tg Bors S : OM goad * —— " - & Ba tar ces Py A a ok 
f as — me ae wont 6 ee ll a 
a ee oe , we i “f Pa - ; : a? mak CRs a ae, : : ¢ - ba 
¥ b 9 ee Pr? ae cata ie : i 
Big abe i OME eee aa # ae > a Dae 
eee ee i ME —T é am eee ieee oe 
tgs: 3 ig > are a. Oe ee : ¥ eee ta } Mote’ 9) SU be | 
ages bi a ae ore CO? be $ 5s e° Sy er ee pela J ¥z a 
eer si : Mg - ee Re ‘ pe keke % ot “yee y  . 
he 5, gee ‘ So es 5 ¥ Fa te 2 Erik Ser a= 
ee . * tec ag ng Pee «eA } 24. ’ _— 
te puxce ie 2 : . oa ee ae - t oa ro ne A Bi, , 4 
"5: aa 28 es bs | uae % : 2 
. ‘ ms pee Bes Be Se ah je $ ¥ j ¥ a 
pay ee, ee “4 & oo hy "Sa 
Go Rams. i 2 ee oe ; 7 eee > Sie 
as a as oe viens ie # y . A ; CP kg Rw wat 
ee fe: ‘el See ae ea - : spew s . : 
’ he 4d ess A as hats soni niin F Le ; 
Me. phe ke ae _ PERO ‘ eA 4. e za 
Poe i> y ; L/S Bi, # Be ta 
caer ig ae 5 ee i é eo 4 
oe Me gs * P % ae Rt 
>. ee pai Z e j 
i) 4 Bs ge : “ ‘ 
a oe a ie 
oe mes "m 
i .- - /-— ae 
ss we 
= _ re = : ae. “i 
a 4 > 4 = ite! Re 
| ao. ae ae , a eo angle | 


ADVERTISER'S WEEKLY 


PRAISE FOR SWEDISH SYSTEM 
ICC’s recommendations on 
readership surveys 


The International Chamber of Commerce's commission on advertising 
is recommending media owners to entrust the planning, execution, and 
publication of readership analyses to independent organisations “whose 
competence and objectivity are beyond suspicion.” 


New showcard 
This three-dimensional = showcard 
has just been issued by the Ey 
Ready Company (Great Britan) 
Limited. Lithographed in six « “uv 
and with a varnish finish, the sho 
card is constructed of heavy 
board. It is strutted and assen 
instructions are provided on 
reverse side. Deliveries of this sales 
aid have already been made | 
customers. 


} 


Students’ reunion 

The 1955 reunion dinner 
students of the London S< 
of Printing and Graphic Arts 
who left in 1952 will be held on 
Saturday, July 9 at the Bul! anc 
Mouth, Bloomsbury Way, W< 
It has been arranged to coincide 
with the international printing 
exhibition. Bob Baker (Illiffes), 
Derek Hendricksen (Balding & 
Mansell) and Michael Samue! 
(Wm. Samuel & Co. (London) 
Ltd.) are on the organising com- 
mittee. 


Growing business 

Three months after Radio 
Review opened a gramophone 
record shop at its new premises 
in Grafton Street, Dublin, a 
special extension for a self-ser- 
vice department for long-playing 
records has been added. 


Speakers’ Notes 


Some 600 copies of the Adver- 
tising Association's Notes for 
Speakers have been distributed in 
response to applications from as 
far afield as South Africa. 


a qtoup 


AK 


LONDON : 


In a brochure, The Readers of 
the Press are your Potential 
Customers, it particularly com- 
mends Sweden's ABC-Tidnings- 
tastik AB (TS). Among many 
ther services, TS publishes two 

oks. One gives detailed in- 
formation on newspaper circula- 
tion, together with a statistical 
picture of each newspaper area, 
and assemblies in one place in- 
formation on the number of 
households and the total net in- 
come by areas. The second book 
gives subscriber analyses show- 
1g the distribution of reader- 
hip by income and occupation. 

IS invites advertisers to sub- 

details of their latest adver- 
g campaign, and then 
dertakes to give a cost estimate. 


Check on sales 


1S will where possible map 

ribution of sales by news- 
saper areas so that an advertiser 

see where he sells above or 
w his average for-the whole 
itry and what connection 
re is between the distribution 
media and actual sales 

The ICC believes that circula- 

n and readership data should 
© «provided by  non-profit- 
making bodies, whose boards 
would be composed half of ad- 
vertising media (press) and half 
ft users of advertising (adver- 
users and advertising practi- 

ners, equally represented). 

The chairman of the board 
may be a representative of either 
the press, advertisers or advertis- 
ing practitioners. Side by side 
with the board there should be 
an executive commission com- 
posed of a third each of press 
representatives, advertisers and 
1dvertising practitioners. The 
chairman of this executive com- 
mission should be more especially 
an advertiser. 

The ICC believes that it 
should normally be the media 
owners responsibility to arrange 
for the necessary finance for 
readership research, to give the 
space buyer all the information 
he can reasonably require for 
selecting the most suitable pub- 
lication for a given campaign. 

The brochure summarises the 
constitution, organisation and 
methods of ABC's in Britain, 
Germany, and the USA, as well 
as Sweden's TS. 


Over 650 guests attended a cocktail 
party at Lond: rrvy House given 
by Artist Partne:; Ltd., to celebrate 
the fourth an: ary of their 
a. I G. Donovan 

Candler (right) naging director 
of the compan wks to U. to r.) 
E. Sweatman ( er & Crowther 
Lid), H. S$. ¢ (Shell Petro- 
leum) and Har nd Mrs. Jones 

(Mather & wther Ltd.). 


Screening Scotland 


When the Films of 
Committee's new office was 
opened last week at 20 Melville 
Street, Edinburgh, Sir Alexander 
King, chairman, said they were 
determined to show Scotland not 
only on the film screens of the 
world but also on world TV. 

Dr. John Grierson, a member 
of the committee, said that most 
countries to-day, especia small 
countries, were mobilising their 
forces to present thermscives to 
the world It was particularly 
important that Scotland do this 
now, because of changes in 
cinema screening and in televi- 
$10n. 


Scotland 


Apri 14, 1955 


New Cyprus daily 

The Times of Cyprus, a new 
English-language daily newspaper, 
has been registered on behalf of 
Charlies Foley, until recently 
foreign editor of the Daily 
Express. Associated with Mr 
Foley are D. J. More O’Ferrall, 
Irish journalist and member of 
the poster family ; Michael Davi- 
son, for six years special corre- 
spondent of the Observer ; David 
Eliades, formerly editor of the 
Willesden Citizen ; and Iris Rus- 
sell, Cyprus journalist and cor- 
respondent for Reuters and 
London newspapers. 


1956 food show 


Scotland’s Food Exhibition will 
be held at Kelvin Hall, Glasgow, 
next year from April 10 to 21. It 
is organised by Scottish Trades 
Markets and Exhibitions Ltd., and 
held under the auspices of the 
Scottish Federation of Grocers’ 
and Provision Merchants’ Asso- 
ciations. 


Market research course in Leicester 


the 
will be 


Next week-end course of 
Market Research Societ 
held at College Hall L jniversity 
College, Leicester, from the even- 
ing of next Friday, April 22, to 
Sunday, April 24 

Leicester has been chosen, say 
the Society, in accordance with 
their policy of taking lecturers 
and practitioners to the provinces 
to provide greater opportunities 
for the study of such a specialised 
subject as market research 

The course is designed pri- 
marily for students of the tech 
miques and methods which 
market research offers as aids in 
marketing. 

The talks will cover the scope 
of market research, the methods 
now available, sampling, ques- 
tronnaires, and the types of in- 
formation which can now be 
provided. 

The lecturers will be senior 
members of the Market Research 
Society and will be drawn from 
industry, commerce and advertis- 
ing 


Following the success of the 
informal quiz of the panel of 
speakers at the recent Bristol 
week-end course, the quiz will be 
repeated, say the Society. 

Applications to attend the 
course should be sent to W. H 
Brooks, secretary of the educa 
tion committee, Market Research 
Society Ltd., Graham & Gillies 
Ltd., 37 Golden Square, London, 
: Inclusive residential fee for 
the course will be 75s. Non- 
residential (including all meals) 
will be 50s. 


Unwelecome guests 


Thieves broke into the 
premises of Hiller & Swatton 
Studios, Ltd., Adelphi, London, 
following the Studios’ second 
anniversary celebration party 
and stole or destroyed a consider- 
able amount of property. 

Much of the heavy equipment 
and cameras were left intact, and 
the Studios were operating within 
four hours 


nine influential newspapers 


Associated Kent 


LARGEST IN KEN 


Newspapers 
E.W. PLAYER LTD., 30, vat oe 


A. B.C. Weekly Net Sales 


£4. 118.8 14 
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handful 


of oats... 


. . but what a substantial meal they make ! Outside the scope of the present report but 
No wonder the porridge-for-breakfast habit is important to any advertiser secking to influence 
catching on. ‘Today no less than 47°, of all the mass market are the facts that the “ Daily 
‘ Daily Herald” housewives buy porridge oats. Herald” gives a market of nearly 7,000,000* men 
But not at the expense of ready-to-eat cereals ! and women .. . that on average there are at least 
A still greater percentage—66°,,—buy them. 3 wage-earners to every two “ Daily Herald” 

These and other interesting facts about the homes .. . that 40°, of “ Daily Herald’ readers 
breakfast-cereal market are taken from a new see no other national daily newspaper. No mass- 
“ Daily Herald” report on the buying habits of market advertising campaign can be assured of 
its readers. The report is being published and complete success unless it includes the “ Daily 
distributed next week. Herald.” 


DAILY HERALD 


*LP.A. Survey 


Copies of the new report, “ BREAKFAST CEREALS,” and_of previous reports 
on “ TINNED PEAS AND OTHER TINNED VEGETABLES * and “ BAKED 
BEANS” can be obtained from »— 


E. H. HULL, ADVERTISEMENT DIRECTOR, DAILY HERALD, ACRE HOUSE, LONG ACRE, LONDON, W.C.2 


. BSS % 
Bs é ae Be as Ba — 
"% a oe 2% 3 = — 

? to el ee ay — 2 hag g 
ee ae 7 : RS < % a Pe tain 7 AS ie 7 4 
* See S Ags ¥ : sty “Ss ASS. 5 eel - bs 7 ri 

j wae S oe ra ate ae Ta ae. : 

“ort 2 RS ae ae 5 - oe a ie aed -e x. . 1 _ " 

, % ae : 4 ; a Ae ene Be .: , eee : 

5 OG ys ee eae . x eS os I ee a 
2 = ej = ; a 3 : > eae Oe 
age af ss Je : Bee j ee a a is 
? or — . dj Ba: ieee = — eet > ae {se 

Si : ee, ; re Bee Oe a a 
f 4 ks Fey F ee he "® hy \ 3 A eed 
se ce ne ae mond ee ae 7 > ade 

a ee ries ss POR ae 2g x —— . sit — is ‘ 4 F; 

os meil Lae Ge 3 . F \ 2 - Lee aie o 

To. age ae Bae ae - Bing ca ee ig 
¢ ies ee A » . Se, . ge 

pe” gee ; Pe «> ; &: Ei es ne 

ee ee sae a Fes a i f Soe: a 

zr Re 35 e ¥ + rd e 5 a ee Se we pee 

ee ‘ as > Pt > . e a eae -< 7 
33 oe é P > ee e ~ — ™) Be Pf Ew ihe! ‘ 

I sie: ‘ . Pe a ees 

f Ps 2 i a8 ee ee a sj AT ok) a 
Ee é ae ‘ < ~ ee : Sit 
5 ae Ss , — ee at 

Z te: t et § = Sa ~ eon es 
habe Se By. — Pe ue 
ps eae oe Sete, ~ ee eS Re See, MER af oat 

# iS ae ; > ee : iy 
Be i i ERO iy 4 Pa = oe » ter ae 
s ® 2 ae re came e h *, Rie « oe, oP #3' Paar a 
gen a ae i? eee fee 8 oy 
ee oe e ‘ 2 es 22 > Sa Ree ‘ 
te aes, es a “e ; ae Pe OO: eat : 
i a ee Be #3 =m hei. s 
oe zs aa RP | er oe 
s ; igi 3 a *. . oe ies saa * Ai 
ee “ae a ¢ ms PS ae a 
be: ee oa ; me | . Bere Oe; Foe fs 4 
g Re oe eae a (eres Bee tal akey: 
Bi tate Bie Bika gs ‘6 é * TRE oR Pe al ig 
4 : ane aig a ; Pik OA yf : 
i ; Stee i + 2 TSR 5 ‘ ; zg 
2 Re ee . gg Se —— : aM, 
Ga ee OE 2 a OW ate - es as ee en 2 RATS oa P ae q 
5 he EE <a ‘ — SS B. ee’ fad ee AS tare : * 

ao : Se SaaS team . * ©. sie 3 — ee oe ae ar * See ange . 
ig ee ie Ss ay ys ¥ gd Saale Ne Ra 
ae pie: sis a ek ae * Meo * eee 

ge OE ley i 0 Se e s i : 
tie sae ee os ‘ 4 & Rees = sf : 

¢ CS alle Raa : oS 4 

re Pos ‘ : a RD ee ; , ; 
i : Po ae > oe -— ee Paces ee oy TS = 
z eee Page * | Ste a . Rare ae eS. 
Pg 3 eee” Peg be ~eee = i as. Pte vee? i 
ie: Wi? se : ee is aia ee, i Le Ze | bt Pon ‘ 
ee E Bi 4g * "ea a4 4 nhs Ps ‘ < : ¢ 
Beck G ame oS , = 4 er 4 a Re *% > 
fo ig es tes So ' : iit al 5 Ex oe ‘oe 

5 sg ac se es ie * cD os ~ SO Se ay i ne . 
ee es) Ss or ae eee te ih pe ee oe 
he a. ee , =e. ft € — i by ge ‘ oe py 
sé ee. ey — ‘ ~’ —— 5 % es ; ga ce ; 
RY eee , i eee 7 ._ oa | a Fs ie «ee a, 

Bes " * ae eo ae ‘ 5 teen os ca ? 

SC ¥: Wa a A oe PS a ek, mage 
eo Bi Foy ig Sin — et re 45; Ps ae F 
f ges ’ : 3 > ae ae ys ( 

p 5 eg alla pea Z 3 ns Be ie a Pe by ; 

*, be a ie ile. ere ar ey. pa . per 
eh 2 se . Z Sa ee 3 Age 2 7 ag ot fee ll 
ies Pas = se a Be oe pa ie is a “e ce) WS 

eg pag ig oe CE ogame 2 Ewer eG Payne a 

Pp, m gate, hak aa 3 ee e oa a ® ‘eS 
gs ied ¥ PSB gs a: gh a = a = A Bs a 
Ee mE Fn ae 2 ee : ae , A yen ay x i’ i 

yes Sepia cae i: Ss s TE a ; a. 

4 t oe % pee , ee ad ; ” _ er " eo ge . we 

‘ Be Sgt is: Mies: <4 erat & 5 . * es, . ™ . # 

wa 4 oe ae % Pgh ee é ee e ake : ‘4 * ae a % 2 

ae 4 ee os, et es a m : “ ; . he 
a i gs oper os ne” tore # 9 a % 4 4 : me. i, + td 
Se i Me gee j Jee > ade ; g : 2 ; Pose ae 
. a US gr ca Bega j De - Pra, ss 
"ae eS ae : X is # a ate a 
site ey ara Se ee me og Pie i DN °% 
~ ; Oa Gee 4 ws Pa . ae ar” ek es 
| i ae eS iy ie Si Se gene aE eat 
a 0 eee ae I ag i at te ee 
eS ——s Oe at 
eg we es : e . Qe i 
eae tee tee 
ee. i — a” 
% peta a Yige ye vs Ge 
: Ps: ; ee ee 
oe ty dies 3 Aine an we M3 - 
: . rs oat 


ADVERTISER'S WEEKLY 


COMMENT 


PLANNING FOR 
SELF-SERVICE 


The serious steps now pbecing 
taken by Sainsburys, Little- 
woods and others to develop 
the self-service store in Britain 
are an indication to advertising 

that they must 


considerable. 

Marketing problems develop be- 
cause of the need for limit.- 
tion of pack size and price 
range. This reduces production 
time and factory space require- 
ments, thus leaving the manu- 
facturer with facilities which he 
frequently uses to widen his 
range of products. 


More competition 

New lines created in this way |n- 
variably find their way through 
the same retail outlet, wit! 
more and more competing 
products fighting for she'! 
attention in shops with «» 
ever-widening range of stock 

To meet this situation all the aris 
of advertising and display must 
be brought into play. 

Branding is synonymous wit! 
self-service, for the produ : 
must make a constant, rec ~- 
nisable appeal to the shopper 
The unidentifiable prodoct wii. 
remain on the shelf. 

The pack is all-important. Batt!ing 
to catch the roving eye of the 
housewife, the container most 
be colourful, readily recogni» 
able, legibly named on all sides 
and clearly marked with the 
price. 


Break with tradition 
Those are only a few of the pack 
requirements which must be 
studied, but they are sufficient 
to indicate that there must be 
a break from the traditional. 
Self-service replaces window dis- 


ited. 

In fact, the heavy national ad- 
vertising of brand names and 
the local publicising of store 
services are vital to the success 
of this form of retailing. 

Now is the time to plan for self- 
service. There are already 
2,500 stores of this kind in 
Britain, and they are increasing 
at the rate of 500 a year. 


*% 


Talking Points 


April 14, 1955 


Planners on warpath against posters 
down Lambeth way 


r[ HE planners are at it again. 
In Lambeth they are 
organising a campaign against 
deemed consent sites. And this 
will probably lead to a new 
period of pin-pricking incon- 
venience for the poster 
industry. 

The first rumblings of trouble 
were heard months ago when 
schemes developed to take advan- 
tage at the point of sale of the 
right to display on business 
premises without specific consent 
‘vertisements which refer to the 

s or goods sold in the shop 
vided they are limited in 
lisplayed not more than 

t above ground level. 
other words, a development 
trader's right to advertise 
on his own shop walls 
¢ what was wrong with that? 
nterests in the poster 
thought the planners 
be antagonised to the 
idvocating new legisla- 


vey ordered 


they’re on the warpath 
ambeth way. The 
council has ordered a 
f sites where advertise- 
re displayed which do not 
wholly to the business 
d on. 
the town planning committee 
“Our attention has been 
wn to the increased tendency 
1 the part of advertisers in the 
»orough to conduct what is, in 
ssence, national advertising 
under the guise of business 
premises signs. This takes several 
forms as, for instance, the large 
coloured fascia signs advertising 
soft drinks now fitted above many 
cafés and restaurants, or the 
hoarding fitted to the flank wall 
of a shop 
“The matter has been brought 
to the attention of the Metro- 
politan Boroughs’ Standing Joint 
Committee by Camberwell 
Council, and it can be assumed 
that certain action may be taken ™ 


a Antl-advertising 


What an attitude of mind is 
revealed in those statements! 
Why should cafés not advertise 
the soft drinks they sell? 

And. above all, why should 
advertisers be interfered with 
when their activities are per- 
mitted by the Regulations? 


The Lambeth planners make 


their attitude quite plain: They 
are antagonistic to national adver- 
tising. 

And what of the Lambeth 
traders? Are they not entitled to 
the powerful support of organised 
advertising? 


LOUD (OR SOFT!) SPEAKER 


HIS column on March 24 

charted the flight of the 
Talking Aeroplane, a machine 
which flies over busy towns giv- 
ing advertising messages through 
an amplifier. 

That story certainly started 
some talk. And it has posed an 
almost unbelievable question: 
Does this flying loudspeaker 
shout or whisper? 

We referred to it “booming 
commercial messages” which can 
be heard above the sound of busy 
traffic. 

Now J. D. H. Radford, a direc- 
tor of The Talking Aeroplane 
Company, writes to say it doesn’t 
boom at all. He says: “The 
message comes to the hearer in 
the same tone of voice, and at 
about the same strength, as the 
voice of a friend walking along- 
side. It lasts for about 30-40 
seconds (or up to about twice 
that, in quiet, open surroundings) 
and then its work is done. It is 
not heard again unless the listener 
happens to be midway between 
two ‘runs’ and thus hears both.” 


TO-MORROW’S 


@There will be new develop- 
ments soon in trade publishing. 
A comparatively new company 
is planning expansions. 


@ Hairdressers report a return to 
the salon of many women who 
were completely won away by 
the home perm cult. They 
plan more extensive local ad- 
vertising to hold business. 


@ Fresh challenge to the hair- 
dressers will come later in the 
year with the introduction by 
cosmetics manufacturers of 
new home hairdressing devices 
and preparations 


@ The rise in butter sales since 
the “Butter Is Best” campaign 
is expected to lead to record 
campaigns for margarine 

®@ The Minister of Transport and 
Civil Aviation is to review the 
whole question of aircraft used 
to carry illuminated signs and 
to tow advertising messages. 


Mr. Radford quotes these com- 
ments by ‘hearers’: 

I thought it was a man speaking 
just outside the kitchen window. 

I was indoors and thought that 
there must be a radio set on in 
the house. I could hear every 
word. 

Messages are now prefaced 
with the words: “This is the 
Talking Aeroplane.” Otherwise. 
says Mr. Radford, most of the 
hearers are mystified. 


BLAME IT ON THE PAPER 
STRIKE 


UBLIC relations men are fre- 

quently assailed by journal- 
ists for “not knowing what we 
want.” 

Certainly publicity men should 
know what they are talking about 
when they are putting over a 
story. And by the same token 
they are surely entitled to expect 
that pressmen sent to a press con 
ference should know enough 
about the subject to grasp the 
fundamentals. Particularly when 
it is a trade press conference deal- 
ing with a specialised business. 

Suppose a reporter at a com- 
mercial television press confer- 
ence asked: “Am I to understand 
that this starts on Saturday ?” 

But why suppose, when it 
actually happened a week ago ? 

It is understood the organisers 
are wondering whether they will 
be criticised for failing to give 
a satisfactory answer ! 


TOPICS 


® Facing demands by printer and 
journalist trade unions for 25 
per cent wage increases, pub- 
lishers will soon have to decide 
how to raise extra revenue. 
The problem will be: Raise 
selling prices or advertise- 
ment rates? 


@ Suggestion to be put to egg 
and bacon producers: Run an 
“Eat A Better Breakfast” cam- 
paign next winter. 


@ After better - than - expected 
Easter business, brewers are 
anticipating improved sales 
this summer . . . if the weather 
is warm. They plan heavy ad- 
vertising to win back sales lost 
to soft drinks manufacturers 
last year. 


®@ Rapid development is planned 
in the marketing in Britain of 
pre-packaged bacon. 


ROUND TABLE 


16 mm Unit with TV Department — 


KINOGRAT FILMS LID 22-25: 
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nan that can open all 
,eeds 1.9 introductions, and 
s straight to the point 

that’s THE FISMNCIAL TIMES! 
International C&Mbustion Limited a: 
among the many leatigg industrial 
advertisers who regularly @pach 
Top Management through th ges 
of THE FINANCIAL TIMES. This & 
exceptional newspaper is widely read * 
and respected in the offices and 
boardrooms where industry’s big 
buying decisions are made. For getting 
the attentive ear of even the 
‘unapproachable’ executives there is 
no finer medium than the well-trusted 
pages of THE FINANCIA!. TIMES. 


Men who mean business read 


THE FINANCIAL TIMES 


everv day 
a ed 


SIDNEY HENSCHEL - ADVERTISEMENT DIRECTOR «+ 72 COLEMAN ST. E.C.2. 
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Advertising Case History—70 


A campaign that stresses service 


and brightens the fish shop 


HORTLY after the war 2 The need was to inform the fish trade of the ability of 
family business established Explorator Ltd. to supply them with first-class fish without 
at Lowestoft, and concerned delay. The campaign, which has been successful, now 


among other enterprises v includes humour and colour. 
a fish distribution compa 


called Explorator Ltd., can ributive depot at Wokingham The great virtu: he aluminium 
into the control of D. | near Reading, with a subsidiary boxes was that they could be 
Cartwright ffice at Worthing. Later he was hygienically cleaned after each 

Not being blinded by trac » have a London office also. The = delivery with high pressure steam 
he was able to view the op t -adg arters have remained at Moreover, as they had no lids 
of the company with fairl) i owestoft they could not spill As a 
eves and came to the conclu As speed is essential in the spilled box of fish means that the 


ress of supplying fish, a fleet contents are almost always 

nsulated vans had been built ‘rendered unfit for consumption 

These vans travelled by road this was a simple yet cffective 
various ports to the central assurance of quality 

t where retailers’ orders were The ordering routine was 

ip and the fish re-loaded. also carefully thought out. 

in insulated vans, and sent Each customer was rung on the 


that there was room for consid 
able improvements. About 
years ago he carried the pr 
of development an important 
further when he approached } 
McNulty & Co., Ltd., with a 


to having them help with t! 


sales promotion activity to the customers with the telephone every working morn- 
This was the overall situat im of delay. ing. Quotations were given and 
as the agency then saw it i fish was ice packed in orders taken. Teleprinters con- 
As a result of his initial analy sis lun m boxes, each containing nected depots and headquarters 


of the position Mr. Cartwrigh 


f fish. The old fashioned § 28d certain main ports. Thus a 
had established a central di: 


boxes were discontinued fishmonger could order a mixed 
package on one morning and 
receive it early the next morn- 
ing. 
To sum up, here was a poten 
tual client who appeared to know 
all the answers to the problem of 


es getting fish to the fishmonger with 
“ 13 ig and scri | -an- 
rccrrie@nouns high speed and ipulous clean 


liness. All the agency had to do 


was to tell the story 
Trade papers booked 


The objective was to inform 
retailers in the Explorator area 
Space was booked im the Fish 
Trades Gazette and certain other 
trade papers and the advertise 


a 


[oy EASTERN 


GAZETTE 


Office: MAIDSTONE 3588 


CHATHAM 


OBSERVER 


The recent campaign in the trade 

spre ad In Nour, the attention 

fishmongers extended trade press advertising to the general public by 
fixing the spreads to their walls. 


a a Explorator supply rang 
practically “a KS 


everything 
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we 
ye x 


This is one of the advertisements 
planned to appear in the fish 
trade press. It will be the third 


of its type in the campaign 


ments plugged the advantages of 
speedy insulated vans and clean 
aluminium boxes Later, and 
often overlapping this message, 
was the stressing of the slogan 
‘You order to-day, we deliver 
to-morrow morning early.” 
Sites on buses 

Soon after the start of the 
trade campaign, advertising to 
the housewife was undertaken 
Local newspapers and poster sites 
on buses were used. Recipe leaf 
lets were designed and produced 
for free distribution in _ fish 
mongers’ shops Displays at 
point of sale were made, some in 
the form of posters and some in 
the form of life-size cut-outs 
showing the “Explorator man” 
(a typical delivery employee) 
with a real Explorator aluminium 
box in front as if it were being 
carried 

Consistently the trade press was 
used, and eventually weekly pages 
were taken in the Fish Trades 
Gazette. A fairly rapid change of 
presentation became necessary @s 
fresh matter was given to the 
agency. Although the advertising 
was factual on the whole, a light 
hearted treatment was employed 
which, eventually, developed in an 
interesting Way 

In the trade paper mentioned 
@ Continued on page 66 


press opened with this double page 
getting power was enormous, and 
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— 


ah - 


is Britain's first provincial city 
—the centre of one of Britain's richest earning and spending areas. 


So, on every list of provincial dailies — 


The Birmingham Post 


should always come FIRST ! 
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' 
bigs 


Fashion Photography 
Advertising, Illustrative 
Sull Life, Architectural 
Industrial, Technical 
Stereo Colour Slides 
Portraits, Children 


Colour Photography 
Carbro Prints 

Dye Transfer Prints 
Display, Murals 
Catalogues, Show Cards 
Film Strips, Copying 


A complete art and retouching service 
including hand colouring 
OPERATORS SENT ANYWHERE 
DAY OR NIGHT 
Representative will gladly call with specimens 


COMPARE 


RUSH WORK : 
¥ OUR ° OUR 
SPECIALITY : PRICES 
HYDE PARK 2959 
1 Dover Street, London, W.1 
"4 
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STRESSING THE SERVICE—centinued 


The theme of t/ 


e double page spread colour campaign now taking 


place on behalf of Explorator Ltd. is the firm's ability to supply any 
kind of fish. 


a double page spread in colour 
using the middle of the publica- 
tion was booked monthly. The 
purpose of this was to interest 
and amuse the reader. Straight- 
forward sales advertising, how- 
ever, was used in those weeks 
of the month when the special 
double page spread was not in 


nm. 

In the double page spread 
series there are two characters, a 
fisherman and a mermaid. The 
fisherman is always trying to 
capture the mermaid, but always 
without success. She attracts but 
eludes. Yet he keeps on trying 
by various devices to net the 
creature ; but, for him, there is 


no happy ending. 

There is, of course, an under 
lying serious point to this affair 
which ts likely to go on, until the 
advertising agency has run out of 
ideas: The point is that Ex- 
plorator supplies any kind of fish 
and is defeated in its endeavours 
only in the realm of fantasy 

As a footnote it may be added 
that the first of the series appears 
to have achieved a pin-up status 
A number of the double page 
spreads have been torn out (an 
operation made easy by the 
systematic use of the journal's 
middie pages) and are now 
decorating walls of fishmongers 
premises. 


The ‘Daily Herald’ story 


25 Mowe s Years, by Wilfred 
Fienburgh, published by Odhams Press 
Ltd. Fr nited editior 

HIS book recalls a very 


dramatic period of this 
country’s history. It also co- 
incides with the life of the 
Daily Herald and the decisive 
role of the Labour movement 
in many developments of the 
British society. 

The book sets out to demon- 
strate (among other things) how 
the fortunes of the Labour 
Party have been greatly influ- 
enced by the Daily Herald. How 
the newspaper. launched by 
London printers of January 25, 
1911, was taken over by Odhams 
in 1930 has already been told in 
the large-scale biography of 
Viscount Southwood 

The story is repeated in the 
introduction of this volume. The 
book proper begins on March 16, 
1930, when Ramsay MacDonald, 
at that time the Prime Minister, 
pressed the button which started 
the machines and launched the 
Daily Herald “into the fiercest 
newspaper war Great Britain has 
known.” 


No one can say that the 25 
years spanned by this book was 
a period of bliss Few would 
want to live through them again 
The industrial paralysis of the 
early and middle °30's is weil 


described and the human 
tragedy looms large. And so 
does the peculiar nonsense 
that era 
“There was the yvo-vo 
within weeks of its introdu 
tion as an advertising stunt it 


had been adopted by hundred 
of thousands of vo 
of all ages 


yo mania 


Yes, it was some period. Ver 
different to-day, you might think 
You certainly will think so when 
t comes to noting the price 
care =. * . those members of 
the middle classes who main 
tained their incomes were able 
to take advantage of the fall in 
prices and to enjoy the technica 
developments of mass production 
which were bringing a wider 
range of luxuries within the reach 
of smaller incomes. There was 
the baby car and the super baby 
car—the Singer ‘8’ for £185, the 
Austin ‘7’ for £122 10s—H. F 
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The disproving of 
a myth 


|" 

here is a tendency nowadays to look upon 
the written word as an obsolescent way of 
telling anybody anything. 

What with radio, TV, the wordless cartoon, 
and the horror comic, there seems to be some- 
thing in this. It isn’t just that “they won't 
read copy” —it is held that they won't read 
anything. 


But we know that this just isn't true. The 


Reader's Digest offers advertisers millions of 


menand women who really read. The Reader's 
Digest is written to be read, bought to be 
read, and then passed on to others to be read. 
And to the surprise of the pessimists, The 
Reader's Digest guarantees a million sales. 
In other medium 


words, here is a mass 


e NSE. | oll 
>. — | 2 @ 
Digest 
ee q % 
Te slug 


which is intended for readers, people who 
are prepa to think about what they read 
-whether they are reading articles or adver- 


tisements the sind of people who influence 


others. A his disproved, Anda very good 


thing, to: 


COLOUR ? certainty: 


Any second colour you want at only £25 extra per 
page £15 extra for half a page. And full colour 
printing on The Reader's Digest'’s heat-set rotary 
press costs only 20°, more than biack and white. 


BLEED ? or course: 


Both pages and ha/f pages can bieed: 40°/, more 
space at only 10°, more cost. 


x 


\ MAGAZINE FOR 


READERS, WITH 


A GUARANTEED MILLION SALE 
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with adequate funds is wanted 


HAVE not come across any 
published definition of the 

term “media research.” I have, 
therefore, been compelled to 
attempt one of my own. 

Here it is 

Media research is the process 

of producing information which 

will enable the advertiser to 

assess the value to himself of 

various media through which 

he can place his advertising. 

Ideally, research of this kind 
when perfected should enable the 
advertiser to place an exact 
monetary value on the media 
which are available to him In 
this way he could decide, on 
completely objective ’ 
whether for his particular pury 
the poster is better than ¢ 
press, the press better than 
radio, the radio better 
the poster and so on 


Free of worries 


Equipped with complete 
scientific data, he would be 
of all the worries of persor 
judgment and of his own and | 
advertising agencies’ particul: 
whims, obsessions and prede 
tions. In short, would have 
nothing to do but look up a 
figure in some column in a report 
and take a decision accordingly 


In fact, like many ideals, this 
one is still a long way out o! 
reach. There are many who 


would insist that it is much 
further removed from our reach 
than the moon at the present 
time. Of course, there are many 
others who hope that it wil! 
always remain so. With these 
latter I have some sympathy. 

It has always seemed to me 
that advertising is essentially a 
creative business, and has as 
much need for flair and creative 
imagination as it has for science 
and statistics. 

However, there is no question 
but that statistics can be of value 
provided they are kept in their 
place and provided they are per 
fectly suited to the use which is 
intended for them 

At the present time media re- 
search is still in its early develop- 
ment stage. It has not reached 
the point, and will probably be a 
long time before it does reach the 
point, at which it could be used 
to assess the value of one adver- 
tising medium vis-a-vis another. 

There is no reason, theoretic- 
ally, why it should not develop to 
this point in time. But there are 
very many cogent and practical 
reasons why it has not yet done 
sa. 


Media research—a central body 


This survey of the present position in the field of media research 

has been based upon an address given by F. R. de G. Hewitt, 

controller of consumer research, Beecham Group Ltd., to the 

Lancashire section of the Incorporated Society of British 
Advertisers Ltd. 


Chief among these is the pre- When these two surveys came 
sent lack of a central organisa~- out I] was at the time market 
tion with adequate funds for the research manager for Thomas 
levelopment of research tech- Hedley and was asked to produce 
niques of this nature. Certainly for the company an evaluation of 
there is no lack of money about these two surveys and a recom- 
at the present time for media re- mendation as to which of them 
search, but naturally enough this the company should use in 
money has been, and still is being, deliberating over its press 
provided largely by the media _ schedules. 
proprietors, and it is only natural 

these people to concentrate 
ich on his own medium—pub- 
shers concentrating on reader- 
ship, poster firms concentrating on 
poster research, cinema and radio 


Irritated and confused 


It was not an easy thing to do 
and I imagine many other re- 
search men up and down the 


nterests concentrating upon country have found themselves in 
nema and radio research a similar quandary and have been 
spectively. irritated and confused by it as I 
The result is a complete lack of was. 

co-ordination as between one The truth is that each of 
edium and another, and a very these surveys makes use of a 


It in the progress of devel- 


different technique both of 
ot from the advertiser's 


interview and of sampling and 


of view I have often which of them gets nearer to 
thought that the organisation of the “truth” it is impossible to 
: central bureau for the prosecu- say. To my mind this illus- 
n of media research is overdue trates in a very useful and 


n this country and that an asso- 
ation like the Incorporated 
Society of British Advertisers 
might well consider taking the 
initiative with advertising agen- 


indeed almost dramatic manner 
my point that media research 
in general and perhaps reader- 
ship research in particular is 
still in an early development 


cies and media proprietors to this stage. 
end The aims and objectives behind 
: : both these surveys are very laud- 
Different media data able. Both choose (rightly, in my 


opinion) to define a reader as one 
who claims to have read a given 
publication in the course of a 
given period of time and both 
attempt to provide information 
about the combined readership 
(unduplicated readership if that 
is the term) of groups of publica- 
tions. 


Although there is no co-ordina 
tion between’ research i pro- 
grammes into different media, 
there does exist at the present 
time a very valuable mass of in 
formation in respect of each 
separate medium. Research has 
been very active over the past few 
years and reports are available 
from various sources on all the If one examines the relative 
four main sections—press, poster, Patterns of readership between 
cinema and radio. Let me con publications in the same type 
centrate on two of these only; 8'OUPS, the two surveys will in 
readership research and television 'a¢t be found to agree fairly well 
research, since these are the two _‘'!t is only when we come to com- 
fields in which over the past few Pare them on an absolute basis 
years I have been most con- ‘hat we run into anomalies. This 
cerned brings me to the point which | 

Considerable interest in reader- ‘WOuld like to make about 
ship research has been aroused ‘¢adership research in general 
during the past year or so by the It would appear that we 
publication of two major reader- have reached the point where 
ship surveys covering very nearly the relative values of publica- 
the same range of publications tions can be assessed within 
and yielding noticeably different their own type groups, but that 
results. I refer to the Hulton we have still a long way to 
Survey of 1954 and the /PA go before we can validly com- 
National Readership Survey of pare the readership of one type 
1954 group with that of another. 
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In short, for evaluating one 
daily paper against another or 
one Sunday paper against 
another or one weekly magazine 
against another, and so on, 
readership research is valid—and 
valuable. Beyond that point 
advertisers should be careful 
how they use it. 

The whole problem of reader 
ship research was dealt with in a 
publication issued by the Market 
Research Society about a year 
ago called Readership Research 

-a Comparative Study. 1 had 
something to do with the pre- 
paration of this document 
myself, and it is an attempt to 
place the technicalities of reader 
ship research before the non- 
specialised reader 

Unlike readership research, 
there is virtually no published 
research data on _ television 
audiences in this country, apart 
from the occasional tit-bits of 
information vouchsafed by the 
BBC in its less guarded moments 
However, interest in television 
research is naturally now run 
ning very high, in view of the 
imminence of commercial trans 
mission and it may be helpful if, 
on a purely technical basis, I set 
out the merits and demerits of the 
various ways in which television 
audiences have been and are be- 
ing measured to-day in the 
United States. 


Range of techniques 


There are four systems in use 

@ Panel meter 

@ Panel diary 

®@ Coincidental of making per 
sonal calls 

® Recall of making personal 
calls. 


In addition to these, certain 
other techniques have been tried 
but they are not generally re 
garded as economical or technic 
ally practicable: e.g.. mailed 
questionnaires ; outside meters or 
listening points ; detector vans 


In regard to the panel meter 
system, it is technically practic 
able to attach a “meter” to radio 
or television sets which auto 
matically registers when the set 
is on or off and on to which wave 
length the set is tuned. A panel 
of homes in which such meters 
have been installed can be 
selected so as to be representative 
of the total population of sets in 
any area. The data thus col- 
lected can be analysed to show 
the percentage of sets tuned in 
to any given programme or at 
any given time of day. 


@ Continued on page 70 
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Let us 
introduce 


you to these 


free-spending © 


folk..... 


They’re all hard workers in Barrow-in-Furness. 
They earn good money and they’re not afraid to 
spend it. Don’t be misled, though: it’s hard- 
headed spending with a shrewd sense of value. 
You won’t catch Lancastrians with specious 
stories. On the other hand, nobody responds 
better to good, straightforward advertising in 
their own local paper. They trust it, you see. To 


them “I read it in the Mail” is as good as a 


guarantee. 


THE NORTH WESTERN 


Evening 


ee. at alles ei 18 


We're carefu! to see that this faith in “ what’s in 


the Mail ” is never broken. It’s good for us and 
it’s good for our advertisers. 28,500 families buy 
the Mail and believe in it. We can take you right 
into these homes and there’s no other comparable 


way of getting there day after day. 


Mail 


BARROW-IN-FURNESS 


ONE OF THE WESTMINSTER PRESS GROUP OF PROVINCIAL NEWSPAPERS 
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Complete Control of all 
Advertising and Printing 
Records by a 
Single Simple System 


A simple system has recently been devised to control 
the entire production of printing jobs and single or 
series advertisements, including records of insertions 
and any other information of a special nature. For 
Mail Order and similar advertising, where a complete 
record of cost per insertion, cost per reply, cost per 
sale and a multitude of other data must be main- 
tained, the system is invaluable. 


Briefly, it visually signals 


(1) Reminders of copy dates and Press dates for 
insertions—so they just cannot be overlooked. 


(2) The progress of each stage, ie., Layout, 
Artwork, Copy, Production, ete. 


(3) The progress of special jobs like leaflets, 
special advertisements, blocks, drawings and 
anything out of the normal run. 


The basis of the system is a compact, narrow card 
It has 
a visible edge for quick reference and upon which 


holding all the details you need to know. 


you can progress every stage by coloured signals, 
thereby providing a fool-proof basis for efficient 
planning of work. 


If you would like to learn more of this simple system, 


, 


just jot “ Advertising Records ” on your letterhead 


and post to us. No obligation. Full details will be 


sent by return. 


(Shaman ‘ys/ems 


VISIBLY BETTER RECORDS 


The Shannon Ltd. 18, Shannon Corner, New Maiden Surrey 
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MEDIA RESEARCH—continued 


This system has been operated 
for many years in America by 


the Nielsen Company. In this 
country, two concerns § are 
developing the method—Att- 
woods, who have had a pilot 
panel of this kind running since 
last June, and Nielsens who are 
now actively preparing. 

The advantage of this system 
is its comp objectivity. Its 


disadvantage 
information as 
or types of pe 
time the set i 


The panel diary 
volves the selec 
nent panel of 
in order to 
the set owner! 
A diary is place 


the set owner 


s that it yields no 
to actual numbers 
ons viewing at the 
ined in 


method in- 
on of a perma- 
owners, selected 
representative of 
f any given area. 
iin the home and 
nd members of the 
household are asked to record the 
number of people viewing each 
programme or time period. 

The main attraction of this 
system seems to be that it is 
relatively less costly to operate 
than a mechanical meter system. 
However, it has come latterly 
in for criticism because in- 
numerable panels of this kind 
operating in the US have 
shown an unfortunate tendency 
to produce conflicting results. 
Theoretically it has an advan- 

tage over the panel meter system 


in that it purports to show the 
number and kind of people 
viewing as well as the number 
and kind of sets tuned in 
Provide an opportunity 
Both these panel types of 
Operation possess the supreme 


advantages of panels in general. 


They provide an opportunity for 
measuring “audience flow” and 
“cumulative audiences” so that 
one can gain from them a great 
deal of information over and 
above the actual audience at the 
particular time. 

The coincidental system of 
making personal calls involves 
the making of personal calls on 
a sample of homes so selected as 


to be representative of the area 
covered, and finding out who is 
viewing and what they are view- 
ing at the actual time of the 
call. For each time period 
studied a different representative 
sample must be used. 

In the US the method of call 
is by telephone—a sample of 
telephone numbers being selected 
at random out of the directory. 

The theoretical attractions of 
this system are completely 
swamped by the practical difficul- 
ties and the cost. It is doubtful 
whether it will come into opera- 
tion in this country except occa- 
sionally as a check on the results 
of other techniques. The diffi- 


culties of getting a different repre 
sentative sample of respondents 
for every half-hour through the 
transmission period in any large 
area are very great indeed. 

The recall system of making 
personal calls takes the form of 


the familiar field consumer sur- 
vey. Calls are made on a sample 
of homes or individuals selected 
so that they are representative of 
the area concerned. Respondents 
are questioned as to what televi- 
sion programmes they happened 
to see yesterday, their recollec 
tion being aided by the list of 
those programmes which were 
transmitted on that day. 

This system has been used for 
many years by the BBC and it js 


Techniques of 
TV research 


HERE are four systems 

in use in the United 
States for the measurement 
of television audiences: 
panel meter, panel diary, 
personal calls to households, 
and the recall system of 
personal calls. 

In addition, certain other 
techniques have been tried 
out but they are not generally 
regarded as economical or 
technically practical. These 
other techniques include 
mailed questionnaires, out- 
side meters or listening 
points, and detector vans. 

So far as this country is 
concerned there is virtually 
no published research data 
on television audiences apart 
from occasional pieces of 
information issued by the 

BBC 


also the one used by Radio Lux 
embourg. 

The value of this type of 
survey is that it can give informa 
tion about the number and kind 
of people viewing any particular 
programme. Also, relative to the 
panel diaries and panel meters, it 
could be said to be inexpensive 

In practice, however, this 
tends to be offset because op- 
portunity is taken to make 
calls on a larger sample of re- 
spondents than would be used 
by a panel and thus to provide 
breakdowns which a _ panel 
would not be able to do. 


Its disadvantages lie in the un 


certainty about the accuracy of 
respondents’ memories. Some 
programmes which are well 


known may be more readily re 
collected than others which have 
been viewed in a very casual way 

Also, of course, it needs to be 
done by day over a considerable 
period if it is to yield “continu 
ing” information. Even then, be 
cause each sample of respondents 
has to be different, it will not pri 
vide data of the audience flow o: 
cumulative type. 

It would be idle to try to fore 
cast which of the two techniques 
will prove the more sought afte: 


for television audience data in 
Britain. My own predilection 
would be for a panel meter 


system as being the most objec 
tive and least susceptible to the 
vagaries of human memory. 
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a collapsible stand, “litho embossed in seven Porcelain finished, washable A simple self-service and 
/ colours. Easily erected to display presentation surface showcard photo- visible storage display. 
cases and pens. lithographed ineight colours. _ Pee 
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for reliability 


foil, litho or lithe porcelain 
finish. 


Easifix projecting cut-out with 
twin steel pins. Easily and 
firmly fixed in window frames, 
Thrée-dimensional litho cut-out display in nine doorways and in all small 
colours and with five projecting planes. spaces where showcards could 
not be displayed. 


These are some of the displays made by Acme of Enfield for 
well-known advertisers. Everywhere you go you will see these 
displays because they are well designed and well made. Let 
Acme of Enfield pan Sere and make your displays — they will 
help you to sell your goods. 


ACME. ......: 


ACME SHOWCARD AND SIGN COMPANY LIMITED 
Paragon Works « Green Street - Enfield - Middlesex - Telephone: Howard 165) 
Showrooms: 9 South Molton Street - London W1 - Telephone: Grosvenor 7458 
Crown Buildings - James Watt Street - Birmingham 4 - Telephone: Central 2325 4 
25 Wellington Street - Glasgow C2 - Telephone: City 0822 «2 
Resident Representative in Manchester 
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Public Relations 


Production facts can win 


sales-getting publicity 


OW much should a manu 

facturer tell a_ trade 
journal about his methods of 
manufacture and technical de- 
tails about a new product 
Many public relations officers 
must have been confronted 
from time to time with this 
problem. 

A columnist in Confectioner) 
Shop who calls himself “Toug! 
Customer” now refers to the 
growing practice of clamping 
down on information on new 
lines. 


Fear of imitators 


He quotes a trade press journa 
list as saying, “It is getting harde: 
and harder to persuade manufa< 
turers to give details of how their 
lines are made They seem 
think that, if we published 
facts, every Tom, Dick and Harry 
would start to imitate them.” 

“Tough Customer” = write: 
“And so, it seems that technical 


know-how is being pushed be- 
hind a security curtain. Careless 
talk costs sales; you, too, can 
make lollies like mine (if the 
trade press tells you how); and so 
n 
“Business, of course, is busi- 
ness—and this is all very well 
up to a point. Personally, 1 
doubt whether a_ published 
article could do amy appreci- 
able damage—especially as the 
process usually involves the use 
of very expensive plant,” he 
points out, 

But consider us—the retailers. 
We hav sell the stuff. The 
more we know about our linés, 

= tis. If the ‘War of the 


( ts’ should ever clamp a gag 


this type of trade informa- 

n, it will be a very poor look- 
And, as for the manufac- 
rers, they would be foolish to 
the valuable publicity 
articles of this kind pro- 


lo tell or not to tell, that is the 
jucstion 
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ASTUTE PUBLIC relations is 
playing an important part in the 
drive to sell more milk. It is 
being used to the full to back up 
the powerful press and poster 
advertising. 

Industry now is being courted 
in a new drive to step up sales. 
Before the war some 7,000 firms 
in this country operated milk 
schemes. As a start, the schemes 
are being re-introduced to some 
3,000 factories and offices. 

Posters in factories are being 
used extensively. They feature 
Chad—that quaint war-time figure 
—together with the milk girl Zoé 
Newton. 

Editorial publicity is also play- 
ing its part. Mather and 
Crowther Ltd., the agents, are 
sending out a constant flow of 
stories to the press. 


t Bright promotion 


THE TWo fundamental qualities 
of a good display unit, light and 
movement, have been combined to 
obtain maximum impact in the 
new Double Diamond table lamps 
which are now being distributed 
to hotels, off-licences and public 
houses throughout the country 

Revolving gently around the 
bulb. the lampshade arrests at- 
tention, puts over the sales 
message and helps sales. These 
lamps, which are designed by 
Acme Showcard and Sign Co.. 
Ltd., working in conjunction with 
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The table lamp that cheers the 
room—and sells the beer. The 
shade revolves. 


Ind Coope’s advertising depart- 
ment, have a broad triangular 
base wrought in wire which is 
lacquered to give an excellent 
finish. The shade balances easily 
on an arm protruding over the 
bulb and is made of parchment 
trimmed with silk cording 

To provide the movement there 
are a series of vents set at an 
angle at the top of the shade’s 
frame. When the bulb is lit, the 
hot air rises through the vents 
and thus makes the shade revolve 
gently. The parchment is two 
colour silk screened. 


Make your stand Stand out 


with the Brook continuous Film Projector 


@ Fits in with your plans or stands on its own 
@ A brilliant picture ... high quality sound 
@ Requires no operator—shows up to 40 minutes of 
film, with automatic repeat or push button control 
@ Takes up only one square yard of floor space 
@ Available for hire or for sale 
The Brook Projector is ‘the perfect salesman’ for im 
THE BRITISH INDUSTRIES FAIR, THE ROYAL sHOW 
THE ENGINEERING, MARINE AND WELDING EXHIBITION 


AND OTHER FPORTHCOMING EXHIBITIONS 


coum. SOUND-SERVIC 


dn Associate the Film Pr 


269 KINGSTON ROAD * MERTON PARK © LONDON 


ES LIMITED 


* $.W.19. TEL: LIBERTY 429 
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CAPS MANUFACTURED FROM CLOTH 


—=" 

mee ) OR PAPER AND PRINTED TO YOUR 
OWN WORDING OR DESIGN IN 

7 ANY COLOUR OR COLOURS 


7 * *. 
al . ‘ 4 E E WALK! NG ADVERT? | As supplied to Britain’s leading manufacturers. 


* For all outdoor sports and sports meetings. 
* Eminently suitable for hot climates. 

* Light in weight. 

* Only the best materials used. 

* Long wearing. 

* Ata price that will appeal. 


These caps, apart from the advertising value, are very useful for employees 
in certain trades where a protective covering is desired for the head. 


Write for samples to :— 


DEARNE VALLEY TOYS L™ 


Carnival Novelty Manufacturers 


QUEEN’S WORKS, QUEENS ROAD, BARNSLEY, Yorks. Tel.: Barnsley 4242. 


could 
be 


here 


oom oyelties 


FOR ALL THE YEAR ROUND 
Goodwill 


Advertising 


This entirely new Key 
Chain Knife makes an 
idea! personal gift and 
maintains constant 
contact for the 
advertiser. Shown 
approximately actual 
size, the novelty 
contains a useful blade 
and screwdriver crown 
cork-opener in stainless 
steel. Available in 
plain polished nickel 
silver side plates or 
attractive imitation 
pearl. Can be embossed 
or engraved with an 
advertising message and 
the latter can be 
embossed in colours 


Distributed through al! 
leading advertising 
novelty specialists 
who may be consulted 
for details 


YOUR NAME 


va OR YOUR CLIENT’S 
a PERSONAL INITIALS 


- aS a constant reminder to the people 
who use your products or services. We have a complete 
range of business goodwill gifts to suit all appropriations. 
Long experience has proved these personal gifts are the 
most suitable for all business purposes. 


Write or ‘phone, without obligation, for free iMustrated brochure IA 5 y/ } , q ’ 
R. SCULTHORP & CO LTD pan? > AS 
Dept. GI2, Blackfriars House, New Bridge Street, London, EC4 @ = 


ea STEPHENSON & WILSON 
2 " ~ * , Lovuvic WORKS. GARDEN STREET, SHEFFIELD, ' 
A AMEE SPECIALISTS in PENKNIVES for GOODWILL ADVERTISING 
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Advertising Gifts and Novelties 


An ever widening choice of 


gifts for the advertiser 


YOR 
persuaded that it is some- 
times better to give than receive 
there is a vast field of possible 


advertisers who are 


gifts open before them. And 
there is no question of the 
power of a carefully selected 


and rightly placed gift to ease 
the wheels of commerce. 


The field runs all the way from 
the boundary of the very expen- 
item for the highly esteemed 
top flight executive. to the hedge 
the away 
may be useful 
tainly raise a smile 
two extremes 

! 


sive 


articles 
but can cer 
And between 

there are 
calendars of all shapes, sizes and 
ipplications; desk accessories 
from the impressive to the saucy ; 
vadgets and a variety of road 
maps for motorists; personal 
iccessories of every description ; 
ind innumerable products that 
can ease the daily work for many 


rows ot give 


whict 


those 


There is one thing common 
to all the products found with- 
in the field: they can all be 
made to carry an advertising 
message. 

As the years go by the size and 
scope of this sector of advertising 
irger and larger 
testifying, im an undeniable 
fashion, to he power of the 


rClivily grows 


ips produced hy Ff 


medium. This survey can hope 
to give no more than a brief 
glimpse of what is available 

The range of articles handled 
by Advertising Novelties Ltd. (in 
corporating National Ad-Pencils) 
can only be described as pro 
digious from ash trays to 
balloons, from dressing cases to 
ball point pens, and from 
tankards to spirit levels. It may 
be that there is something that 
can carry an advertising message 
that is not contained within the 
showrooms of this company It 
very hard to find 


Exhibiting at BIF 


so, Hoos 


Last year the company had an 


outstandingly successful year 
This year the programme is pro 
gressive, and a stand has been 
booked for the Birmingham 


section of the British Industries 
Fair. 

Technicians on the stand wil! 
be ready to discuss various 


methods of economical distribu 
tion for home and export market 
contacts. Gold blocking and en 
graving machines will be seen at 
work 

Some indication of the volume 
of business transacted by this 
firm may be glimpsed by the fact 
that they issued two new cata 
one to meet the 


logues last year 


Lid 


older 


This firm can 
‘ naps if lard cover, gold blocked or colour blocked with 
the ins message, or name Of the donor firm 


———. 


The f milk fr 
hottl from f 
Sudder t « 
Lrd., | ver 
the six nark 
and he 
, 
in he nd 


needs of who wish to dis 
ribut« intities of gifts 
it low pric S 
Last 5 rising Novelties 
Lid. ca with a pin-up 
Dreame lendar for the first 
time | topped calen- 
dur sales! yeu C ompanies 
who dist them in 1954 have 
practic cpeated their 
orders ording to L. H 
Clark sales director, 
once cus s have distributed 
the ¢ their clients 
there insistence on 
new ed g supplied.” 
Apart f vall version of 
the “Dre item, Advertising 
Novelties ire offering two 
further t | the desk; one 
il ne aply produced 
wi ¢ nunt and sell at 
les t version, and 
second! n a “Perspex” 
tra ik xecutive’s dask 


Actual photographs used 


A sim ceess for this form 
of brigt ng gift has been 
expert ( onrad’s Fine Art 
Publishing npans In thew 
case, actua tographs are used 
four ¢ and only one 
firm in ea oup of trades 1s 
supplied he calendar. Some 
new been introduced 
by ¢ id P Lid. (which in 
ce 1 ( rads Fine Art 
Publishing ¢ pany) mm particu 
at he « ary. which is a 

larg re pocket edition 
wilt i feature in the 
fror 4 SCC showing a month 
per page md a inc a day. thus 
providing a useful way of sum 
A sing apy tments 

An advertising gift must be of 
quality and usefulness if it is to 
bring credit to the firm whose 
name or trademark it bears and 
the range f items selected by 
Maclaurin & Co., of Shefheld, 
has been carefully chosen with 
that mm nd 

One particularly novel item 
which they have introduced and 


@ Continued on page 76 
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From Thomas de la Rue & Co 
Lid... can he hrained the nev 
game of Calypso Required 
are four packs of cards, a pl ’ 
syuare hook of rh ar wil 
malicators Th messave car 
ing potential is cor lerable 


Th i the January page of a 
calendar issued hy Conrad's Fine 
Art Publishing Co {ctual photo- 
graphs are and only one 
group of trades is 
supplied 


used 


firm in each 
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Advertising Gifts and Novelties 


for which they have sole distribu 
tion is the “Etna” spill make: 
consisting of a plastic container 
holding a roll of narrow paper 
which can be pulled out as re 
quired, forming a spill to be 
lighted at a fire or electric radi 
ator. 

This has proved to be invalu 
able to the smoker for his own use 
and it also intrigues and at! 
the attention of his visitors j 
providing a novelty of first rat 
advertising value either 
home, office, public house, et 

Another unusual gift offered | 
this company is a pair of scissors 
with cuticle points and ciga: 
cutter and fitted with a meta 
sheath over the blades. This ° 
only protects the pocket but pr: 
vides a complete manicure equ) 
ment. 

The appeal of the balloon is 
eternal We were addicted | 
them when we were young and 
later (much latef for some of us 
they now evoke the spirit 
carnival and light hearted ga 


acts 


in the 


pur YOUR SALES M 


Ariel 


Moreover, anyone in the adver- 
tising profession knows their 
value as a selling medium; the 
bigger the balloon, the bigger the 
space, the larger the message 
which can be seen by an indefi- 
nite sized but considerable 
‘readership.” 


Popularity of balloons 


Balloons come in all shapes 
ind sizes; indeed, recent years 
have seen the rise of something 
ikin to an “architecture” tech- 
nique for them. A walk down 
Oxford Street, in central London, 
animals and all kinds 
vering and crouching mon- 
ch have been manipu 
) existence from a single 
For their part, Lewis 
Co., have introduced a 
and application for 
tising balloon — the 
ant.” 
ed as the “balloon on 
tem attaches to a 
t is “always rigid, 
sht’—and so always 


wi revea 


This handy folding 
coat - hanger and 
cloth brush has 
been carefully 
selected by R 
Sculthorp & Co. 
Lid. The gift can 
be 2 rd bk »ck ed 
with advertising 
matter or initials 


14. 


- 


The wide range of diaries offered by Conrad Press Ltd. is indicated 


by this display 


Sizes and shapes extend from the “bound volume 


type to a pocket version 


easy for people to read the sales 
message. There is no need for 
string because eyelets in the 
fabric of the balloon enable it to 
be fastened to the stick which is 
supplied with every balloon. This 
is something quite new, and 
delightful, in the field (or should 
one rather say “the air”) of 
advertising gifts and novelties. 


Attractive and always very use- 
ful are the “Perspex” advertising 
rulers which are obtainable (clear 
and fluorescent) from PlasticAds 
Ltd. From this firm can also be 
obtained a varied selection of 
such articles as paper knives, 
advertising paper weights, ash- 
trays (plastic and metal), desk pen 


sets, and 
novelties. 

The success of any advertising 
gift or novelty is never wholly 
dependent upon its cost. Al- 
though very cheap, it may pro- 
vide just that piece of daily aid 
that makes life and work go 
smoother. One firm that has 
specialised in such gifts is 
Sudderick & Co., Ltd, whose 
plastic milk bottle opener, 
although brought out only a year 
ago, has already been sold well 
over the six million mark. They 
are now about to come out with 
a combined crown cork and milk 
bottle opener 


@ Continued on page 77 


pocket advertising 


novelty for your next campaign 


ae 


PENNANT 
ADVERTISING BALLOONS 


Something brand-new from Ariel! It’s a won- 
derful novelty balloon that every child will 


want to Carry... 


Here’s why the Ariel Pennant is an even more 
effective medium for your sales message :— 


The balloon is held on a stick, so that it is 
always rigid, always upright, always easy 
to read your sales message. A stick is sup- 
plied free with every Ariel Pennant. And the 
eyelets that hold the stick are part of the 
balloon itself ....mo need for string. 


LEWIS KNIGHT & CO., 7 CHINGFORD MOUNT ROAD, LONDON, E.4. Telephone: Larkswood 2241/2 


. and it’s designed to give 
you better advertising value than ever before. 


- Flectrolux 


-: ~~ i. eM a 
: - oe 5 Ti: 
Ps ; 


ae.” *s 


In addition, Ariel Pennants give you all the 
well-known Ariel advantages . 
colours, long-lasting quality . 
double impact of getting your message across 
both in the home and at the point of sale. 


... brilliant 
... plus the 


There has never been an advertising novelty 
like Ariel Pennants. They'll get instant atten- 
tion from everyone who sees them. Send for 
samples and prices right away. 


ESSAGE ON EXCITING, APPEALING 


The new 
balloon on 
a stick! 
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Advertising Gifts and Novelties 


This is the page for 
the December 1956 
Dreamgirl” calen- 
dar issued by 
Advertising Novel- 
ties Ltd. The firm 
has had a big suc- 
cess with this type 
of advertising gift. 


Although not yet on the 
market, Suddericks have already 
had inquiries from brewers and 
mineral water firms, and their 
agents abroad are strongly of the 
opinion that the novelty will go 
well far beyond the shores of the 
United Kingdom 

Bottle openers ot 
another apart, this 
issues all forms of match book- 
ladder stops for silk and 
nylon stockings, eye glass 
cleaners, soap leaves, styptic 
matches, and so on 

Calendars that bring the actual 
day’s date into strong promi 
nence are always acceptable in 
an office or works and the range 
of such calendars from Rapidate 
Publishing Company Ltd. ts 
considerable Now available in 
a wide choice, both as to size 
and subject of multi-coloured 
pictures, many combinations of 
the pictures are possible with the 
available three sizes of pads 
There is, of course, a choice of 
background design and arrange- 
ment of lettering for advertising 
matter 


one sort or 
firm also 


lets, 


Safety first tray 


A “robot” perpetual calendar 
is obtainable from Francis 
Hollings & Co., Ltd., and among 
the large number of other desir 
able advertising this com 
pany can supply is a self-seal 
ashbowl, which 1s so constructed 
ensure that smouldering 
stubs are at once extinguished 
Advertising messages and names 
of firms can be printed round 
the bowl which, when 
folded up, look rather like large 
pocket knives can also be ac 
quired from Francis Hollings & 
Co., Ltd 

A greatly enlarged range of 
the famous “System™ desk diaries 
is available this year from Shaw 
Publishing Co., Ltd There is 
the “Week-to-view™ version 
which contains ample room for 


gilts 


as to 


Tools 


b 


/ ecember tg50 


sale Ss 
measure 
Anglo 


Ideal for the motorist and 

manager is this map 

compass available from 
Fancy Products Ltd 


ie FEDS 7 
This set of four bridge dishes 
with a playing card design in 
colour is offered by W. E. Chance 
& Co., Lid 


all appointments and notes and 
enables the recipient to see at a 
glance the shape of the entire 
week's work. There is also the 


@ Continued on page 78 


Plastic rulers and 
Knitting needle 
Rauges are among 
the wide range of 
plastic and metal 
advertising novel- 
ties from Millett. 
(Engravers) 


Lid 


Levens 


ADVERTISER'S WEEKLY 


ADVERTISING 


GIFTS 
for HOME & EXPORT 


distributions. Full display 


“Bere © 


BIRMINGHAM 


Stand D | 49 


CLErkenwell 
7uo & 2191 


18-21, 
CHARTERHOUSE SQUARE. 
LONDON, E.C.I 


+ 
ILLUSTRATED CATALOGUES OF ALL- 
PRICE SELECTIONS ON REQUEST 


“SYSTEM” Desk Diaries 
Make Ideal Advertising Gifts 


MOND AY 


Write TODAY for Leaflet and Quotations to:— 
Shaw Publishing Co. Ltd., 180 Fleet Street, E.C.4 
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FOR 


small products 


Products up to |} 
cessfully sealed to 


material, showing t! 
relief, completely p 
damp, yet easily removed w 


the display 
¥ Send to-day for complet 


6 for this entirely new 


Tel. 


DISPLAYING SMALL 
PRODUCTS ON SHOW 
MATERIAL 


This 
newly de- 
veloped Morane 

process is yet another 
step forward in the display of 


on show material. 


n thick can be suc- 
showcar ind display 
e pr 1 bold clear 
tected against dust or 


t disturbing 


tus of service 
Display Aids 


- MORANE PLASTIC CO., LTD. 
: 21 WOODTHORPE ROAD 
Ashford, Middx 


ASHFORD - MIDDX 
1727 & 3391 


We invite your jr 
quiries for business 
gifts for desk and 


: personal use. 
a Extensive range and 
a many exclusive 
i 


a lines. 


Advertising GIFTS FROM 0.1.0. (LONDON) LTD. 


Outstanding value 
and personal ser- 
vice can meet all 
your individual re- 
quirements. 


58 GRAFTON WAY, LONDON, W.1 


Euston 2300 


@ Perspex advertising rules. 
clear and Fluorescent 


@ Plastic calendars 
-- @ Desk writing pads. 
@ Blotting pads. 


WE ARE ACTUAL MANUFACTURERS OF :—- 


@ Paper knives. 
@ Desk pen sets. 
@ Advertising paper weights 


@ Ashtrays in plastic and metal. 


@ Novelty king ring holders and other 
pocket advertising novelties 


Visit our showroom and see our full selection. 


Plastic dds Lid. 


42 St. Martins Lane, W.C.2 Telephone 


Temple Bar 8774, 3 lines 
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Advertising Gifts and Novelties 


“Simplex” desk diary which has 
been produced by the company 


for users who prefer a model 
with daily sheets that open like 
a book The new “System” 
tablet diary. on the other hand, 


is particularly suitable for those 


with limited desk space. It com- 
prises 313 daily sheets, perforated 
for easy detachment and ruled 


for engagements Mounted on 
stout board, it can be used either 
flat on the desk or hung from a 
wall. All the many diaries from 


Shaw Publishing Co., Ltd.. make 
ideal advertising gifts 

Among the multifarious items 
handled by Anglo Fancy Pro 


ducts, Ltd., is a telephone index 


printator pad (which represents 
an ideal gift for the executive), a 
luxury  paper-knife-desk-lighter 
and a set of four cups. The last 
mentioned article has a pig skin 
case and is equipped with a 
pourer, corkscrew and bottle 
opener 


*Calendiary’ and adder 


Outstanding among this firm's 
offerings in the field of advertis- 
ing gifts and novelties is a ‘calen 
diary.” Beautifully leather bound 
and gold tooled, this one 
day to a page and bears a per 
manent section and another that 
can be torn off Additionally 
there is an adding machine issued 


nas 


by Anglo Fancy Products Ltd., 
that has rather to be seen to be 
entirely believed. Encased in pig 
skin and complete with a small 
pad, this ingenious metal device 
(handy enough for the pocket) 
makes short and accurate work 
of the kind of accountancy 
problems that are always crop- 
ping up in the life of an execu 
tive at home or abroad 

One of the firms that has 
noticed the trend towards the 


giving of large quantities of low 
price advertising novelties is 
Millett, Levens (Engravers) Ltd 
whose range of plastic and metal 


advertising novelties covers 
almost every industry An un 
doubted success has been scored 


by this firm’s six inch plastic ruler 


which, if bought in large quan 
tities, COSts about one penny 
The Dearne Valley Toys or 


ganisation h 
suceess in 


specialised with 
manufacture of 


what might excusably be termed 
‘free waiking advertisements. 
These are caps made from cloth 
or paper ind printed to iny 
specified equirement as to 
colours, wording or design 


Playing card items 


A very wide range of advertis- 
ing gifts is to be found im the 
catalogue of products from the 


Stationers division of Thomas de 
la Rue & Co.. Ltd. These include 


playing cards, playing card acces- 


sories, the novel new game 
“Calypso,” and a profusion of 
writing instruments, stathonery 
diaries, and leather and fancy 
goods 

An extensive range of desk 
gifts are offered by Richard 
Hochfeld (London) Ltd. One of 


The enk t from OID (Lon- 
don Lt rry messages on 
har rig eis he de 
I are he ’ n the con 
pan ” a 


( ar € cases, ft sé i 
ane nomele [Hee ’ 
represent son n , 
advertis gifts 
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their items in this range is a glu 


pen (the “Poppet') which can he 


@ Continued on page 79 
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Advertising Gifts and Novelties 


supplied separately or with a 


paper knife on a desk stand. The 
pen can be used instead of paper 
cups or Stapiecs to jom various 
pieces of paper together or for 


glucing photographs 
cuttings, etc 
From 


newspaper 


this firm also a new 
version of their “Automapic”™ 
road atlas will soon be available 


to cover the Midlands 
South of England 
convenient and handsome 
device is indeed a gift 


and the 
This extremely 
map 


to be hoped 


for The Hochfeld company 
seem, in fact, to have made a 
Speciality of the gift receiving 
motorist because they can also 
provide a concise car cleaning 
outt 

5 slering t ! st 
are Foldex Ltd These peop 
have maps extending from a 
single sheet type r London 
Paris plans to 


and Madrid town 
a luxury set of the 


Brita n one vact cove 
scale four nile the ch 
The ne 1 contains 
t ‘ Wes Europe in 
a sing cov Sections ot 
Eu pP 4 iValia eparately, 
and special combinations can be 
upplied to orde 


Key chain knife 
A vel 


interesting and new 
advertising novelty has been pro 
duced by the well-known firm of 
penknife cutlers Stephenson and 
Wilson, Sheffield. This is in the 
form of a key chain knife suit 
able for attachment car ign 
tion keys or ar yrdinary key 
ring. It is small, approximately 
13 } inches, but contaims a 
usefu ade and combined screw 
driver crown cork opener. This 
Nn Stainiess stec 
Another neat gift penknife 
device now available for adver 
tising purposes comes from OID 
(London) Ltd.. who have the sole 
distribution rights in the United 


Kingdom. Along the 
tainer are (wo panels « 


the word “Always 


blade con 
yne bearing 
and the other 


the word “Re mber When a 
catch is pressed the blade (or 
a ya 
Rea ‘paem) Pe 

OPENER AND 

4 OMBINED 

\ CROWN CORK- 

\ MILK BOTTLE 

OPENER 

IN METAL 
SALES PROMOTION 
GIFTS that reach 


the Home and Your Buyer 
Giving that pays 1000 


anty booklets carrying many types of 
sertu 
LADDERSTOP, PERFUME LEAVES 


CLEANERS. MOTH 


All these at a price which allows for 
mass distribution. May we send you 
samples 


Sudderick & Co. Ltd. 


5-2 e Vv 
LIVERPOOL * 


wy repre ys 4 


Penknives 
uu on 


from 


Stephenson & 
can have multiple uses 

des) shoots out and the words 
change to “Your firm name here” 
and “Opens new markets.” 

This firm can also offer a very 
attractive clamp pad which can 
be used to hold odd paper as well 
as the usual standard sized pad 
obtainable from any stationer 
Advertising is achieved by insert 
ing a double anodised nameplate 
nto a recess on the head block 
Chromium plated and polished 
this is a most attractive addition 
to the desk 


Alabaster accessories 


Desk accessories in alabaster 
ire produced by R. Sculthorp & 
Co., Ltd.. most of them in a 
natural shade, although some 
items (including a table lamp 
stand and a pen stand with 


drawer) can be supplied in blue 
or pink. There is ample space 
for the engraving of advertising 


matte on the whole range 

laborate, high quality desk 
blotter and diary sets are also 
available . through this firm, 


which also handles a first aid set 


which is very attractively packed 
n specially designed wallets 

From Chance Brothers Ltd 
advertisers can obtain a wide 
range of “Fiesta” glass objects 
impregnated with a pattern that 
neither wears off nor loses its 
colour 

An impressive list of highly 
attractive glass gift lines is also 


owned by Novolor Ltd. Although 


mass produced by an exclusive 
photo-printing process, each 
article (paperweights, perpetual 


calendars, pen holders, etc.) from 
this firm possesses the distinctive 
quality of craftsmanship 

Similar distinction can be 
brought t« any desk by the 
“Timely” gift line manufactured 
by Sculthorp Sawyer Litd., of 
Kingston 

Talking tapes (which proved 
very popular last Christmas 
tide) and drip mats are the par- 
ticular specialities of Tresises 
Drip Mat Co., of Burton-on- 
Trent, who also issue packets of 
golf tees (three to a pack). Each 
tee is stamped on top with an 


advertising message 


ADVERTISER'S WEEKLY 


THE NORTHERN WHIG 
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- fates and betails from 
143 FLEET STREET \ 
BRID 


PHO 


LONDON E.C.9 
PHONE: CENTRAL 9179 | 


E: BELFA 


INSTRUMENT 
REVIEW 


GUARANTEED 10,000 MONTHLY CIRCULATION 
published by 
THE HERBERT PUBLISHING COMPANY LTD. 
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Trade and Technical Press Viewpoint 


Storedepartmentsan 


trade federations 


By SCRUTINEER 


4 


HE important 


question 
whether stores should be 


admitted to membership of 
associations and federation 
retailers in the trades which 
they carry on in department 
has been raised by /ron 
monger. 

Dealing specifically wit! 
mongery, a leading article 
clared that one of the cor 
aims of the federation was 
membership, and the 1 
show the sign, should be« 
accepted indication of 
high standard of service | 
real question at issue " 
whether assistants in stor 
mongery departments were re 
“jronmongers.” 

As the journal emphas 
however, that is not the wh 
story. “The federation is 
only concerned with the sta 
of quality of its member: 
safeguards their interests 
as possible in the mat! 
prices, discounts and supp t 
negotiates on their behalf wit 
manufacturers’ and who 
organisations ; it endeavours, |) 
deed, to act as the representat), 
body of the retail ironmor 
and hardware trades w 
their voice needs to be heard 
In that capacity can it proper!) 
debar a section of the trade 
which last year sold something 
like £12 million worth of hard 
ware and ironmongery to the 
public? It is this consideration 
which causes many leading iron 
mongers to argue that it ts better 
to have them inside the federa 
tion than outside, and there is 
great force in the point 


An established medium 


“One thing is quite certain, 
namely, that the exclusion of de 
partmental stores would not 
cause them to sell less hardware . 
nor would it enable the indepen 
dent ironmonger to sell more 
The fact is that they are entitled 
to be regarded as an established 
medium for the purchase of iron- 
mongery by the public, and no- 
thing can alter that.” 


* * * 


A WARNING was recently pub- 
lished by the Chemist and 
Druggist which will be widely 
noted in the profession : 

“If he takes the line of least 


resistance the chemist will con 
be exploited by manu- 
eager to utilise his 
ledge and reputation § in 
: new lines, only to seek 
listribution as their pro- 
come known to the 
The pharmacist should 
1 delivery-belt, but a 
tween manufacturer and 
er, making his own in- 
vice between products 
ir value and suitability, 
1g some to pass through 
ds, rejecting others.” 


( ofavourable reaction 


esting more discrimination 

buying of chemists’ goods 

es over the counter, the 

says that the stocking of 

" « number of articles having 

uses reacts unfavourably 

usiness in three ways. It 

necessary the investing of 

noney in stock than is 

d by the total sales; it 

rowds shelves already con- 

i; and thirdly it increases 

trme and labour that has to 

given to stock-keeping and 
tock-taking. 

In his own legitimate interest, 
therefore, the chemist should 
exercise his freedom of choice in 
leciding which of a number of 

mpeting brands to take into 


z 


This is one of the 


light - hearted but 
very effective ad- 
vertisements which 
appeared in the 
huge spring issue 
of the “Hardware 


Trade Journal 


stock 


As a natural result. 
will also seek to induce his cus- 


tomers to buy what he 


sell. 


That may be easier than it 
sounds, for customers are 
always sure what make of article 
they wish to buy 
in influencing customers to select 


an item he stocks is, in 


circumstances, in no way offend- 


ing by substitution.” 


The journal goes on to point 
out that the reason why so many 
shoppers were hesitant and un- 
certain in their buying of every- 
requirements, and slow 
making up their minds, was not 
far to seek. Wherever they turned 
eyes or cock their 
people saw 
voices adjuring them to buy this 
or swallow that, and bewilder- 
ment increased when advertisers 


day 


their 


pictures or 


pitted themselves against 
other 
“The _ irresolution 


The salesman, 


brought 
about by that mass attack is the 


| Cable display at electrical show 
= 2 | ; - >» 


= 


€& 
usGais ' = 


a4Gau% 


The technicalities of cable manufacturing were explained on the stand 
for the recent Electrical 
Stand construction 
and electricians. 


/ 


designed by Hentall Dent (Display) Ltd 
Engineers’ (A.S.E.E.) Exhibition, at Earls Court 


was by Enfield Cables 


joiners 
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salesman’s opportunity, but also 
his responsibility Since his 
clients, in asking his advice, are 
seeking information that may 
vitally affect their health and wel- 
fare, he must be sure that his 
stock-in-trade will stand up to 
the claims made for it. Before 
taking up a new line, therefore, 
he ought to inquire closely into 
its credentials, examining a 
number of points over and above 
the margin of profit that it shows 
Is it of unimpeachable quality ? 
Is it adequate to the purpose for 
which it is recommended ? What 
are its advantages over existing 
lines of a similar kind? Is it 
well packed ? And so on.” 
* ” “ 


Ir HAS been a rather back 
straining job to lift about the 
spring issue of the Hardware 
Trade Journal. With 596 pages 
between the covers, the pub 
lishers, Benn Brothers Ltd., have 
made the claim that it is the 
“Jargest issue of a trade journal 
ever before published in the 
world.” The edition weighs 
3 Ib 2 oz, and there are 515 pages 
of advertisements contributed by 
958 advertisers. This represents 
71 more advertisers than last year 

when it was of pocket size 

* 7 * 


THe Nationat Federation of 
Fruit and Potato Trades has 
issued a national advertising 
campaign statement which passes 
the responsibility for action to 
the National Farmers’ Union and 
the growers The report, said 
Fruit Trades’ Journal, will dis 
hearten al! sincere advocates of 
a national advertising campaign 

“Only one out of every five 
members of the wholesalery’ 
organisation has expressed will- 
ingness to support the scheme, 
and even then the report does 
not make clear to what extent 
this support may be conditional! 
upon the participation of other 


@ Continued on page 82 
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announcing a new _ controlled 
circulation newspaper 


i —- for the ironmongery, 
hardware and electrical trades 


GUARANTEED CIRCULATION 10,500 


This newspaper will deal enthusiastically with sales and sc!ling in all aspects. Concise and 
informative to a degree it will bring a new service to the retail trader assisting him with 
news of new products—pinpointing new lines for which a big demand is envisaged and in 
general placing him to advantage in a matter of sales and market trends. 

The editorial will be a step ahead of the ordinary accepted view of controlled circulation. 
Guaranteed circulation 10,500 copies monthly representing a complete blanketing of the 
ironmongery, household and electrical trades. 


All advertisements facing matter 
Reserve space NOW for opening Spring 
issues 

Dummy copy and rates on application 


LED CIRCULATION WITH A DIFFERENCE 


ye i Ta L. M. PADDOCK, LTD 
e 


a cmene ee eaenit | H \ Bridge House, New Bridge Street, E.C.4 
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Stratford House . 
9 Eden Street, London, N.W.! 


FOOD MANUFACTURE is one of the 
LEONARD HILL TECHNICAL GROUP 


ADVERTISER'S WEEKLY 


aint 


anufacture 


agramount 


edium 


for advertising to 
the Surface Coating 
industry 


Largest world sale to the 
manufacturers of paints 
and related products. 


Publishers: 
LEONARD HILL LIMITED 
Stratford House, 

9 Eden Street, 
London, N.W.! 
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wholesalers as well as other sec 
tions of the industry 

“The phrases in which the 
buck is passed back to the 
growers sound odd to those who 
recall the stirring assertions made 
at the past two national confer- 
ences that the wholesaler must 
be in the vanguard and would 
nevitably be the focal point of 
ny fund-raising scheme to imple 
ment a Campaign. 
If nearly two years of effort 
have succeeded in arousing the 
enthusiasm of no more than one 


wholesaler in every five, what 
expected from the 30,000- 
49,000-odd = growers J 

ma t f the county branches 
ted—but only a. bare 

1a t have indicated tenta- 
; for those who wish 

( i! Horticultural Com- 
ttee of the union to draft a 
scheme under the 

\ i Marketing Acts, 


ild be confined to rais- 
for publicity and pr 


tandardised packing and 


But those who know the his 

f the industry since the war 
how small is the 
f getting this through 


“ realise 


- > * 
jue eprror of Milk Indust: 
ne down with commend 
everity upon advertising 
There seems to be an 
ng tendency, he wrote in 
ch issue, “for trade jour 
promise some kind of 
p or mention in. their 
il! columns, provided the 
n is backed up by bought 
This kind of 
journalism and 


ar 


sing space. 
s cheap 
1USINeSss 
lhe Milk Industry's policy on 
$ matter is very clear. If trade 
worth printing it 
ppear—space permitting 
hether the source 1s an adver 
or not Equally so, no 
nt of bought space gives 
idvertiser the right to say 
ng in the editorial columns, 
wever well he illustrates it.” 
We said 


+ * * 
IN AN article in a series on 
ern management practice, 
Charles C. Knights told readers 
of The Outfitter that to survive 
as independent, skilled and re- 
sponsible retailers, outfitters must 


get ail the automatic 
can, but 


sales they 
place the emphasis fairl 
and squarely on bettered and 
creative selling. 

He went on: “This is the 
Strongest countermove to the 
inclination, one might almost say 


| determination, on the part of the 


manufacturer to rely more and 
more on automatic selling 

“The manufacturer who seeks 
to create an automatic demand 
for his branded and advertised 
lines is moving with the stream 
and a swiftly flowing stream at 
that. We cannot logically blame 
him for doing it, especially wt en 
we recognise that we have | Iped 


to push him into the stream by 


allowing the standard of con- 

sumer-salesmanship to fall and 

remain SO LOW 
“The task of 


getting the 
merchandise 


nto the hands of the 
actual cor ner is to-day shared 
by the manufacturer and the 
retailer. What one does not do, 
the other must, if sales are not 
to suffer 

“The automatic sale is in the 
lowest categ of service; it 
demands the minimum knowledge, 
skill and effort on the part of the 
retailer, and in the eyes of the 
manufacturer merits a lower re- 
warding discount. In effect the 
manufacturer says: If I am left to 
bear most of the heat and burden 
of consumer selling, then I have 
some very heavy bills to meet 
and I cannot be expected to give 
you as wide a margin as I other- 
wise would 

“| am not saying the manufac 
turer is right or wrong,” wrote 
Mr. Knights, “I am merely re 
cording that it is understandable 
tor him to argue like that.” 


* * * 


A TRADE paper has paid 250 
guineas for a double ticket for a 
charity banquet. This is how it 
Came abdoul, 

The director and general man 
ager of The Drapers’ Record and 
Men's Wear, Andrew Milne, was 
among the leaders in the various 
sections of the textile trade who 
were sent invitations to the aptly 


styled “Golden Banquet which 
's to be held at Londonderry 
House, Park Lane, London. on 
April 19 


It is in aid of the building fund 
for the trade's Cottage Homes for 
old folk : 

Here is proof, if proof still be 
needed, of the closeness of the 
trade press to its readers. That 
proprietors and directors of 
journals should be invited to such 
a unique gathering would, per 
haps, be taken as a courtesy : 
the acceptance of such an expen 
sive invitation, however, must be 
unusual, to say the least 

The goodw t The Drapers’ 
Record and Mé¢ n Wear should 
be further enhanced by this ges- 
ture oO! the tullest co-operation 
nm an important trade charity 

Incidenta! journals in a 
variety of fields give over many 
editorial pages every vear to re 
ports and pictures of dinners and 
dances held in aid of trade 
charities. Many make big indivi- 
dual contributions to the annua! 


appeals and pay for 


space in 


commemorative brochures and 
programmes 

In some cases the annual 
charity balls are rated segond 
only to the trade association 
social functions. And there are a 


number of charities, 
those con 


traveller 
sr aA VOLICTS, 


such as 
nected with commercial! 

which bring together 
representatives of 


There is no doubting that the 
part in 
raising the 
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Technical Print Review 
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moe . ‘ . rwar 


CRarrsmen 
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CPI CRAFISMEN PRINTERS INCORPORATED 
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Three examples of the letterheads designed by John Guy for an 


imaginary printing firm. The top 


dynami 


The one at the bott 


two, in Roger Darcy's view, are 
ym is too orthodox 


Letterheads and cards can 
have advertising power 


()NE of the most important 

items of industrial print- 
ing is often overlooked from 
a publicity point of view 
Brochures can be splendidly 
produced, booklets can be well 
printed and specially designed 
press advertisements can pro- 
claim the merits of a firm's 
wares. But if the firm's letter- 
heads and visiting cards are 
poor they are a more or less 
permanent slur on the firm's 
ability to produce attractive 
goods. 

Since these items of stationery 
have to be produced anyway is 
it not a good idea to make them 
So attractive that they act as 
ambassadors ? That goes not 
only for letterheads, visiting cards 
and envelopes but such mundane 
things as invoices and statements. 
Somebody sees them all the time. 


—_ 


alll mest 


from the 


says ROGER DARCY 


It is best to get a really design 
conscious printer to suggest a 
whole matching _ series t 
approved, and well designed and 
printed the various items can have 
an accumulative effect on the 
recipients 

All this was brought to mind 
when John Guy, the advertising 
manager of the Natal Building 
Society wrote me again. You 
may remember how he livened 
up the publicity for his society 
and in particular such items as 
the annual report (ADVERTISER'S 
WEEKLY. October 14, 1954, page 
122). He tells me that his designs 
for an imaginary printing firm's 
letterheads, three are shown 
above, were submitted in a recent 
letterhead-envelope contest or 
ganised by the Jnland Printer 
published in the United States 
One of them (using Profil type 
face) gained fifth prize 

@ Continued on page 84 
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reference data. At your fingertips more 
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Cuba—including the only Log of TV 
Stations of the World, directories of U.S. 
& Canadian Advertising Agencies; U.S., 
Canadian & British Set & Tube Manu- 
Colour Rules and Colour 
Broadcasters; etc., etc. It's a daily 
sometimes called the “bible” 
of the industry. 
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TECHNICAL PRINT 
REVIEW 

They are all very attractive to 
me and the regret is that they 
cannot be reproduced in colour. 
For your information, a pair 
using Profil are printed brown 
and black as are a pair based on a 
sans serif theme. The third using 
the Perpetua family is in green 
and black. 

My view is that while they are 
all passable, the last mentioned |; 
too orthodox and rather gives the 
impression that the printer con 
cerned does not have too mat 
ideas—although he might be 
good craftsman. The other tw 
however, are dynamic, but I 
more impressed, strangely enous 
by the one which did not win th 
prize—the one using the Gill sans 
family. If you looked at 
letterhead and envelope 1 think 
you would agree with me that !t 
is more “alive” than the other 

Yet they are all good, and |! 
one received the envelope for 
instance, so well printed, 
would be tempted to open 
before all the other items of post 
in dull, dreary, conventions! 
covers. My suggestion 
Guy is that he try, try again 


American design 


Which leads me to the work « 
a very enterprising American 
designer-—Egdon Margo, of She 
man Oaks, California. A put 
licity man, Mr. Margo is als: € 
of the world’s finest calligraphe 
Again, unfortunately, we are 
unable to reproduce some of ! 
delightful work in colour, but y: 
will gain some idea from the 


continued 


reproductions at least. A Liver 
more Insurance Agency tter 
has been printed in a light brown 


the name of the firm in clear 
but original lettering, and the 
address is in Futura. This man, 
you see, is an exponent of letter- 
ing and typography, and | would 
Say was creating a new and pleas 
ing fashion for personal and busi 
ness stationery. There is also a | 
blotter for the Paul Wilkins 
Agency which is most delightful 

This has been printed in a 
bright red, again using Futura, 
but with a slightly different style 


of lettering, with the word 
“ Wilkins” brought out promi 
nently. He has carried out a 


delightful invitation card for the 
“Store Beautiful.” This was 
hand-lettered and printed in 
green and pale brown. A much 
more elaborate lettering was used 
for a greetings card from the 
Four Freshmen, entertainers. The 
decorative capitals are of the 
highest order (see page 83). 

The letterheadings from Mr | 
Margo are really quite charming 
not only because of the lettering, 
but because of the choice of light 
coloured papers and bright ink. 
One from Audrey Hepburn has 
been printed light mauve on white 
paper. Another, for Ray An- 
thony Enterprises, grey on a light 
grey paper. A striking letterhead 
for John Parker comes bright red | 
on a very light grey. 
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The Key 
to Norway 


Aftenposten is Norway's largest news- 
paper and leading advertising medium. 
Net sales in 1953 were : 


Morning Seturday morning Evening 
edition edition edition 
147,222 165,523 124,474 


In Oslo the paper reaches 90% of all house- 
holds having an income of between 14,000 
and 20,000 kroner per annum, and 95% of all 
families with incomes above 20,000. 


it is read in Oslo by 

88°, of all independently employed persons 
96%, of all managers and directors. 

85% of al! higher officials 


80%, of all engineers and architects 
80°, of all doctors and dentists 
697, of all ernployed in shipping 
7$°%, of all subordinate officials 
59% of all foremen and workers 


73% of all employed their own homes 


— ———— _ --——-, That port four sales which covers the rest 
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for by the re prosperous and infivential 
circles in all other towns, 


Aftenpoften 


may be obtoined 


— ur or 
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illustration to the complete film is given individual 
attention and produced entirely on our own premises. 


Our specially trained models are available at any time 


for single engagements or organised Fashion Shows. 


We will be pleased to give vou the benefit of our long 
and varied experience and to advise you on your 


particular problem. 
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Production up, prices down 


in a valuable market 


TIYHE trade balance of Nor- 

way iS moving in a 
healthy direction Recent 
official _ st tics indicate a 


substantial improvement dur- 
ing the first two months this 
year, compared with the same 
period last 


Exports went up by £4,500,000 
and mp were down by 
£700,000 exports totalled 
£35,100,000 ind imports 
£51,200,000 trade deficit 
was £16,100,000, a reduction of 
£5,200,000, ¢ ired with the 
first two months last year. 

Industrial production is also 
on the upgrad In January 
(the latest av e return) the 
index was 138, two points more 
than in December and five points 
more than in Januar st vear 
The index f export production 
ose to : eight points more 
than in Decembe I output 
of the electro-chemica! industry 
was the biggest ever achieved, 
ind the output of the gas and 
electricity works was also a new 


high record 


Cost of living 


As for the cost living, the 
ndex for February, according to 
the latest advice f m the Roval 
Norwegian I 2ass n London, 
fell to 142.1, compared with 143.3 
in ~_ The index is, there- 
fore, four points under the so- 


cal led * ne the level which 
ent ~ ol the trade unions to de- 
mand talks with a view to a re- 


vision of wage rate 

These facts provide a back- 
ground for an appra sal of the 
review of Norway's economic 
situation given by Mons Lid, 


Minister of Finance. The foreign 
payments difficulties, and the 
pressure of prices and wages 
were. he said. the result of the 

erv high level of economic act- 
vitv, and in particular the high 
rate of investments 


The Norwegian economy, he 
stated, was expanding more 
rapidly than ever before. The 
nation’s capital equipment was 
better, and production greater. 
than any time previously. 
Output in 1954 was 56 per cent 
greater than in 1938. The 
merchant fleet had increased 
from 4,900,000 to almost 
7,000,000 gross tons, and the 
generation of electricity by 
almost 100 per cent compared 
with before the war. Private 
consumption was 30 per cent 
greater per head than in 1938. 
This rapid expansion meant 

very large imports of machinery, 
raw materials, and other supplies 
from abroad. while Norway's 
capacity to pay for these imports 


NORWAY 


L 


had not yet increased at the same 
rate. A brake on expansion was 
now necessary, as otherwise 
Norway would this year be faced 
with a serious shortage of liquid 
funds for foreign payments. 


Level of prices 


The Minister emphasised the 
importance of keeping prices 
stable in order to compete on the 
export market. The first task of 
the government was to bring 
down the level of prices in order 
to avoid a further increase in 
wage rates. Negotiations were 
proceeding with various economic 
organisations. There was to be a 
substantial cut in the price of 
coffee, and also cuts in meat 
prices, and duty free imports of 
vegetables would roughly halve 
the price of carrots and cabbages 
Where voluntary price reductions 
were not possible, the government 
would be forced to impose maxi 
mum prices for particular pro 
ducts, and possibly also control 
middle men’s discounts and 
profits. 

About the middle of this month 
the Norwegian government's huge 
steel works will be opened at Mo 
i Rana. This is one of the largest 
developments in the Norwegian 
economy and _ represents the 
greatest national expansion pro- 
gramme since the war. Its pro- 
gress is being watched with great 
expectation from all sides and the 
construction has held the interest 
of the nation to an enormous 
extent. 


Special supplement due 


The Norwegian daily news- 
paper, Arbeiderbladet, is to pub 
lish a special supplement on the 
day of the opening. which will 
describe the great plant and intro- 
duce those who in one way or 
another have been coneerned tn its 
construction. Many of the British 
suppliers to the builders of the 
works will take part in the edition 
which Arbeiderbladet will publish 
in collaboration with the local 
paper at Mo i Rana 

The Norwegian Federation of 
Industries has just published an 
industrial register listing all the 
1.200 firms affiliated to the 
federation and all the 5,000 dif 
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back. It enlarged more than 600 times a painting by Michael Ayrton 
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FOCUS ON 
NOR WA Y—continued 


ferent products which these firms 
make. The register of products 
is in English as well as Nor- 
wegian, so that anyone interested 
in the Norwegian market can 
quickly and easily be able to find 
out “who makes what.” The list 
of firms gives such information 
as year of inception, share capi 


tal, managing director, branch 
offices, and so on. 
More _ than 10,000 _—s tape 


recorders were sold in Norway 
last year compared with only 800 
in 1951. Sale of radio-gramo 
phones went up from 6,500 in 
1951 to more than 13,000 in 1954 
Radio sets sold last year num 
bered 110,000. 

Figures now published show 
that the number of Visitors t 
Norway last year was the highest 
ever recorded. Altogether 
were 807,201 visitors, compared 
with 689,296 in 1953, the previou 
best year. Of last year’s total 
567,703 were Swedes. 

The air-raid shelter blasted out 
of the rock at Abelhaugen in 
Oslo is to be used for an exhib 
tion of furniture. More than 100 
furniture firms will take par 
The shelter, the first of a serie 
was completed last year 


Big Milan 
trade fair 


there 


HE United Kingdom 
play at the 1955 Mulan 
Fair is prominent among those 
of 30 countries taking part 
officially in the Pal: ice of 
Nations. 
The fair, which is open until 
April 27, is one of the largest 
international trade fairs ever held 


and is expected to attract a total 
of four million visitors in 16 days 
Some 85,000 buyers are expected 
from outside Italy to see the pro 
ducts of 12,000 exhibitors, in 
cluding 3,000 foreign manufac 
turers or their agents. Several 
hundred UK manufacturers made 
independent arrangements for 
their products to be displayed in 
the appropriate trade sections 
ocusanet the fair 

The UK stand, organised by 
the Board of Trade, has more 
than its normal function of 
answering inquiries about UK 
trade, and helping UK exhibitors 
in the trade sections. The stand, 
which was designed by Hulme 
Chadwick, has been designed to 
call attention to the excellence in 
design and quality of the British 
textile industry. The exhibits 
show that British textile manu- 
facturers are employing new 
techniques while maintaining 
their established reputation for 
uality. The display illustrates 
© great diversity of British 
fabrics, and together with the new 
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We are proud 


of our Studios and 
of the work we produce. 
YOU ARE CORDIALLY 
INVITED TO SEE BOTH 


IVE ZANT I JAC OWS 
LAT yD) 
295 Camberwell New Road 
London, S.E.5 
Tel: RODNEY 5811/2 


Specialists in Photographic 
Printing Processes for 


Advertising, Display 
and Exhibition 


Photographic — 


Prints) sz 
ANY 
Write or Phone | QUANTITY 


photoworl.: 4 


€ LILYWHITE LTD. 
Prat Yorkshire. Phone: 1240 
73 BAKER STREET, LONDON, w.! 
Phone: WELbeck 0938-9 


Yours to command . . . . for 


SERVICE & QUALITY 


R. FOX LTD. 


OF HAMPSTEAD 


***e* 


PHOTOGRAPHIC 
ENLARGEMENTS 


any QUANTITY AND size 
SLACK & WHITE OF COLOURED 
orn as TRANSPARENCIES 


EXHIBITION 
CONTRACTORS 
SILK SCREEN 
PRINTERS 


Tel. HAM 9861 (5 lines) 


6 HAMPSTEAD HIGH STREET. NW) 


COLORGRAPH 


Colour Photography 
for Advertising, Point of Sale 
Showcards and Calendars 
* 
OUR LIBRARY 


coi 
Studio and Location Shots 
Transparencies and 


Colour Prints 


8, BREAMS BUILDINGS, CHANCERY LANE ® 
LONDON, £.C.4 


CHAncery 3416 


See Ware abovt 


Publicity Pictures 


with @ news angle 


ACK WARE (Ace pascs) LTD. 
284 Basinghall St. London. £.C.2 


MET potion 0094-7 


PHOTOGRAPHIC PRINTS 


100 
1000 
1000000 


"z+ «ow 


3 Dorset Buildings, 
Salisbury Sq., London, E.C.4. 


CENTRAL 5300 or 7921 
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PHOTOGRAPHERS 


COMME RCIALLADVERTISING 
——— RAPHERS 


MISCELLANEOUS 


A Stock Photographic 
Library of Britain 
for Agents and Advertisers 
RING UP LEY 2700! 


THE MUSTOGRAPH AGENCY, 


496 HIGH ROAD, LEYTONSTONE, E.1! 


movsaxo PHOTOGRAPHS 


of Horticultural Interest 
communicate with 
REGINALD A. MALBY & CO. 


19 CHELMSFORD RD., WOODFORD, 
E18 


BUCkharst 0222 


SHOWCARDS 


The PEOPLE for MODERN DISPLAY 
26 Charing Cross Road 
London, W.C.2 Tem. 0397 


Ne es 88 es 
_ Services &# 
; a A, 7 
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f" ag Crchestey Rents 
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an extensive library of Colour 
: and Monochrome pictures 
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Pe sPrcausT TYPESETTERS IMEX FXHBITIONS F "DSPLAYS 


| PERE C. Joyce 


| The Specialist 
Typesetters 
| 
| 


high-class reproduction 
display & advertisement 
: stereot 


setting yping 


| 154 Clerkenwell Rd EC1 
|) TERminus 7124 & 4308 
—— 
ERS 


PROCESS ENGRAV 


PHOTOCRAPHY BLOCKMARING 


&) 
7 SEOTMISH. STUDIOS 


( AND ENGRAVERS LTO ) 


OURTEN HOUSE Me COTO CLascow 


' 
city os OveentN cascow — ~ 
See 


BLOCKS & DIES 


BRASS BLOCKS & DIES 


~OBSBS 4&4 AYCKBOVURH 
14 CLERREMWELE GREER. €.C.1 
GE 6474 it ow 60 yen 


ESTABLISHED 1002 
FOLDING 
BOXES 


TD. 
NS, SON & WATTS L 
re EPWORTH st 0n004 £2 


mONerc® 


| DESPATCHING 
SHOWCARDS? 


We pack and despatch 
Showcards — Displays, etc 
| Any Shape, Size or Quan- 
tity at the most reasonable 
cost and with the utmost 
speed. Write or phone 


5. CHRISTIAN & CO. LTD. 


63 &t. Paul's Reod, M1 
CAM 266! 


FOR A COMPLETE DISPLAY 
EXHIBITION & PHOTOGRAPHIC 
SERVICE CALL 


Replicards Ltd. 


ARC 6241 


DESIGN 

DISPLAY 

EXHIBITION 

SILK-SCREEN 

PHOTOGRAPHY 
ALL THE ABOVE 


SERVICES ARE CARRIED 
OUT IN OUR OWN WORKS 


REPLICA HOUSE, 
BAVARIA ROAD, N.1I9 


DISPLAD LTD. 


CASTLEFIELDS 


MANCHESTER IS 


BLACKFRIARS 0856 
OLD HANDS WITH 
YOUNG IDEAS 


U.K. DISPLAY SERVICE 


Crepe Paper Window 
Dressing Contractors. 
93 OLD SOUTH LAMBETH ROAD, $.W.8. 
RELiance 4848 


CRAFTSMEN BUILT 
EXHIBITION 
STANDS 


DIGBY'S 


| @. FLEET ROAD. HAMPSTEAD. N W.3. GUL 308 


EXHIBITIONS & DISPLAYS 


WHITE HART STUDIOS 
SCULPTORS b DESIGNERS 


ADVERTISING & DISPLAY 
™ 


ODEL 
SINGLE OR QUANTITY 
PRODUCTION 
» RUBBER LATEX 
la, THE WALDRONS, 
CROYDON, SURREY. 
Croydon 1343 


Phone 


OUTDOOR ADVERTISING 


The 


SERVICE 
TO OUTDOOR 
ADVERTISERS 


ERECTION 
DESIGN-PAINTING 
MAINTENANCE 


CEN 2955 


CUT-OUT LETTERS | 


display y 


lettering 


Cutout retief lettering ready gummed, 
13 my faces. Range of sizes 
3/16 to 12 inches 


LONDON INDUSTRIAL ART LTD. 
3 All Saints Rood, London, W.11 


Tel. PARK 943] 


SILK SCREEN MATERIALS 


> Vectls Works, Church Path, Acton, W.4 >) 


G 
¢* 
2 


SILK and 
SCREEN 
PRINTERS 
SUPPLIES 
GEORGE HALL’S 
ef course! 


GEORGE HALL (Sales) LTD. 
TM Wellington Road, South, 
Stockport. Tel. STO 3375 


. Phone: CHISWICK cose | 
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BIG MILAN TRADE 
FA [R—continued 


synthetic fabrics such as terylene 
(first developed in the UK), 
includes examples of new finishes 
employed in production of cotton 
textiles. Woollens, silks, lace and 
furnishing fabrics are all repre- 
sented 

The stand has a floor area of 
3,000 square feet, and achieves its 
visual effect by the colour 
arrangement of 153 draped fabric 


lengths. Selected fabrics, many 
up to 12 yards long, are linked 
with four dioramas depicting 
typical British scenes including 
the Coronation, Lords Cricket 
ground, and London Air 


Designed and made by Lena a: 
Warner Cooke, the diorame 
employ the same fabrics to rep: 
sent the colours and textures of 
the scenes depicted. ; 

This is the first comparable 
exhibit to be staged by the Board 
of Trade and has received warm 
support from the various textile 
trade associations In selecting 
the exhibits the Board had the 
help of Miss Rosemary Cooper, 
editor of Vogue Export, and H. P 
Juda, editor and publisher of the 
Ambassador 


French advertising 


award for Shell 


Te FRENCH “ Advertising 
Oscar.” “L’Oscar de la Publicité 
for the best publicity campaign in 


France during 1954 was awarded 
zg 


to Société des Petroles Shel! 


Berre, one of the Royal Dutch 
Shell Group of oil companies, at 
a ceremony held recently in Paris 
The Oscar is awarded each year 
to the firm whose advertising 
campaign has been the most 
notable for the honesty of its 
claims, its technical quality and 


its originality. 


President of the Oscar committee, 
Maximilien Vox (left), presents the 
award to Andre Charon, presi- 
dent of the Société des Pétroles 
Shell Berre. Specimens of the 
winning advertisements form a 
background 
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tive—RODEN 
Badgesare 
pulling in 
extra publicity 
for knitting 
ee news- 
ports shoes and soft drinks. “Ve 
wilt ee toll. you how RODEN badges can /« 
into existing publicity plans for your prod.u« 


se snd Ahrneo Prooen 


AND SON LTD. 
SSHATTON GARDEHW,LOWDOW: © | 
Telephone: HOL. 0139. 


PLASTIC WELDING 
Wallets, Note Books, Cases, 
Price Lists, Tool Kit Cases, Book 
Covers, etc. Madetocustomers’ 


requirements. 
CITY SUPPLIES COMPANY 
Advertising Gifts) 
” ned Ry §c2 


' 


The Latest NOVELTY im DESK DIAR ES 


CALENDIARY «... 


Please ask for details of this and ov 


LARGE RANGE of ADVERTISING GIFTS 


- 
ad. mgr. 32 
blows up... vid 


lc’s eye, reminding . .. selli 
. swelling sales. Your“ ‘Gartex*® 
order Is — to sell your 
detajls, write: 


SIGN- WRITING 


PERMAC SIGNS 
28 BRIXTON ROAD 
SIGNMAKERS & WRITERS 
SILK SCREEN PRINTERS 
EXHIBITION & VAN WRITERS 


TELEPHONE BRIXTON 1628 


~~ COMMERCIAL ARTISTS COMMERCIAL ARTISTS 


The most complete 

Art & Photographic 

service for Agencies 
under one roof 


at 


118 Park St., W.1 


INDIVIDUAL ARTISTS 
(London) Ltd. 
1A, PHOTOGRAPHIC 
Led. 


‘(DEAS & ARTWORK 


‘BUCK’ 


| 35, STONARD RO 
| oe 
\ sli, Nise Green 8846 


THE 
COMPLETE 
STUDIO 


SERVICE 


forte A 


LONDON E.C.4 


KEYSTONE HOUSE 
4-7 RED LION CT. 
Telephone: CEN 6281-2 


PETER JACKSON, 
Cc. L. DOUGHTY 


and a number of other 
first-class artists 


are represented by 


TEMPLE ART AGENCY 


93/94 CHANCERY LANE. 
W.c.2. 
HOLborn 8295. WELbeck 6655. 


TUDOR ART AGENCY 170 


representing 
FREE LANCE ARTISTS 


| PORMIVAL STREET, LONDON, £.6.4 
“OLeern 864) CHAncery 3806 


SILK SCREEN SERVICES 


HYPNOCOLOR 


Fimtled 


SCREEN PRINTING 


IN FLUORESCENT 
AND 


SILK SCREEN INKS 


15-16 GOUGH SQUARE, 
LONDON, E.C.4 


(Adjoining Dr. Johnson's House) 


Telephone: CITY 2787 


POSTERS (all sizes) 
SHOWCARDS & DISPLAY 
UNITS 
SILK SCREENED or 
SINGLE COPY 


B & D ADVERTISING 
35 Merton Rd., London, SW18 
Telephone: VANDYKE 6860 


FOR QUALITY 


SILK- SCREEN PRINTING 
AND PROMPT DELIVERY 


57 BAYHAM PLACE aw 
SHOWC ARDS POSTERS 
WINDOW BULLS + CUT-OUTS ex 


LICENSED DAY-CLO Painters 


Aprit 14, 1955 


SILK SCREEN SERVICES 


SHOWCARDS - POSTERS . 
._CUT-OUTS - DISPLAYS 


SILK 
SCREEN PRINTING 


Lorge or sma// quantities 
on ony material 


W.C. Ay 


cOMPAN 
RAYS) N WORKS 
DURHAM 


0. LONDON. #.7 


ARCHWAY 252 


NELK SCREEN 


AND 


LETTERPRESS 


A powerful combination for 
long or short runs of colour 
printing. Any Material 


OBELISK PRESS & SIGNSLTD 


Myron Place, London, S.E.13 
Lee Green 6133/4 


i 
Multiple Display 
Units 


Silk Screen 
Printers 


Sign, Display and Outdoor 
Publicity Contractors 


Frost & Ward 
17 Chiltern Street, London, W.| 
Telephone: WEL. 3563 


ee 90 SY 
ADVERTISING NOVELIES J =< asst 
Services & Supplies — 
; badgered th SS 
; about badges 4 “a B Continued from page 89 
_ — 
eee SEEM = ) eee 
———————— a 
al —_ | _ | 
| _f& a 
ae “aay ee ; 
: es ae Po : 
E er | 
aa a : 
P a a 3 
Pe —“C;isSCSCSCSCiés 4 ' 
i, . a eC ie 
SUPASIGNS 
| . . « and pats head of Account 42. MOXTOW S@..LONDOW,MI. | 
. Executive, who thought of Pree ; 
: “Gartex” advertising balloons. 
Rubber Go, Lid. Garfield . 
| a — 
a SQueag, | | 


: i 


ApriL 14, 1955 


91 


The agency man’s guide to 


press hand-out writing 


By JOHN CRISFORD 
Account manager, Saward Baker and Co., Ltd. 


BYERY day on every 
editors desk there 
descends a shoal of hand-outs 
—perhaps more kindly known 
as press releases. To design a 
press release sheet that will 
please rather than offend the 
editor, several points should be 
borne in mind. 

Here are some: 

Size: For paper economy use 
quarto rather than foolscap if 
your releases are short, as they 
probably should be. It may be 
worth while having two sizes, 
quarto and foolscap. 

Paper: This will obviously 
depend upon your duplicating 
system, but a point worth remem- 
bering is that some spirit dupli- 
cating paper is not always readily 
available in other than stock 
sizes, and if you want your 
release sheet to be a standard 
size yet have a bled edge you 
must allow for the bleed. Check 
up on paper supplies before you 
start your design. 

Colours: Many good release 
sheets have been designed in one 
colour, but two colours enable 


you to use “house colours”—a 
valuable aid to recognition. 

Bled Edge: To help editors 
find your release among a pile of 
others, run your house colours 
over the edge of the sheet. 

Nameplate: Firmly resist the 
temptation to put the name of 
your organisation in large type 
across the top of the sheet. The 
editor is not interested in the fact 
that the release comes from the 
XYZ Groodle Company. He 
wants to read the news: “First 

rize at Toronto Fair won by new 

ritish groodle.” The place for 
the name plate is at the bottom 
of the sheet so that pride of place 
is given to the news headline. 

Trademark or Device: If this 
is to be included it should go 
either near the name plate or at 
the top of the sheet where it can 
identify without distracting. 

Name and Address : The name, 
position, telephone number, and 
full postal address of the sender 
are essentials. Do not despise 
street numbers. An inquirer is 
likely to be late and irritable 
when he eventually calls upon 
you if he is given your address 


Catalogue, showcard, 
leaflet or packaging 

as long as its production 
involves the use of 


Spicers Paper Consultant 
at the planning stage. 


Speak to 


It's a good job 
ewe asked MIM 


some kind of paper or board, 
you wall find it pays to call in 


Telephone: CENTRAL 4211 
19 New Bridge Street - London EC4 


by the editor as simply Groodle 
House, Five Mile Street, London, 

W.1. An after-hours telephone 
number is a convenience to 
editors who work late, and what 
editor does not ? 

Date: Always date your 
releases. A release is much more 
likely to be spiked because it is 
undated than because it is a few 
days out of date. A dated release 
is courteous and honest: an un- 
dated release is neither. To make 


ADVERTISER'S WEEKLY 


certain that the date is not 
omitted, a space for it may well 
be incorporated in the design 

Reference Number: If there is 
any possibility of more than one 
release being issued on the same 
day a reference number should 
also be given. 

If you bear these points in 
mind when designing your release 
sheet you will produce one which 
will give a good story every poss! 
bility of publication, 


Conceived by R. S. Q. Williams, advertising manager of Emu Wine 

Co., Ltd., and constructed and installed by Sindall & Baker (Publicity) 

Ltd., this moving display of cricketers has stopped the shoppers outside 
South Australia House, London, W.1. 
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they got their man 
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f and you Can get your man 
a F In fact, vo nm get more men (motorist men) than any other motoring paper has ever reached in this 
4 country belor¢ 
In excess of $50,000 copies sold-—nett sale with the new *Motorist’s Manual’ 
The * Motorist’s Manual’ is an entirely new kind of motoring publication, and comes to the reader at a vital moment—the 
moment he bu w car. The Ford Motor Company, Jaguar Cars Limited, the Rootes Group and the Standard Motor 
Company have arranged with their dealers that the * Motorist’s Manual” goes into every new car that their dealers sell. 
A Many other m r traders have taken copics as well 


. 
The manual contains a vast amount of practical information—an excellent section of newly designed maps and town plans, and 
at last a serious attempt to do for Britain what the Guide Michelin does for France 


The circulation of 150,000 is bag for the motormng held Add the book’s genuine usefulness to the motorist, following its 


survival value, at his most re« eptive moment, and you have a motoring medium of incomparable power Consider, too, 


the most economical rate per page of any major publication devoted entirely to motoring—16s. per thousand—and you have 
a medium no advertiser in the motoring field can ignore 


for full information and specimens just ring Harry T. Kane—advertisement director 


Rowse, Muir Publications 3 Percy Street W1 MUSeum 8252 


The proprietors of: Auto Course Ltd So You're Engaged London Choice Ltd 
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THE GRAPHIC ARTS 
—a weekly news survey 


CONDUCTED BY ROGER DARCY 


The heading to this feature is 
set in what is now acknowledged 
to be one of the finest display 
faces available—Albertus. 

Its popularity is, however, of 
recent date, though it was 
designed as long ago as 1932 by 
Berthold Wolpe for the Mono- 
type Corporation 

The type is now widely avail- 


able not only on Monotype 
machines but also from type- 
founders. It has legibility and 


Army to make 
maps at IPEX 


WO-COLOUR war maps for 
use in the field will be 
printed by soldiers at the rate of 
5,000 an hour at IPEX, the 10th 
International Printing Machinery 


and Allied Trades Exhibition, at 
Olympia in July 
The maps conform to stan- 


dards laid down by UNO and the 
ABC countries, America, Britain 
Canada. They will be produced 
in two mobile units under service 
conditions 


The complete field unit for 
map production usually consists 
of ten vehicles using printing 

int, photographic and dark 

om equipment and stores of 
paper and water The two 


vehicles to be shown will be a 
lithographic printing vehicle and 
a dark room 

The lithographic and printing 
comprises a two-colour 
lithographic rotary offset printing 


ve eile 


press, printing on sheets 30 in 
by 224 im. with automatic 
feeder, roller cleaning mechan 
ism he mobile darkroom is 
capable of processing photo 


graphic materials 
24 in. 


up to 30 in. by 
Dreyfus book 


John Dreyfus, assistant Univer 
sity printer at Cambridge, whose 


appointment as typograpical 
adviser to the Monotype Cor- 
poration was announeed last 


week, is the author of The Work 
Jan Van Krimpen (Sylvan 

Press, Van Krimpen is a 

distinguished Dutch type designer, 

und an example of his work will 

be reproduced on this page at a 
e date 


Catalogues show 


The “Hundred Good Cata- 
gues” exhibition of well-pro- 
ed catalogues, organised 
the British Federation 

‘ Master Printers and the 
Council of Indus Design, will 


Assembly 


Norwich, from 


Tuesday 
A 9. to Friday, April 22, and 
at Free Library chester, 
fror Tuesday, Apr 26, to 
Frida,, April 29. 


individuality. Packaging, letter 
heading and even the vans of J 
Sainsbury Ltd. have “utilised this 
face, so distinctive is it 

Wolpe, one of the finest 
letterers in the country, now 
works for the publishers Faber 
and Faber Ltd., and his individual 
work may be seen on both 
jackets and bindings of this firm 

He has designed a number of 
other typefaces, but none has 
popularity of 


gained the 
Albertus 
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‘Makes plate in 20 minutes’ 
claim for new machine 


The biggest post-war develop- 
ment in process engraving is ex- 
pected to follow the manufacture 
in Britain of the American Dow 
Etching Machine, which can com- 
plete a plate in 20 minutes. 

The Federation of Master 
Process Engravers is already 
taking steps to take full advant- 
age of the potentialities this 
machine offers, and has just 
issued a special descriptive report 
to all its members 

This was prepared after the 
Federation's technical committee 


4 new process to 
speed production of 
magnesium printing 
plates has been de- 
veloped by the Dow 
Chemical Company 
in the United States 
The machines are to 
be built in this 
country by Birmetals 


Lid Birmingham 
Here, an American 
operator is seen re- 
moving the plate 
from the machine 
after chemical treat- 
ment which produces 
cleaniy and sharply 
etched plates in one- 
tenth of the time 
formerly required 


Typographers see American film on 
creation of new typeface 


NE of the most interesting 

graphic arts film shows to 
be held for some time was seen 
recently at the Building Centre 
by members of the typographers 
group of the Society of Indus 
trial Design 

They saw the American Type 
Founders’ film “Type Speaks, 
which shows how type is made, 
from the design on the drawing 
board to delivery to the com 
positor’s case. The typeface used 
to illustrate the process is Lydian, 
designed by Warren. Chappell. 
who appears in the film briefly 

The second film was pre-war. 
but brought back memories 
among the older advertising 
people in the audience. as it was 
shown in London in 1937. It was 
“La Lettre,” produced for the 
French typefounding firm, De 
berny & Peignot 

In a most novel 
velopment of the 
type from the early Roman 
capitals and running hand is 
shown, and the film ends with a 
description of A. M. Cassandre’s 
revolutionary Pergnot typeface 
which a few firms in this country 
may still hold 

Peignot did not have a great 
vogue because of its unusual 
features—a mixing of upper and 
lower case characters, and un 
matched ascenders and descen- 


way the de- 
present-day 


ders. The typographers then saw 
the “Intertype Fotosetter.” a film 


which gave s their first sight 


of photocomposition. The Foto- 
setter described as “the pace- 
maker” for photocomposition, 


and the audi 
this process can be 
well to letter- 
‘togravure and 


was seen in action, 
ence saw how 
applied equal 
press as to pr 
lithography 

The other ns 
to modern bo 
both from the 


were devoted 
kbinding and were 
American firm of 


Smyth Horne They were “The 
Books We Read,” which shows 
in a colourful fashion how long 
runs of books are bound, and 
“Automation,” which shows how 
labou and costs can be cut 
down by scientific linking of 
various ok bind ng machines 
together 


ARTIST SPEAKER 


Barnett Freedman 
known graphic artist 
the typographers 
Societ f Industr 
Monday at the } 
Room of the 


the well 
will talk to 
group of the 

Artists on 
lorence Lamont 
National Book 


League Albemarle Street, Lon- 
don, W.1 In the chair will be 
another famous illustrator, Lynton 
Lamb. Mr. Freedman is particu 
larly known for his lithographic 


work 


had studied one of _ these 
machines at the factory of Bir- 
metals, Ltd.. who have now been 
licensed to build it in the UK 
“The policy of the Federation 
is to imvestigate cach new 
development and report fully to 
its members as quickly § as 
»ssible,” says its president, A. \ 
unter. “Our technical 
are always seeking new \\ ays 
improving efficiency and increa 
ing output. The Dow Etc! 
machine will have a big 
on our trade at a time when 
is much needed The mak 
tell us there will be a lim 
number available by mid 
summer.” 


Success in US 

This machine, which has had 
a great success in America, 1s 
constructed largely of stainless 
steel, and is designed to etch, by 
new and patented 
magnesium metal, available in 
nine thicknesses from five to 19 
gauge 

The etching process only 
about six to seven minules in a 


expe 


processes 


new bath, extending | 12 
minutes as the bath gets older 
If the machine is in correct 
chemical adjustment, an opera 
tor, it is said, could finish a 
plate up to 24 in. by 26 In. In 
about 15 to 20 minutes 

The plate moves constantly 
during the process and th quid 
is applied by rows of paddles 
moving at speeds from 200 t 
1,000 r.p.m 

The Federation's techn ex 
perts describe the quality and 
uniformity of the image as ¢% 


cellent, and add that both fine 
and open line work can be done 


Conference *most 
important ever’ 


Problems affecting the engray 
ing trade will be discussed when 


the Federation of Master Process 
Engravers holds its annual 
general meeting and conference 


at Peebles Hotel Hydro on 
Wednesday, Apri! 27, to Friday, 
Apgol 29 The counci regards 
this as one of the most important 
conferences the Federation has 
ever held, because of new de 
velopments and labour problems 
now facing all members 

A. N. Hunter, the president 
will preside, and is expected to 
give a lead on these topics 

The theme of the technical 
session, to be introduced by D. O 


Holt, will be Greater Produc 
tivity.” Papers will be given by 
Cc. C. Redman. R. LS. Eade, 
J. J. Butler, H. C.. Ivison and 
Cc. J. S. Birkenshaw w. D 


Hislop will sum up 

Subjects discussed will include 
the Dow etching machine, elec- 
tronic engraving and other new 


developments. - 
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UNBROKEN FAMILY TRADITION 


Gordon Hill and Norman 
Trepte, have been associated with 
Mr. Polden for many years. 


APPOINTMENT of_—s Ernest 
Polden, managing director of Gale 
and Polden Ltd., proprie! of th 
Aldershot News and us « i 
papers, to the chairmanship of 
company in succession 


o | Sure sign of 
father, the late Elwyn Russe’! 


ros 

Polden (while continuing as P perity 

aging director) means that th “ HEN opening Mills & Rockleys’ 
no break in the tradition th i proved and enlarged screen 
member of the family has : nting works at Ipswich, T. 4 
occupied the chair of Gal Bland said how nice it was for him, 
Polden. Widely known and ; banker, to have tangible evi- 
in the printing industry lence of the prosperity of one of 
Polden is now a member his customers. Plenty of evidence, 
public relations committee oth tangible and visible, was avail- 


the executive council of th Eric Chamberlin took me 
Counties Master Printers party of visitors round and 
and the Young Master Pr d us the work that was being 
which he was a past presidcn! «screened. I understand that in 
a founder member. A | zen years he has developed 
dent of ‘the Surrey and | H business so well that two moves 
Master Printers Association, ' necessary. Fortunately 
also a director of John D } s plenty of room for expan- 
(Printers) Ltd., and of Ma present premises 
Ltd. ubsequent very enjoyable 
at the Great White Horse 
yinted deputy managing ich in Pickwickian associa- 
oF the company, joined ! found myself between 
pany 16 years ago . ‘. b. Bowack, a director of Mills & 
been closely identi! “ k and P. J. Kelley, who, in 
ciation and Fede rat to being M & R's East 
Reginald W. West, 4 che , group manager, is chairman 
accountant, has been « East Anglian Publicity Club 
director to fill the vaca sort of enthusiast of whom 
by the death of Mr. Rus lub movement cannot have too 
ce other members of the Indeed, the club had strong, 


* ADVERTISING "tANAGER’S CORNER " 
Bk chan Sina 


“STRIKENG™” APPEAL 


Bertram J. Cox, wih 


The Old Firm is happy to state that during the 
** National’ crisis not one of their clients has 
reported sagging sales 


This confirms what many good Advertising 
Managers have long suspected—that Harris point- 
of-sale material not only has the last word with 
the customer, it is the last word—its persuasive 
brilliancy beckoning the buyers right up to the 
cash register That’s why Harris clients are 
happy clients. 


distinctive showcards, clever cut-outs by 


HARRIS 


THE FIRM WITH EXPERIENCE 


HARRIS ADVERTISING LIMITED, 29/30 KINGLY STREET, LONDON, W.! 
Telephone : REGent 3295/67 


E. Polden 


if unofficial, representation at the 
luncheon, for another guest was its 
president, B. A. Wilson, managing 
director of the East Anglian Times 
group of newspapers. 


7 * * 


"THE announcement of four more 
directorships for R. H. Penney 
marks yet another stage in a notable 
career. Mr. Penney, who joined 
Northcliffe Newspapers in April, 
1929, progressed in 20 -years to his 
present position as the group's 
advertisement director. 

He is on the boards of North- 
clifle Newspapers Group  Litd., 
Staffordshire Sentinel Newspapers 
Ltd. (Evening Sentinel, Stoke-on- 
Trent, and the Weekly Sentinel), 
Gloucestershire Newspapers Ltd. 
(The Citizen, Gloucester, and the 
Glouctester Journal), and James 
Heap (Hanley 1925) Ltd. Now he 
has become a director of the 
Derby Daily Telegraph Ltd., the 
Lincolnshire Publishing Company 
Limited (Lincolnshire Echo), Swan- 
sea Press Ltd. (South Wales Even- 
ing Post, and Herald of Wales), 
and the Cheltenham Newspaper 
Company Ltd. (Gloucestershire 
Echo, and Cheltenham Chronicle). 


Pioneer in 
engraving 


NorTABLE name in process en- 
graving is F. W. Thomas, who has 
now retired from the chairmanship 
of The Star Process Engraving Co., 
Ltd., while retaining a seat on the 
board. He was a pioneer in plastic 
platemaking, and by the time he 
retired, Star had produced more 
than 65,000,000 square inches in 
that medium. He founded Star in 
1919 and Leyton Studios, Ltd. 
photo-litho offset platemakers, in 
1927. 


Mr. Thomas is a past chairman 
of the Manchester Publicity Asso- 
ciation, a fellow of the Incorporated 
Sales Managers’ Association, and 
for many years before the war was 
a council member of the Federation 
of Master Process Engravers. The 
new chairman of Star and Leyton 
is F. E. B. Thomas. 


* * * 


NOT DISRAELI himself was 
fonder of primroses than I am. It 
was therefore with real pleasure 
that I once again received a couple 
of beautiful posies from Wiggins 
Teape, the paper firm. The address 
itself has a pleasant sound—Devon 
Valley Mill Hele, Bradninch, 
Devon. The flowers were accom- 
panied by a paper illustrated by a 
picture of an old Devon farmer 
who is saying: “Us reckons these 
Primroses of ourn be maakin’ us 
more vriends cach year.” 


APRIL 14, 1955 


B. J. Cox F. W. Thomas 


‘Punch’ parody on 
Russian humour 


Worn amusement and approval 
I have been reading the letter which 
Malcolm Muggeridge, editor of 
Punch, has sent to the editor of 
Krokodil, the Russian humorous 
paper which was itself so excel- 
lently parodied in Punch’s Spring 
number. Mr. Muggeridge has in 
vited his Russian “ opposite num 
ber" to come to one of Punch’'s 
weekly round table talks, and has 
said he would be glad to accept a 
return invitation, if offered. He 
wrote: 

“It would be fascinating to us to 
learn how the satirist operates in 
the USSR, and we should hope to 
convince you that even a lot of 
capitalist hyenas like ourselves 
occasionally manage to twist the 
tails of those set in authority ove: 
us.” 


* * * 


As a reward for being star sales- 
man in Ronson’s US organisation, 
40-year-old Len Evans is, with Mrs 
Evans, now touring the main 
centres in Britain, talking with retail 
traders, travellers, a salesmen, 
and in between whiles having a 
look at many beauty spots and 
places of historical interest. 
Kenyon Jones, managing ne 
of Ronson, Steedanel an 

Evans at a Savoy party ay z.. 
organised by Mather and Crowther 

Mr. Evans believes that you can 
sell anything provided you have 
three points in mind: absolute con- 
fidence in yourself; in your pro- 
duct; and in its ability to please 
and benefit the purchaser. 

While he is in Wales, Mr. Evans 
will have something like a family 
reunion, for his parents left Wales 
to go to the States when he was 
five. There will be a small farewell 
party for the Evanses in London on 


April 25 
CONTACT 


WEEK'S WISECRACK 


~ 


“My wife says she can’t 
understand why they don’t 
run the newspapers on gas. 
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vee: eno 229" 5 


ont? REApT RADIO were 


let’s move the city 


| said Harry Mellor when he opened a small radio shop nine years ago. 
: Out in Chorlton he knew that the success he planned could only come if folk came > 
out to his suburb. ‘ They'll come,’ said Harry, ‘if we tell emahegawe otter ands 
where to get it.’ He ran a two-line classified ad in the Manchesre® Evening News. 
It was all the advertising the business would run to. But_he,felt he could count omithe million readers 
who, like himself, trust the Evening News. Within nine yearg his advertising appropriation has grown from that 
two-line ad to some seven thousand pounds a year. “a you needto do,’ expliths Harry, ‘is build your 
advertising with sense. In turn, that’ll build your business.’ And Haggyhould know. Out of that two-line ad 
he’s built the third largest radio and television business in the Manchester area. Instead of delivering sets 
with a tricycle, he has a fleet of twelve vans, dimeidentiyg he’s@ philosopher. He puts all his 
advertising into the one evening paper, and if you-ask hint why he'll tell you. ‘I’m not greedy ... . 
the Ev a News gives me all the markeg.] could ever need. TR marginal readers I'd get anywhere else can be 
0 other feels, aie this time, that the Maachester Evening News is his personal 
x ae And it is his same feelmg Of thé paper beiig ‘mie’ which links its readers into a warm, close 
oe ily. Local a yr ertisif® is essenti@h.gs local business, but the Evening News didn’t 
build success for Harry just because it carries 
more advertising than any other daily 
paper in the country, nor because it has more readers 


than any other evening papers outside 
London. It built that business, and many others 
like it, because it is the best-read 
evening paper in the north of England. 


‘Manchester Evening News 
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. The April-May bi-monthly issue 
Print order, ad of the Warwickshire & Worcester- 
shire Magazine, now in its 25th 
e year of publication. carried a record 
rales raised of 35 pages of advertisements 
Four<olour work is featured in 

Print order for the Church Ilos- both advertisements and editorial 

d, the Anglican ctoria * * * 


monthly, has grown from 50,000 Readers of Sporting Record are 
in January to an estimated 80,000 invited to write a last line in a new 
for the May issue. All copies for jimerick contest published in 
the first three months y Sporting Record, for which prizes 
year were sold. With the Ma ISsUs { five guineas are offered 
printing will be transferred. from 
Gloucester to King & Jarrett, | * * * 
don, and the advertising dep» \ lace wedding gown, specially 
ment, under Horace Biggs, 1/! jesigned for \verywoman by 
operate from their offices M | Sherard, is featured in the 
Advertisement rates go up Mi uc, on sale next Wednesday 
£50 to £75 a page from May , I ge detachable summer knit- 


on an estimated total circula plement is included in the 


88.500. This includes the 


lation of the Vale Churchmar * * * 
series, a local issue in G! “ste The May issue of Model Maker 
similar in format to Church | 5 n the second of the new 


trated, which carries all 1) 5 Series” with full-size plans 
tising — in » parent he “Rotaship 
* * * 

The Spring eites : rate the Queen's 29th 
The Queen, on sale nex: ¥ IMustrated, on sale next 
day, will be the larges e fay, wan be os Birthdny 
comprehensive fashion n he composite cover shows 
lished this year. {it will co ; . y at various functions 
pages. In addition to th ist_ year. In a special 
fashion section it will inc Pietro Annigoni tells 
the regular features with (} icr Majesty sat for him, 
section covering most of «) * * * 
current events both in x ze-winning one-floor home 
pictures The resignat mong the examples of new 


Prime Minister, S 
Churchill 


posivion., 


* * * 


lustrated in the May issue 
occupies a , ideal Home. 


* * aa 
Housewife’s May issuc a 


Publication date of the M chart will be given free with 
of Charles Buchan F ootnat ¥ copy The issue will be on 
Monthly has been put for next Thursday Supporting 
to-morrow (Friday). Th: city will include a_half-page 


a special Cup Final souv: isement in the Radio Times 


Hanover Square 
has quite a number of back rooms, with quite a 


number of * back room boys’, who are singularl; 
able at those necessary atomic calculations that 


will send your sales up. 


TOWNEND-SMITH & HARDY 


LiMiITEO 


96 


The second 
Fair, published t 


is an extra 


April Issue of Vanity 
-morrow (Friday), 
ring fashion number. 


” * * 

The New Zealand weekly, Truth, 
states that its audited net paid 
sales for its February 16 issue ex- 
ceeded 203,500 copies This is a 
New Zealand record, as the journal 
is the first publication in_ the 
Dominion to exceed 200,000 
Although this was an exceptional 
issue, Owing to a news item of 
national interest, sales are claimed 
to be regularly over the 190,000 
mark and constantly increasing 


* * 7” 
The May issue of The Caravan 


will be published on Monday. 
April 25 


’ . 
New journal 
Household Equipment News, a 

new controlled circulation monthly 
is to be launched in June by E. M 
Paddock Lid The newspaper has 
a guaranteed circulation of 10.500 
copies and will be for the iron- 
mongery, hardware and electrical 
trades The publishers state that 
the paper will bring a “new service 
to the retail trade,”’ giving news of 
new products, and of sales and 
market trends 

* o * 


The April issue of Mother marks 
the Queen's birthday with a special 
article on royal birthdays. A holi- 
day feature in this issue offers help 
in planning family holidays, in- 
cluding camping and caravan holi- 
days. and visits abroad 


* * * 
The April issue of The Writer 
contains an article on the writer's 


Income Tax, to help readers with 
their new assessment 
* * = 

Decorated with drawings of a 
circus-train promotion piece for 
the American publication, Holiday, 
opens out to give a list of hundreds 
of international advertisers, many 
of whom. have advertised in the 
journal for five years or more 

. + * 

The Tail-Wagger Magazine for 
April features dogs of the Royal 
Canadian Mounted Police and war 
dogs in Kenya 

* * - 

British-Continental Trade Press 


Lid. have increased the advertise 
ment rates for several of their pub 
lications. New full-page rates are: 


Wool Review, £18 (previously £15), 
Carpet Review, £25 (£20). Waste 
and Reclamation Trades Review, 
£18 (£12 10s.) and Jute and Canvas 
Review, £18 (£12 10s.) 


APRIL 14, 1955 


We Hear 


A as ee conference organised by 

Association of Young 

- Printers and the Midland 

Alliance of Young Master Printers 

of Great Britain will be held in 

Dublin from next a April 22, 
to Monday, April 2 

- * + 


W. S. Crawford Lid. darts team 
beat West End Engraving Co., Ltd.. 
2-1, in a darts match held at the 
Crown & Anchor, Wine Office 
Court. P. Hutchings and H. Peirce 
obtaining the finishing doubles 


+ * * 


Great Britain and the East has 
become a member of the Audit 
Bureau of Circulations. 


* * + 


Norman Davis Ltd. Publicity are 
moving to Princes House, Picca- 


dilly, W.1. 


Good company 


Dexion Ltd. Constructional Units 
& Industrial Equipment are pub- 
lishing a new staff journal under the 
name of Good Compan, The 
journal contains details of events 
and personalitics in the Comino 
companies 

* aa * 

The annual Easter Vestry was held 
at St. Bride Church, Fleet Street, 
when the Rev. C. M. Armitage took 
the chair. The senior churchwarden, 
Henry Archibald Taylor, this year 
completes y years’ service, having 
been elected in October, 1945. He 
was re-elected, with H. J. C., Stevens, 
Malcolm Wright, and W. R. A 
eaomnepe, 


* * 


ay Counties Periodicals Lt 
are moving this week from Derby to 


Warwickshire Their new address 
will be 6 Lillington Avenue 
Leamington Spa. 

* * a 


From Monday Fishing News and 
Fish Selling, published by Arthur J. 
Heighway Publications Lid., will 
operate from Ludgate House, 107 
Fleet Street, E.C.4, instead of 68 
Victoria Street, S.W.1 

* * * 


The Kodak Exhibition “40 Famous 
British Photographers” sponsored 
by the Institute of British Photo- 
graphers, was on show in Man- 
chester recently. 


£1,100 fund 


The “W. G. Sutherland Scholar- 
ship.” for young decorators, the 
fund for which amounted to over 
£1,100, has been set up in Man 
chester The scholarship com 
memorates the work of W. G 
Sutherland. who retired last year 
after 40 years as editor of The 
Journal of Decorative Art (now 
Painting and Decorating). 


* * * 


More than 150,000 pieces of 
literature were distributed by the 
Marley Tile Company, Ltd.. from 
their stand at the Ideal Home 
Exhibition 


* * * 


A clock face on the delivery van 
of James Gillougley, Paisley watch 
maker and jeweller, has been built 
complete with surround to simulate 
a giant wrist watch, pin, and stra 
Lettering on the van is “Gillougley 
the Jeweller of Quality Watches 
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STARTING NOW 


MORE PAGES... 
NEW PRESS... 
NEW LOOK... 


To cope with a rapidly rising circulation and the demand for 
extra pages in both the ILFORD and the ROMFORD RECORDER 


a new building is being erected. The new press which has been 


installed will — commencing very shortly — be printing 


sufficient extra copies to meet the increase in demand. 


= » ILFORD RECORDER 
ROMFORD RECORDER 


FIRST-CLASS SPACE SALESMAN 


who would like eventually to buy a most profitable 
Technical Trade Journal, now owned exclusively by the 


Proprietor. Opportunities for a really first-class man 


GEcuonay 


Bix —_ —_ — J who is a salesman to his finger tips first, who has had 
wm % Ease aches “ “ <t rd - 


ADVERTISING // 
GIFTS AND // 
SALES AIDS 


The Reedoh range 

enjoys a well earned 

reputation for the 

g character, quality 

a Above is iMustrated and good value of 
me SRQUNeNS GND the lines offered. / 


experience in selling to industrialists at high level, 
who wishes to buy himself into an organization that ts 


well established so that the present Proprietor might 


gradually retire and hand over to someone who can take 
his place in due time. First-class Editor entirely 
responsible for the production and news wishes to go 


matic sectional map into partnership with the new man, if someone with 

of Great Britain 1 
presage se driving force and ability to work round the clock for 
rings the required 


M section into tie. 


A large scale map of 
the southern half of 

nd. working on 
the me principle 


On the right is a glue 
pen which cleanly and 
firmly unites papers 


his own and the paper's benefit can be discovered. All 


inquiries will be treated in strict confidence 


will be :ssued shortly 


These are twee 


= our new gue 


RICrARD HOCHFEL 
Leadon 


2 Ar oway Read, x. 


and documents 


es from the wide range of © Reedoh 

Brite NOW. carly orders 
D (London) LIM! 
19 


gifts shown 


ave mone 


TED 
Telephone. Archway 6388 


BOX No. 0713 
180 Fieet Street EC4 


Advertiser's Weekly 
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Adverusing for 


onal magazines. The promo 
helieved to be the 
indertaken for a 

vice for the bank. 
Spaces being taken are full-pages 
wr in Punch, Country Life 
Esquire, The Sketch, and 
ler's Digest. Advertising is also 
ned oul in an extensive list 


largest 
single new 


c* 


provincial newspapers through- 
England and Wales. 
In« ns in the national press 


planned, but have had to 
poned until after the news- 


This Plantoid display car ’ : page 

three packs and feature tT) cheques represent a fresh 
Streeter, BBC gardening e nking service to the ublic 
is being distributed to retail: . P 


nd are available to Mid- 
k customers and non 
ilike. They can be 
or Is., in addition to the 
of the cheque, at any of 
2,100 branches. Adver- 


Graham Farish Lid., and 
with Plantoid’s advertising 
are Arthur Knight Co., Ltd. 


Leda campaign 


A professional press campaiz 
been launched in the Archit: 
Building News, Architects 
and the Builder to interest a 
and builders in W. C. Young 
Ltd.'s Leda hot water tow: 

Descriptive leaflets are offe 


Fortnight boost 
for Kiwi 


Siw. advertising is being stepped 


each advertisement. Whole pa 1 Sunday in the form of a 
are being taken in the Jronmonsee il! merchandising fortnight 
and Hardware Trade Journa spaces in the national press, 
half-pages in other trade jou jing a half-page in the Daily 
Agents are F. C. Pritchard, Wood ress, planned for the fortnight. 
& Partners Ltd. nts are Masius & Fergusson Ltd. 


JEAN 
PRIMROSE 


represented by 


b 
q 
F 
© 
ARTIST PARTNERS Ltd. 44a Dover Street, 
London, W.1. 


Hyde Park 994] 
Ten lines 


Midland Bank uses full-pages in 


colour for gift 
the Midland 


\ Bank's new gift cheques service has 
ey : tarted with extensive colour spaces 
iN 


cheques scheme 


using will continue throughout the 
year with special emphasis on 
festive occasions Agents are 
Charlies Barker & Sons Ltd... who 


have dealt with the scheme since 
Hs incepuion 
Ads introduce 
new products 
James A. Jobling & Co.. Ltd... 


manufacturers of Pyrex brand oven- 
table glass using four-page two- 
colour sections in catering and hos 


pital magazines to advertise their 
new “doub!ic-tough Opalware 
Advertising is being handled by 


Stuart Advertising Agency Ltd. 
Another campaign which is being 
handled by the same agency is for 


Courtaulds Ltd. using spaces in 
evening papers and the London 
Underground to launch a new 


Luvisca Exmoor shirt. 


Apri, 14. 1955 


Large spaces for 


Kraft competition 


Heavy advertising in the national 
press will start next month for 
Kraft salad cream and a Kraft con- 
sumer compeuuion 


It is expected that half-pages in 


the Daily Express, Daily Mirror 
large spaces in the Daily Herald. 
News Chronicle and Daily Mail will 


be used in conjunction with provin- 
cial and trade press campaigns 

The competition will feature 
“Johnny,” who sets out for the 
village shop with Is. in his pocket, 
then undergoes some strange adven- 
tures and loses his shilling on the 
way “Find where Johnny has 
dropped his shilling and win a big 
prize” will be the basis of the com- 
petition. 

Prizes include cash awards of 
£1,000, £500 and £250, washing 
machines, grocery hampers and 
salad bowls. A display competition 
for retailers has also been planned. 

Two first prizes of £100, two second 
prizes of £25, one for independents, 
one for co-ops. and multiples, are 
to be offered in each of 25 separate 
areas. Agents are J. Walter Thomp- 
son Co. Ltd. 


CURRENT ADVERTISING AT A GLANCE 


Accounts 


WESTBURY HOTEL, PR accoun: 
for Public Relations Associates 


Lid 

CURRYS LTD,, multi-branch radio 
and cycle stores for the Kingham 
Advertising Agency Lid. Nationa! 
and provincial press and mail 
order campaign 

ALPHA MACHINE TOOLS, 
makers of motor mower conver 
sion units; campaign in genera! 
interest and home magazines: 
TIMBER FIREPROOFING CO. 
LTD.. campaign in Financial 
Times, provincial press and trade 
journals: HELECS VEHICLES 
LTD., HINDLE SMART & CO. 
LTD., manufacturers of commer 
cial vehicles. campaign in trade 
press: accounts for D. H 
Brocklesby Ltd 


Campaigns 


Ww. C. YOUNGMAN LTD., using 


large spaces in technical and trade 
press for Leda hot water towel 
rails. (F. C. Pritchard. Wood & 
Partners Lid.) 

MIDLAND BANK LTD., using 
colour-pages in Punch, Countrs 
Life, Sphere, Esquire. The Sketch 
Reader's Digest, and large spaces 
in extensive list of provincial 
papers. (Charles Barker & Sons 
Ltd.) 


KIWI sho polish using half page 


in Daily Express, large spaces in 


other national! dailies and Sun 
days and trade press for mer 
chandising fortnight (Masius & 


ergusson Lid.) 
MODERN ELECTRICAL INDUS 
TRIES LTD., using women’s and 


home magazines and trade press 
for Warmabed electric blankets 
(Pickersgill Publicity Service 
Lid.) 

NATIONAI BENZOLE co. 
LTD., using national dailies and 
Sundays provincial press 
general interest magazines and 
motoring press for high aromatic 
mixture (London Pres 
Exchange Ltd.) 

COURTALULDS LTD. using 
spaces evening press. and 
London underground to launch 
Luvisca Exmoor shirts. (Stuart 
Advertising Agency Lid.) 


JAMES A. JOBLING & CO. 
LTD., using four-page two-colout 
sections in catering and hospital 
magazines to introduce new 
double tough Opalware. (Stuart 
Advertising Agency Ltd.) 

MONTFORT KNITTING MILL 
LTD., using evening papers and 
trade press for Montfort under 


wear, socks and nylons ‘G 
Street & Co., Ltd.) 

PONDS beauty products, using 
large colour spaces in women’s 


magazines GV. Walter Thomp 
son Co., Ltd.) 

UNIC DEEP dry shavers. using 
large spaces in trade press for 
introductory campaign. (Direct.) 

BARTLETT'S sun glasses, using 
large spaces in colour in trade 
journals. (C. J. Lytle (Advertis- 
ing) Ltd.) 

BRADMOLA MANNEQUIN 
nylon stockings, using Irish 
national dailies (O Keeffe's 
Advertising Service Ltd.) 

MITCHAM FOOD PRODUCTS 
LTD., using Radio Times and 
trade press for Swiss Tiger 
cheese. (D. H. Brocklesby Lid.) 

KRAFTS FOODS LTD.. using 
large spaces in national dailies 
provincial press and trade press 
for Kraft salad cream and com- 
petition (J. Walter Thompson 
Co. Ltd.) 

CARNATION MILK, using flare: 
spaces in provincial evening 
papers and trade press. (Erwin 
Wasey & Co., Ltd.) 

KELLOGG’S RICE’ KRISPIES. 
using half-page in the Dail) 
Express and large spaces in trade 


press as part of spring campaign 


(J. Walter Thompson Co., Ltd.) 
PLANTOID plan growth tablets 
using national dailes and Sur 
days. evening papers and pro- 
vincial press for record cam 
paigr (Arthur Knight ( 

Lid.) 

DIP LONG-LIFE PLASTIC 
STARCHER, using large spaces 
in women's magazines and 
Radio Times. (Masius & Fergus 


son Lid.) 


CAMILATONE TONRINZ, us 
women's magazines and trade 
press. (Gordon & Gotch Adv 


using Lid.) 
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®@ Continued from page 52 


ISBA’s 


Comparison of TV advertising 
costs with other media : 
(a) Media costs per \1,000 house- 


holds 
(i) Peak hour TV advertising 
cost per 1,000 TV house- 
holds per minute : 
Sept. 1, 1955 £10 to £20 
Mar. 1, 1956 £3-3to £5 
11) Cost of half-page space in 
certain leading national 


daily papers per 1,000 cir- 
culation (run of paper) 


Daily Mirror £0-24 
Daily Express £0-73 
Daily Mail £0-89 
Daily Herald £0-69 


(ii) Cost of full-page space in 
certain magazines per 1,000 
circulation (black and white, 
run of paper) : 


Picture Post £1-°16 
John Bull £0-84 
Woman £0-65 


Radio Times.. £049 
(b) Media costs per 1,000 adults 

(i) Peak hour TV advertising 

cost per 1,000 adults per 
minute : 

Sept. 1, 1955... £5°4 to £12°1 

Mar. 1, 1956... £1:8to £3-0 

(ii) Cost of half-page space in 

certain leading national 

daily papers per 1,000 adult 


readers (as estimated by 
IPA): 
Daily Mirror £009 
Daily Express £0-26 
Daily Mail . £0-32 
Daily Herald £0°18 


(ii) Cost of half-page space in 


television estimates 


certain magazines per 1,000 
adult readers (as estimated 
by IPA) (black and white, 
run of paper) 


Picture Post £0-27 
John Bull £026 
Woman £0-26 
Radio Times £0-21 
(iv) Cost of film advertising 
per 1,000 cinema attend- 
ances 7 


(c) Specimen production costs (not 
included above) 

(i) One-minute TV film, pro- 
duced as one of a series, 
each film being shown about 
four times in all, as propor- 
tion of peak air time 
costs 12°. to 16°, 

(i) Artwork, blocks, etc., for 

half-page 

newspaper advertisement as 
proportion 

of space 

costs 6", to . 
Artwork, blocks, etc., for 
full-page : 

blackand white 
magazine 

advertise- 

ment as pro- 

portion of 


space costs 8", to 10”, 
(iv) Half of two-minute cinema 

advertising 

film in colour, 

as propor- 


tion of mini- 
mum nation- 
al distribu- 
tion costs 20°, to 25° 


More quotes from ISBA meeting speakers 


“FORM BODY TO MEASURE 


G. F. Todd 
advertising 


(chairman, ISBA 
research committee). 
speaking on TV audience mea 
surement, said that one of the 
best ways of preventing the 
development of chaos in audience 
measurement in this country, and 
perhaps in the long run the only 


ALDIENCES* 


body corresponding to the Audit 
Bureau of Circulations-—as it 
were, a _ Television Audience 
Research Bureau—on which all 
the interested parties would be 
represented in the hope that this 
would enable the industry to reach 
agreed decisions on such matters 


Converter price range is 5} to 10 gns 


way. would be to form a joint 

W. M. York (director E. K 
Cole. Ltd.. and member ISBA 
radio and television committee) 
said that all the leading makers 
had produced tuner units to en 


able sets of their manufacture to 


be readily 
new 


adapted to tune 
Stations 

The cost of these units ranged 
from 54 to 10 gns. There could 
be no definite figure given for 
fitting 


the 


NORTH AMERICA 


Powers 


give you 


ER 


JOSHUA B. POWERS LTD. 


14 Cockspur Street, 


and in 


London, 


Service 


Scandinavia 
Latin America 
Africa 
Brit. W 
Holland 
Switzerland 


indies 


International 


Publishers 


* WHI 3366 


| 


IN THE INTERESTS 
OF YOUR CLIENTS 


HiA*' YOU had your copy of 
the Lightning Estimator? This 


new system enables you to assess 
the fair charge for setting any dis- 
played advertisement in 3 mins., 
shows up overcharges immediately 
You simply identify size of type 
used for body matter, then measure 
type area in 12 pt ems. The chart 
tells you number of hours the job 
should take to set. Invaluable for 
estimating costs at layout stage 
when campaigns are being planned 
The Lightning Estimator costs 21s 
Send cheque or P.O. to Mr Vincent 
Steer, 30 The Ridge, Orpington, 


Kent, and it will be sent by return 
with full instructions for use 


SILK! SCREEN al rs te 


97 SHIRLEY ROAD. CROYDON 
A4ODOISCOmMBE 3147-8 


WIGHEST GRADE 
CLEAN | Hane 
RAFT SMANIHIP 


SPEEDY SERVICE 
\ EXPRESS £ 
DELIVERY 


MUL-TYPO 


PRINTING COMPANY LIMITED 


(Incorporating the Postal Advertising 
Company) 


Facsimile and General Printers 
Vari-typing Specialists 
Ribbon * Lithogrophy * Letterpress 


143 WEW BOND STREET ~- LONDON W.1 
MAYFAIR 1628 


PADDINGTON 
ADVERTISING 
COMPANY 


fame =i ton Ome 


37 SPRING STREET w. 2. 


AUTOTYPE yor 


in black-and-white or colour 


AUTOTYPE COMPANY LTD. 


Brownlow Rd.. London, W.13. Ealing 269! 


ADVERTISER'S WEEKLY 


COME AND SEE ME 
ABOUT COMING TO 
SOUTH AFRICA 


1 am a Director of one of the lar- 
gest Advertising Agencies in South 
Africa 
men who would be 


I want to meet advertising 
interested in 


coming to South Africa to a good 
job, with good pay. 
1 shall be glad to see you on 


April 26th or 27th. If you will come 
and have a chat, I think I can tell 
you most of the things you want to 


know. About what sort « 


1 a country 
South Africa really is to live and 
work in; the kind of people we are 


to work for and the opportunities we 
can offer to a man who wants to be 
happy in his work, enjoy his leisure, 


and make a good income 


We are looking for 


VISUALISERS, 

LAYOUT ARTISTS, 
FINISHED ARTISTS, 
COPYWRITERS and 
ACCOUNT EXECUTIVES. 


Just ring up our London represen 
Chaleroft Lid... 3 Cork St, 
London W.1 telephone 
7115 


ou best to 


atives 
Regent 
what time would suit 


I shall look 


and sa 
come along 


wward to scong vou 


D. BD. COCKSEDGE 
P. W. BARRETT COMPANY 
(PTY.) LIMITED. 


Cape Town, johannesburg, Durban 
Port Flirabeth 
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CLASSIFIED ADVERTISEMENTS 


Bw 
VACANCY 
OCCURS 


in the Publicity Department 
of a well-known engineering 
firm in the Midlands. Appli- 
cants should be 25/30 years 
of age, of good education and 
with some experience < 
literature and advertise 
ment production, cor 
writing, etc. 


Box 0686 
Advertiser's Weekly 180 Fleet 5: E04 


EXPERIENCED MAN, with 
knowledge of advertising and 
publicity, required by j 
engineering company M 
conscientious and co-operatiy 
for enthusiastic worker wit! 
ability, who is happy wit! 
job with good salary, rat 
rapid advancement Ww 
London Five-day week 
writing, giving full details 
ence and salary required 
Box 0660 Ad. Weekly 180 Fic 

ADAPTABLE young copyw: 
a direct and positive style 
is offered plenty of « 
— of consumer prod: 

in a busy Fleet Street Auc 
Box 0627 Ad. Weekly 180 Fice: 


EXPANDING 


rough stage. 


VEST END AGENCY 


REQUIRES FIRST CLASS (Tel. WEL 3302/3). 


VISUALISER/LAYOUTMAN 


This is an interesting 
considerable agency experience 
to produce smart yet compelling layouts, have a 
real sense of design and typography and an ability 
to render the figure adequately to the finished 
This appointment is a progressive 
one and carries an excellent salary with full 


superannuation facilities. 


Write at first giving particulars of age and 


experience to the Art Director :— 


EXPORT ADVERTISING SERVICE LTD., cially. 
22, OLD BOND STREET, W.1! 


it 
position for a man of a 


RATES : APPOINTMENTS VACANT, 3s. 6d. per line, 40s. per display panel inch. 
APPOINTMENTS WANTED, 3s. per lime, 35s. per display panel inch. All other 
classifications, 4s. per lime, 45s. per display punel inch. Minimam, 3 lines. Box No. 
charge, one line plus Is. covering postage, etc. Series rates on application: ail 
advertisements under seven insertions MUST BE PREPAID. Address ** Advertiser's 
Weekly,”’ 180 Fleet Street, London, E.C.4. CHAncery 8844 (Ex. 25). 


APPOINTMENTS VACANT 


Siteations Vacant : “* The engagement of persons answering these advertisements mast 
be made through a sone Office of the Ministry of Laboor or « yn 1 
Agency if the applicant is a man aged 18-64 inclusive or a. — aged 1 . x 


unless be or she, or the employment, is ~~ - + the aaen of 
Notification of Vacancies 1952." 


f 
Assistant to Publicity Manager 


of rapidly growing engineering company 


An interesting and varied job is offered an all-round 
advertising man with initiative and a sense of respon- 
sibility. The outstanding requirement is an ability to 
write good concise English and be able to grasp the 
essentials of technical subjects. The duties include 
advertisement and printed matter production, house 
magazine editing, exhibitions, etc. A knowledge of 
layout and typography is desirable but work is not taken 
beyond the visual stage. 

Working conditions are ideal in a modern factory at 
Crawley, Sussex, and adjacent rented housing will be 
| available if required 

| Write, stating age, experience and salary, to 


Box 0710 
Advertiser's Weekly 180 Fieet St London EC4 


PRODUCTION 
ASSISTANTS 


required to work on a number 
of interesting accounts. Prefer- 
ably with agency experience. 
Good salaries, ample opportuni- 
ty for using own initiative and 
excellent chances of promotion. 
Write, giving full details and 
salary expectation, to : 

Production Director 
EDWARD 
MARTIN HARVEY 
Advertising Service Ltd 
33 Sackville Street, W.1!. 


\ you DO A VOUCHER 4308 COLOUR RETOUCHERS wanted for 
HOROUGHLY ? Man required to expansion of colour section. Vacan- 
harge of voucher checking work, cies for Senior Artists and improvers 

yn full colour technical adver- Good wages, bonus and superannua- 

and to be responsible for tion schemes. Write or telephone for 

keeping of artwork, tracings appointment to Art Director, Studio 


s-day week. Please write (no Irwin Ltd.. 118 Chancery Lane 
alls, please) to H.R.M., 22a London, W.C.2 Tel CHAnocers 
Anne's Gate, London, S.W.1 4141 


ADVERTISING SPACE SALESMEN 


wanted for local indoor and outdoor 
Advertising. Excellent media. 224% 
commission. References essential. 


The Paramount Publicity Service Red. 
49 Wigmore Street, London, W.! 


FIRST-CLASS Advertisement Salesman 
required b Publishing firm Biz 
opportunity for right man 
Box 0589 Ad. Weekly 180 Fleet St BC4 


VISUALISER-LAYOUT ARTIST with 
Agency experience and creative flair 
will find plenty of variety and a good 
team irit in our Studio Phone 

anager, Reid Walker Advtg 

Ltd., Salisbury Square House, E.C.4 

CENtral 8347 


He must be able 


GENERAL 
ARTIST 


A rapidly expanding advertising 
agency would like to hear from 
general artists who are attracted 
by the prospect of working on 
important National accounts. 
Generous salary. Profit-sharing 
and pension schemes make the 
job unusually attractive finan- 
Write for interview to 
the Art Director, Arthur S. 
Dixon Ltd., 229 High Holborn, 
W.C.1. 


ADVERTISING EXECUTIVE. Parke. 


Davis & Company Limited require a 
Pharmacist for an interesting and pro- 
gressive post as a Senior Executive in 
their Advertising Department He 
wil) be involved in all aspects of 
Advertising and Sales Promotion but. 
in particular, his duties will include 
the compilation and presentation of 
Medical Literature from Technica! in- 
formation provided. He should have 
therefore, a distinct flair for writing 
Generous Pension Pian, five-day week. 
Staff Restaurant. Write in the first 
instance, giving full particulars of 
experience and present salary to 
Personne! Manager, Parke, Davis & 
Company Limited, Staines Road 
Hounslow, Middlesex 


ARTIST required for general studic 


Youngish man with some airbrush 
experience. Holiday this year. Good 
salary BAYswater 2162, or call 
32 St. Petersburgh Place, Lenten, W.2 


EDITORIAL ASSISTANT wanted for 


top-executive monthly journal "Sub 
editing and rewrite experience ec 

tial feature-writing opportunitic 
Particulars of experience, age and ap 


proximate salary required. t& 
Box 0677 Ad. Weekly 180 Fleet St EC4 


GEORGE NEWNES 
PUBLICITY 


has vacancy for another 


LAYOUT MAN 


Agency trained and capable 
of producing slick presenta- 
tion roughs, with reason- 
able figure interpretation, 
for National Press Cam- 
paigns and other publicity 
material. Must have sound 
knowledge of typography 
Superannuation Scheme 
Holiday this year. Write 
giving age, experience and 
salary required to The 
Publicity Production Man- 
ager, George Newnes, Ltd 
Tower House, Southampton 
Street, Strand, London 
W.C.2 
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APPOINTMENTS VACAN 


1955 


VISUALISER 
... with his 


eye on the 
Board! 


This agency is already in the 
middle-weight class. We have 
some very able people round 
us. But we lack a top visualiser 
who has not only the abilities 
of his craft to an outstanding 
degree, but also the respon- 
sible outlook, the modicum of 
administrative experience, and 
the executive authority to be a 
potential Director in charge of 
the creative team. Whilst the 
man we want is almost cer- 
tainly already in the four figure 
class, and may indeed feel he is 
worth much more, his prime 
interest will be to find a 
berth where he can mould the 
output of an organisation to 
such good purpose that he 
becomes an essential part and 
parcel of it, 

Apart from exceptional 
opportunities of quick pro- 
motion, there is a liberal staff 
life insurance and pension 
scheme. Write in strict con- 
fidence addressed to the 
Managing Director, with full 
details of age and experience 
to date 


Box 0714 
Advertiser's Weekly 180 Fleet St €C4 


Dis- 
to make 
displays 
driving 
for 
and 
giving full 
s, Caffyns Limited, Meads Road 
tbourne 
YOUNG EXECUTIVE, required 
for large Advertis ; in Scot 
and to handk accounts 
Pleasant working mdit and er 
thusiastiic teamw 
Box 0703 Ad. Week 180 Fleet St BC4 
JFUNTOR, with & edg f typing 
required by J tusement 
Dept No Saturdays Miss 
Self 417 Golden Square 


DISPLAYMAN for Automobile 
ws in Sussex and Kent 

1 accessory 

Plenty of 
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CLASSIFIED ADVERTISEMENTS 


WANT TO BE AN 
ACCOUNT EXECUTIVE? 


Well known London Agency 
(1.P.A.) has an immediate vacancy 
for an Assistant Account Execu- 
tive who is good enough to be- 
come a fully fledged Executive 
when he has had two or three 
years of the right experience. A 
man of personality and ability 
who is at present working in 
Production or Media may well be 
suitable. Experience as an Account 
Executive is not vital 
but some agency experience is 
essential 
Existing holiday arrangements 
stand. Staff pensions and 
assurance schemes, five day week, 
etc. Write stating age—which 
should be about 25—experience 
| salary required to 


and starting 
Box 0728 
Advertiser's Weekly 180 Fleet St €C4 


may 


ALFRED BATES 
AND SON LTD. 


have a vacancy for a 


TYPOGRAPHER 


To work on a group of 
varied and interesting 
accounts. Some Agency 
experience in producing 
type layouts and adapta- 
tions essential. This job 
offers excellent prospects 
and working conditions 


Write or “phone for appoinime nt 


CHIEF TYPOGRAPHER 
ALFRED BATES & SON LTD. 
130 FLEET STREET, E.C.4 


CENTRAL 6883! 


AMBITIOUS YOUNG MAN 
t be trained as : Printer's 
Representative An excellent oppor 
tunity for someone interested in com 
mercial art, en 
ind a good 


required 


about selling 


quate salary 
training ! 
Box 0655 Ad. Weekly 180 Fieet St EC4 
EXPERIENCED = London 
uve required for medium 
mercial Letterpress 
> 416 


Representa 
sazed Com 
Printing House 
€ Modern provincial factory 
» established London office, specia- 
lising wm catalogues brochure and 
magazine printing Pension and Sick 
Benefit Scheme in operation 

Box 0706 Ad. Weekly 180 Ficet St EC4 


ASSISTANT Advertisement Manager for 
an old-established weekly paper in 
Sussex opportunity for a keen 
energetic young man with some experi- 
nee in preparation of copy and lay- 
out Space selling ability an advan- 
tage Write, stating experience, age 
and salary required, to 
Box 0705 Ad. Weekiy 180 Fleet St BC4 

YOUNG GIRL required to assust mn 
Advertising Department, Head Office 
in Mayfair Able to type and work 
on Own initiative Ideal job for a 
girl who wants ¢ * 


® 
Box 0696 Ad Weekly 


Good 


ct on 
180 Picet St BC4 


ADVERTISER'S WEEKLY 
APPOINTMENTS VACANT 


First-class 
RETOUCHING 
and 
LETTERING 
ARTISTS 


required 


CHAMBERLAIN STUDIOS LTD. 
2 LUDGATE HILL, E.C.4 
Phone: Centro! 3570 


MARKET RESEARCH. Research 
Assistant required by rapidly expand 
ing independent market research ’ 
pany Previous experience in plan 
ning and controlling consumer surv 
essential for successful applicant 
would immediately take charge of hw» 
(or her) own surveys Apply to 
Surveys Attwood Statustics Ltd 
Chantrey House Fecleston Street 
London, S.W.! 


PRODUCTION ASSISTANT 


An excellent opportunity for an 
experienced Production Assistant to 
join &@ young and growing agency 
Write, stating age, experience and 
salary expected to Production Manager 
DIGBY WILLS LTD 113) HIGH 
HOLBORN, W.C.! 


SALES REPRESENTATIVE (or specie 
hst showcard and packaging manufac- 
turers Salary with 
experience and fetails 
of experience equired 


comme nsur ate 
ability Write 
age and salary 


to 
Box 0704 Ad. Weekly 140 Fleet Si BC4 


LETTERING ARTIST 


required for studio of London 
Advertising agency. 5-day 
week. Holidays this year. 


Write 
Box 0636 
Advertiser's Weekly 180 Fleet St EC4 


ACCOUNTS. Young lady 
invoice checking 
gencral clerical 
essential Prev 


vertising agency 


required tor 
typing and 
Neat writing 
mus experience of ad 
work an advantage 
Five-day week Write or phone for 
appointment Digby Wills Ltd., 113 
High Holborn, W.C.1 HOLborn 4011 
ARTIST, experienced Lettering and 
Sign Layout required by large Sign 
Company Only experienced artists 
will be considered Existing staff 
know of this advertisement Write in 
confidence, stating age, experience and 
salary required, to 
Box 0663 Ad. Weekly 180 Picet St EC4 
LONDON ADVERTISING AGENCY 
has vacancy for young lady to train 
buyer must type 


180 Fleet Sc EC4 


invenmce 
duties 


as assistant 
Write 
Box 0702 Ad 


space 


Weekly 


GREETING CARD 
ARTIST 


Greeting Card Manufacturers 
have vacancy for first-class full- 
time Artist. Experience of the 
popular style of greeting card 
design is essential. Must be 
able to produce a high standard 
of finished artwork. Good 
salary to right man. 


A. Mason & Co. Ltd., 


207 St. James’s Road, 
Croydon, Surrey 


PRODUCTION 
MANAGER 


New West End Agency requires 
Production Manager to take 
charge of production on existing 
accounts and build up Staff for 
expansion. 

Would probably suit an assistant 
who wants to get on. 


Box 0689 
Advertiser's Weekly 180 Fleet St €C4 


CARLTON 


LIMITED 


Require 


Two 
Established 
Representatives 


Salary according to experience and contacts 


ARTISTS 


*Phone 


your classifieds to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 
Situations Vacant: “ The engagement of persons answering these advertisements must 
be made through a Local Office of the Ministry of Labour or a Schedaled Employment 
Agency if the apolicast is 2 men aged 18-64 inclusive or s woman aged 18-59 inclusive 
onless be or she. or the ae Bm is | excepted — provisions of the 


PRODUCTION COMMERCIAL TELEVISION 
ASSISTANT SMEG aubereontan oraan 


bed FOR THEIR TELEVISION 
with agency experience, capable DEPARTMENT 
of handling National advertising, A VISUALIZER 


is required by leading London ies in Somes 


drawing and willing to learn this 
Agency. Preference will be given exciting new medium. Enthusiasm is 
to applicants in the mid-twenties. essential 
Good working conditions and 


A SCRIPTWRITER with some 


Oo 7 1 son 
prospects. 5-day week. Luncheon theatre, radio and or cinema experience 
T facilities. Sports activities. Super- creative in his approach and able to 
annuation. 2 weeks’ paid holiday adapt to this new medium 
ea 


this year Apply giving age, Write with details of experience and 
experience and salary required to salary required to 
Box 0612 Box 0726 
Advertiser's Weekly 180 Fleet Se EC4 Advertiser's Weekly 180 Fleet St €C4 
TECHNICAL Hi e Magazine Journa- ae WOOL SECRE- 
A list (male) required by large national ARIAT. Promotion Officer (male 
Applicants ™ I n iges of * advertiser in West Midlands Must —- sired Experience of sales prom 
’ have good writing ability and able to tion techniques essential kn m 
write up engineering operations from of wool textiles and retail and w e 
on-the-spot interviews Knowledge of sale trade an advantage. Commer 1g 
e , , printing and layout requirements an alary £800 Apply in writing t 
a nd 35) ! e to point to advantage An nteresting opening Secretary, International Wool Secre 
with a pocgrensinn company for an tariat, Dorland House, 14/20 Regent 
4 enthusiastic young mar Street, London. S8.W.1, markine apr 
Box 0698 Ad Weekly 180 Fleet St EC4 cation Confidential S.P 
progressive ' experience ENTHUSIASTIC SPACE SALESMAN, WEST MIDLANDS firm requires tech 
age 25-35 for established technical nical editorial writer in public Je 
i s* journal. Quick promotion when sales partment Familiarity with engineer- 
bt abilay proved Salary and commis- ing industry as well as writing ability 
- sion State age. experience, to required State traiming, experrence 
with nat ‘rtised accounts. Box 0697 Ad. Weekly 180 Fleet St EC4 ind salary envisaged, to 
FIRST-CLASS SALESMAN or lady Box 0699 Ad. Weekly 180 Fleet St EC4 
Right type will carn £1000-£1500 REPORTER wanted for “Advertiser's 
easily Experience not necessary Weekly Particulars of age, experi- 
This apy es with it a Kemp's Directory. 229 Grays Inn ence and salary required, to General 
Road, WC.1 TERminus 0152 Manager, 180 Fieet Street. EC4 
substantia ynsiderable 
oar 
> 
i opportu idvancement and by + h 
ve ere sacnance... 
ar, 
i yes 2 
oO initiat! \ tions, which will 
a for a keen young Assistant to busy 
be treated in confidence, should not Advertising Manager in famous 
Manufacturing Organisation. 
be accompan! y specimens, but 


He will supervise Press Ads and Promotion 
- Material: keep production to planned 
) rovide full details of age, 

should provide full details ¢ e date lines and generally keep wheels 
turning—fast and to high standards. 
- Main qualifications: greased-lightning-on- 
< the-uptake, matched by equally rapid 

7 


education and career to date. 


execution. 


This is the chance of a lifetime for the 
right man. 


BOX 0709 


Warning:We can spot duds, slow-coaches, 


. ADVERTISER'S WEEKLY careerists, clock-watchers and “ big ‘eads” 


a mile off. 


180 Fleet Street EC4 Write to Box 0727 


Advertiser's Weekly 180 Fleet Street EC4 


*Phone your classifieds to CHA 8844 (Ex 25) 
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} om: 16 oe 103 ADVERTISER'S WEEKLY 
CLASSIFIED ADVERTISEMENTS 
| 


TICKET WRITER LETTERING 


required 


Young lettering artist required for = 
5 day week. packaging ideal conditions Holiday a Ss | uU e r 
4 Permanency for Experienced 


this year. Ring Studio Manager for 


‘ Man. appointment 
4 Apply G. Hayward March Ltd. MAYfair 1045 
; 321, Lillie Road, S.W.6. 
4 OPPORTUNITY in advertising and pub- DISPLAYMAN required to take charge b [ 
icity for een need 24 over in W of window and interior displays im MN an a 
London engineering firm with good the busy Iiford branch of a Nation- 
customer relationships and advanced wide Chain Store Caaee ation Ex- 
f outlook in industrial relations Job perience in a wide variety of merchan 
requires creative person capable of disc essential Apply giving full 
routine administrative work including jctails of age. qualifications and pos 
(a) planning, designing. drafting ad- tions held, and salary required . : o 
vertising literature and ~_ adver- Box 0712 Ad. Weekly 180 Fleet St BC4 
tising (b) count Jvertising TYPIST for Media dept. of West End 
records, despatching D M Le (c Advertising Agency Good oppor 
reanising exhibitio n (d) maintain tunity for intelligent young lady. pre j 
ng good contac with editors, adver ferably over 19. Telephone Miss Hun | 
tising agents, printers. ctc (ce) Short tinedon. Hyd 0481 for appointment 
hand typing ability valuabi Good »v N - 
Ad 2122 Shaftesbury Av — mn . ¢ . ‘2 . 
Adve. Zits. aftesbu € Bos O718 Ad. Weekly. “80 Fleet St EC4 to control a design group handling 
First-classFinished Lettering Artist A JUNIOR ARTIST national press advertising, pack de- 
also wanted who is tired of hack work and ° ° f | . 
. is looking for a chance of creative sign, on Oo Sale te 
Layout Artist development dealing with attractive g P t Sale, print, etc., on 
subject matter. Send details of age . e 
used to producing slick visuals and . : . ari are 7.2 
an’ cae mea experience and salary required to interesting and varied accounts. This 
typography an advantage o-~ ex- Box 0716 
perienced people please hour ' . " *.° ‘ . 
ee eats ten, Od. PL, Oe Advertiser's Weekly 180 Fleet St EC4 is a key position, and the right man 
EXPERIENCED VISUALISER required GENERAL ARTIST. Youngish man re- = , . P 
by West End Agenc Phone GRO juired with creative ability , able to can name his own salary. 
R228 produce slick roughs and finished 
PRODUCTION ASSISTANT required jrawings for West End agency. "Phone 
by small London Agency. 5-day week Studio Manager. GRO 6744 
Write, stating age, experience and SPACE BUYER REQUIRED BY 
salary expected. to WEST END AGENCY. ‘PHONE 
Box 0719 Ad. Weekly 180 Fleet St EC4 GRO 8228. 


SENIOR VISUALISER 


We are looking for an experienced agency visualiser [ d () (| | i 

who is not afraid of responsibility and is used to working 

on a variety of consumer accounts. 

YOUT A IST with at least three years’ agency 


A man with a good sense of design able to produce 
slick, clean presentation roughs from a visualiser’s scamp. 


JUNIOR TYPOGRAPHER 


We require a typographer with about |—2 years 
agency experience to work with a happy team on a variety 
of interesting accounts. 


experience. 


Both positions are well-paid, per- 
manent and progressive. Profit shar- 


PRODUCTION ing and pension schemes, and holi- 


Experienced man to be responsible for servicing a days this year. 
varied list of accounts. 


Write in first inst ati oge, 


<a a Ri ll GRO. 4221 


Profit Shoring and Pension Schemes 


and fix an appointment 
S. C. PEACOCK LTD BASIL BUTLER COMPANY LIMITED 


Maddox House, 215-221 Regent St., London, W.1 44 HERTFORD STREET, LONDON, W.1 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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CLASSIFIED ADVERTISEMENTS 


2 VERTISING MANAGER, preferably 
PRESS RELATIONS EXECUTIVE re ; 

a with experience motor advertising. Ex 

ee Fe Sy ed open . APPOINTMENTS VACA cellent salary and prospects for keen 


= nd a “6 live-wire person Good references 
of editorial work is essential a Situations Vacant : “‘ The engagement ef persons answering these advertisements must " 


: essential. Write, confidence, to 
University degree in —— = = _ be made through a Local Office of the Ministry of Labour or a Scheduled Employment Box 0717 Ad Weekly 180 Fleet st EC4 
eering would be an adde ee aye Agency if the applicant is a man aged 18-64 inclesive or a woman aged 18-59 inclusive 

This is an outstanding —_ ge Phen unless he or she, or the employment, is excepted from the provisions of the MEDIA CLERK required by an Adver 
fevelop a department which ast Notification of Vacancies Order |952."" tising Department. Someone with ex 


ble 
mall at the moment is capa perience preferred Permanent posi- 


considerable expansion Every oppor tion Excellent staff facilities. Write 
runt and commensurate serv» | TWO YOUNG ARTISTS | | INTERESTED IN | 2%. !s¥ particulars Gf"tee ana 
be given to the man who shuwse 5: perience. to 

seli capable of such devs .opme who have completed their National Box 0720 Ad. Weekly 180 Pleet St EC4 


eo Servies Gat Siaey Sie snare eapere TRANSPORT ? JOHNSON’S WAX PRODUCTS. 


and salary bracket _ ence in agencies or studios are wanted the 
Box 0722 Ad. Weekly 180 Fice: St EC 4 urgently as lettering improvers. These Vauxhall Motors, Luton, needs a world’s largest manufacturers of floor 
are first class situations and every competent perien ‘ furniture and automobile polishes, re 
. r ex ced editorial man 
TECHNICAL ILLt STRATORS requ >pportunity is given for improving to muse on their two public magazines guire a Marketing Executive in their 
in a eames bs 3 both work and salary. Apply with He might be an up-and-coming man in Overseas Department This is a big 
mout = - AL. — specimens to :-— the early 20's he might be more opportunity f oll an executive with 
ee Sats | gen Norman Bannister mature. But unless he’s exceptional, a yr experience in the 
; oO ciectrical consume 204 2 2e tt 
aeiieianl equipment used by HAWKE STUDIOS LIMITED newspaper experience alone is probably 39 oar es Be Alh —. Age between 
Navy Must be abie to draw p 22 Chenies Street, ae knowledge of iealion Fren 2 'Swnedian 
tive views from workshop dr g ont. a beng ioe gore es i ie welfare benefits or other European languages would be 
and to produce finished origi e eu ior which Vauxhall are well-known. @ great asset After initial period of 
line, wash and tone Expert Medical examination necessary before training in company’s methods suc- 
production of electrical one 6 NU “ ILLUSTRATED "has a appointmen: cessful applicant must be capable of 
circuiting, diagrams and illu vacar for a young art assistant with Apply to taking charge of a group of the com- > 
an advantage. Salary seo : nterest in modern picture- Employment Manager, Vauxhall pany's overseas markets. The appoint- 
ing to age and qualificatic ¥ ¢ technique Apply to Art SGatere, 108. Later ment is based on England but con- 
£422-£695 p.a. (women £422 i Illustrated 189 High Hol- ° " » Beds. siderable overseas travel is involved 
Appointments ne mo a i r mdon, W.C.1 A comprehensive pension plan and 
tunities for competing for ; - : ~ . rofit-sharing scheme Replie st 
posts may arise Write, \ SPACE SELLER WITH AMBITION. COMMERCIAL TV. Account Execu- cane full details of emule “aad 
of birth, education, full 2 tative of either sex, with poe a 0m clients in this present salary Mark your envelope 
qualifications and experience bility, is urgently required to wi san ay i m= OF fadio CE- Private and Confidential and 
held (including dates " ‘ 1 with executive prospects perience desirat le but training given address it to Overseas Manager 
Appointments Officer Mis ypular weekly Periodical in if necessary. Please send full particu- 8. C. Johnson and Son Ltd. West 
Labour and National Ser m area. Some contacts with lars including salary required, to Drayton, Middlesex 
Tavistock Square, London, W ihand car trade an advan Box 0731 Ad. Weekly 180 Fleet St EC4 
May 5, 1955 Original j ot essential Better than <a a mc A - LAYOUT MAN) VISUALISER required 
should not be sent On! salary commission and EXPERIENCED LETTERING ARTIST for technical publisher's London 
selected for imterview wil All enquiries will be wanted for first class Film Title work studio. Must be able to prepare ideas 
ized Write fully ; Must be experienced and good clean through to presentation finish Some 
FIRM supplying leading nat 664 Ad Weekly 180 Fleet St BC4 worker. Good wages and conditions typographical experience an advan- 
tisers only requires young |a = : Apply Personnel Manager, Denham tage Write for appointment, giving 
with thorough art school tra 2OCESS ARTIST. Associated [liffe Laboratories, Ltd Telephone Den- details of experience, salary required 
wishes to practice all aspe juires services of process artist ham 2323 Address’ Denham, Nr to 
ing, finished artwork ’ technical work 4 Good —_ Uxbridge, Middlesex Box 0730 Ad. Weekly 180 Fleet St BC4 
roughs, mechanical drawing nd working conditions sta ore . ~ - - 
interested in design for etc Pension fund for per- PRINTERS’ REPRESENTATIVE DRAUGHTSMAN - COLOURIST re 
advertising media Ge tafl. Apply, in writing, Pro- Groves, Brodie & Co.. Ltd. Th quired in the Colour Service Studio 
tunity and prospects { Director, Dorset House, Stam gressive publi otic o teak ond e ae Paints Division, I.C.1. Ltd. to prepare 
- : tree : r . on anc genera drawings showing colour hemes for 
801 ARChway 2866 Street, S.E.1 . a2 “ ‘ c 8 ec schemes f 
person ae ate eae letterpress printers have a vacancy for buildings High skill in draughtsman 


a go-ahead Salesman Write for an 
interview to Trading Estate, Slough 
giving full qualifications, experience 
age. ctc 


ship with a well developed colouring 
technique and ability to produce rapid 
freely drawn, coloured sketches are 
essential qualities Some knowledge 


SALES PROMOT! 2N AND MARKET PRODUCTION ASSISTANT required , ote ab) Babare Decanting tn me 


for copy detail work in Publicity De jualifications and experience Pen 


partment Position is permanent and sionable post Apply giving full 
RESEARCH OVERSEAS pensionable Excellent staff facilities particulars of experience, to Paint 


rite, giving full particulars of age Division Staff Officer, L.C.1. Limited 
and experience and salary expected, to Paints Division Wexham Road 
Box 0721 Ad. Weekly 180 Fleet St EC4 Slough, Bucks 


Export Advertising Service Ltd. requires staff for 
sales promotio: d market research in British 
West Africa. The work relates to Branded Goods 
of the highest reputation and involves (1) contact 


SENIOR VISUALISER required. One with con- 

siderable experience on national accounts, whose main task 
with importers and wholesalers at all levels in the will be to originate national advertising of a high standard, 
distributive chain : ) direct approach to con- and to see that his scats are satisfactorily finalised by studio 
staff. He will also be willing, and able, on occasion to 
produce very slick clients’ layouts. Salary and conditions 


sumers, of diverse creeds and classes ; (3) travel 


over wide areas and to remote places. The life and will be attractive to the right man 

ies are varied and interesting and the posts are Ol TIC 
Cuties on g and hop LAYOUT ARTIST. An Agency man who can 
well paid, permanent and pensionable, with Produce original designs and can also convert rough scats 
opportunities for advancement to presentation layouts. Experience, draughtsmanship, 


good lettering and a fair idea of typography are essential 


Success in this field will depend largely on for this post 


character, sincerity, integrity of effort, initiative SECRETARY ASSISTANT to Art Director A 


and enthusiasm. and these must be regarded as most interesting job for a lady with initiative, who is keen 
to accept responsibility. Must be a good typist, but short- 


ssential qualifications. The P its in mind 
cents! ¢ —" e age limit hand is not essential. This is a happy job with infinite 


are 25 and 35 variety, largely connected with buying artwork and 
photography 

Written applications, giving full details of educa- > . ' 

f PP 6 8 S PLEASE CONTACT The Art Director, Gordon 

tion and experience, should be sent to the Managing & Gotch Advertising Ltd., 75, Farringdon Street, London, 


Director at 22, Old Bond Street, London, W.1 E.C4. CEN 4030 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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Aprit 14, 1955 


APPOINTMENTS WANTED 


psst! 


me—i hear you re looking 


Excuse 
for me 
| hold an Executive Administrative 
position in Advertising, but seek 
fresh fields and a wider horizon 

Director's chair 
| have my eyes on, but the means of 


it's a Managing 


achieving it will suffice for the 
present 


The first step is to meet YOU 


Box 0692 
Advertiser's Weekly 180 Fleet St EC4 


BOOK-KEEPER CASHIER. Qualified 
Some knowledg sccountanc and 
typing, with some experience adver 
tising seck enior post preferab 
West End 
Box 0714 Ad. Weekly 180 Fleet St EC4 

SENIOR SPACE BUYER Leading 
I gency secks new appoint- 
ment 
Box 0708 Ad. Weekly 180 Fleet St EC4 


more 
newspaper 


CERTIFIED ACCOUNTANT, 
than 2 


-) years experience 


accountancy, secks gressive post 
Box 0701 Ad. Week 180 Fleet St EC4 
ADVERTISEMENT MANAGER (32) 
Large provincial weeklies, requires 
post of similar nature Specialising im 
comp features. Free end of May 
Full details on application. All replies 
iswered 
Box 0693 Ad. Weekly 180 Fleet St EC4 
Inkilted ; speaks English) 


Creative Copywriter / Visualiser 


Fully agency trained all branches with 
National Account successes. Production, 
print, research and soforth. Writer of 
B.B.C., Press, Film and Fiction material 
with specialist industrial and scientific 
connections. At present an unhappy 


though four-figure ADVERTISING 
MANAGER to massive organisation, 
would like senior copy or account 
executive position London agency. 
Visiting London for interviews early 
May 

Box 0690 


Advertiser's Weekly 180 Fleet St €C4 


PRINT PRODUCTION BUYING. Man 
thoroughly expernenced, 18 years in the 
practical preparatior 


of all 


seeks tion where his knowledge 
can ¢t used t sdvantage 
Box 0581 Ad. We 


180 Fleet St EC4 


OVERSEAS 
ART DIRECTOR 


Seeks Appointment 
in London 


20 yeors Art Director of Austrolio's 
largest Newspaper and Periodical Publish- 
ing Orgonisation 
A top-level Executive job which covered 
all che internal administration of a large 
Art Department and the over-all 
responsibility for the Company's 
pictorial displays 

The supervision of the Photographic 
Studio, which embraced all phases of 
colour, montage, back-proyection, illus- 
tration and photo story-sequences "" 
et 
(Outside this official day-time job as Art 
Director, the Advertiser (in his own time) 
hes for « losely identified 
with the Austrolion Theotre ond Rodio 


any years bee 


Companies. Expert in moke-up 
ond stage decor ritten scripts and 
dialogue continurty.) 

Box 0715 
Advertiser's Weekly 180 Fleet St €C4 


CLASSIFIED ADVERTISEMENTS 


MARKETING AND 
SALES MANAGER 


would consider offers as Consultant or 
member of Management team En- 
gaged in Marketing, Advertising and 
Sell 


ling for the whole of his career 
Highly skilled in all three functions 
Has wide, well-balanced and extensive 
business admunistrative experience 


Will Plan, administer and effectively 


lead in a co-ordinated manner these 
major functions Excellent health. 
abundant energy and drive Will 
reside anywhere Present residence 
London 


Box 0691 
Advertiser's Weekly 180 Fleet St EC4 


PICKED” SECRETARIES 
available The Wigmore Agency, 67 
HUNter 9951 /2/3 
POSITION AS MANAGER of Publicity 


and/or Display in large organisation 
sought b advertiser af present man- 
aging exhibition and display company 


Box 0650 Ad. Weekly 180 Fleet St EC4 


PRODUCTION. Executive of mature 
experienc Good organiser Highest 
ntegrity Mediun r small estab 


lished agency 


Box 0723 Ad. Weekly 180 Fleet St EC4 


SINESS OPPORTUNITIES 


TY SCENERY FOR SALE OR HIRE. 


Scenery Designed. Built and Painted 
to order. Murals, Models, Displays 
Exhibition Stands, Wali Maps. Out- 
door Advertising Carpentry Sign 
Boards. Robert Lister, 42 Peto Street 
South, London, E.16. ALBert Dock 
1019 


GORDON 
MILLEM 


who has established a very 
real reputation for market- 
ing and merchandising in 
this country and on the 


Continent is 


(a) Setting up as a con- 


sultant and would 


welcome enquiries or 


(b) would consider taking 
an executive position 
with a live organisa- 
tion requiring the 

services of an experi- 

enced merchandiser, 

Sales 


organiser, with a first 


salesman or 
class advertising back- 
ground. 


Enquiries please to 


63 South Lodge Drive, N.i4 


SHOW CARDS, CUT-OUTS 
ADVERTISING FOLDERS 


by photo-litho or letterpress (own 
photo-litho process plant). 
CARILLON PRESS LID. 

Pine Colour Printers, Bournemouth 
Telephone Boscombe 36835 


London Office 4a Bloomsbury Sq., 
w.c.l Phone: HOLborn 8330 
CAPACITY available for an additional 


weekly and monthly periodical 
Baines & Scarsbrook Litd., Colour and 
Genera) Printers, Fairfax Road, Swiss 
Cottage, N.W.3 Maida Vale 0055 
G3 lines 
AN Established Film Unit is prepared 
script and produce TV 
Material for Agents not 
form own TV Depart- 


to advise 
Advertising 
intending to 


ment Unimpeachable references 
Box 0632 Ad. Weekly 180 Pleet St BC4 
IMPORTANT FRENCH ADVERTIS- 
ING FIRM wishes ¢ ontact similar 
orga ti England with view to 
business € sboration Write to 
Mille Hertault, 12 rue de Patay, Paris 


Press and Public Relations 


service offered by woman practitioner 
Ex-journalist; ten years’ P.R.experience 
industry, charities, women's interests, 
plus excellent contacts ensures results 
London office 


Box 0671 
Advertiser's Weekly 180 Fleet St EC4 


SALES AND WANTS 


GRAPHOTYPE ADDRESS PLATE 
mbossing achine for sale, hand. B 
Plates Edwards, 359. Euston Road 
NW. EUSton 4681 


FREE LANCE SERVICES 


FREELANCE DESIGNER secks work- 
ing arrangement with copywriter or 
small agency 
Box 0285 Ad. Weekly 180 Pleet St BC4 

A FIRST-CLASS EXHIBITION § and 
Display Designer, 25 years’ experience 
Telephone : CUNningham 0918 

LAYOUT ARTIST (Ex. Fig.) specialises 


n ers and brochures, seeks 


commissions 
Box 0648 Ad. Weekly 180 Fleet St BC4 
A GOOD WORD FOR ANYTHING 
from quick thorough copywriter, 
accepts most kinds of work. FLAaxman 
7042 
EXHIBITION AND DISPLAY. Central 
Accommodation and facilities offered 
to freelance in return for occasional 
work Reply, t 
Box 0707 Ad. Week 180 Fleet St BC4 
PROMISING COPYWRITER works 
freelance -rompt 
Box 0694 Ad. Week 180 Pieet St C4 
BALLOON LETTERING (Comics) 
Quick neat, r able Artist available 


Box 0700 Ad. Week 180 Pleet St BC4 
ADVERTISING MODELS deugned and 
order Plaster or rubber 
Box 0725 Ad. Week 180 Fleet St BC4 


GREETING CARD 
ARTISTS AND DESIGNERS 


Greeting card manufacturers 
wish to contact artists able 
to design attractive cards 

Christmas, Birthday and 
Special Occasion—suitable for 
general market. Novelty of 
design and/or fold of card 
particularly interesting. Roughs 
or artwork should be sent for 

consideration to 

A. MASON & CO. LTD. 
207 ST. JAMES'S ROAD 
CROYDON . SURREY 


ADVERTISER'S WEEKLY 


ACCOMMODATION 


SMALL OFFICE WANTED by estab 
lished freelance artist Good tenant 
Box 0711 Ad. Weekly 180 Pleet St BC4 


ACCOMMODATION, with desk service 
at go t address Indivi- 
dual telephonc Messages taken. Box 
0120, Forbes Re (Advertising 
Lid 226 Strand, London, W.C.2 

SINGLE ROOM required by Consultant 
or would share accommodation with 
top-flight designer Wc. or W.l 
Box 0695 Ad. Weckly 180 Pleet St BC4 

SHAFTESBURY AVENUE: 
Dean Street and Frith Street 
Office, £225 p.a. incl. App! 
5546-7 

PLEASANT FURNISHED OFFICE. 
Ph and secretarial service ava 
able Strand Fleet Street 
Box 0732 Ad. Weekly 180 Fleet 


MISCELLANEOUS 


FOR ORIGINAL GIRL PICTURES 
Pin-ups. Figure Studies, etc, of 
Viewal Arts Club Models—singles o 


»hertson 


bet ween 
2-room 


GERrard 


Ss &cC4 


sets. Photo-Union Picture Library 
12 Soho Square. Londen. W |! 
PIN-UPS AND COVER GIRLS in 
stock for artists and advertising 
agents For particulars of studi 
facilities fashion photography, and 
enormous model files contact Philip 
Gotlop Photographs Limited, 24 Ken- 


sinaton Church Street, W.8. Western 
4iw 

URGENT COPY Proofs Blocks 
quickly delivered by District 
Messenger. REGent 1026, 191 Picca- 
dilly, W.1 


40 ARTISTS 
and STUDENTS 


are required immediately to train for 
Cartoon Film production. Low fees. 
The course takes 6 months and can be 
worked on a full or part time basis 
High level employment under contract 
is guaranteed to all successful students 
Essential qualifications are DRAWING 
ABILITY AND IMAGINATION 

Write or telephone at once to 

Director, Heatheriey Film Group, 
33 Warwick Square, London, 5.W.! 

Victoria 6077 


COURSES 


MORE 1.C.S. SUCCESSES 
IN A.A. EXAMS ! 


In the May 1954 Advertising 
Association Examinations 


LC.S. once again achieved 
outstanding successes. I.C.S. 


Students won: 


3 Second place in Division ‘C.’ 

First, second and third places 
in Division ‘8’ and five good 
passes 

@ Six good passes in Division ‘A.’ 


Twenty per cent of all successful can- 
didates were trained by the L.C.S. 
LCS. Home Study Courses in prepara- 
tion for both the A.A. and the LP.A 
Examinations are comprehensive, up- 
to-dete, and have been written by 
experts actively engaged in the ad 
verteing field 
First class instruction is also available 
in COMMERCIAL ART, POSTER 
DESIGN, LETTERING and SIGN 
WRITING. 

Write today for free book to DEPT. 28 

INTERNATIONAL CORRESPONDENCE 

5S. international Buildings, 
Kingsway, London, W.C.2 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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Advertiser's 


S. a copy 
& cro. as 4 Weekly Pat oes 
NEWSPAPER 55/- (overseas) 


ApriL 14, 1955 


ASSURES 


ALL WHO HAVE SUFFERED LOSS 


AND INCONVENIENCE 


BY THE SUSPENSION OF 


PUBLICATION 


| various grades of workers em- 


THAT THE NEWSPAPER 


WILL REAPPEAR 


AT THE FIRST OPPORTUNITY 


F 


‘STOP PRESS 


Strike claim is 
‘unrealistic ’ 
says court 


THE COURT OF ENQUIRY 
INTO THE STRIKE BY LON. 
DON ELECTRICIANS AND 
ENGINEERS HAS RECOM. 
MENDED IN ITS FINDINGS 
THAT THE MAINTENANCE 
MEN SHOULD RETURN TO 
WORK IN NPA OFFICES IMME- 
DIATELY “WITHOUT PREJU- 
DICE ON THE BASIS OF THE 
| EMPLOYERS’ PRESENT 
OFFER.” 

The findings state that court 
considered that “the precipitate 
action of local officials in calling an 
unofficial strike was unjustifiable.” 

The court records its view that 
the wage rates of the maintenance 
workers should continue to find 
their place in the wage structure of 
the newspaper industry. In the 
light of existing wage patterns to 
which wages of maintenance 
workers had hitherto conformed, 
the claim for an additional 58s. 6d. 
a week was “unrealistic.” 

The court recommends that, in 
the interests of good industrial 
| relations, the 14 unions with whom 
| the NPA customarily concludes 

agreement should co-operate to 

establish an appropriate central 
body, which should in future nego- 
tiate with the NPA on questions of 
| common concern, including rates of 
| pay, conditions of service and the 
wage differentials applicable to the 


of the maintenance men. 
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| The court also states that a com- = Rey 
parison of basic rates in the engi- = 
neering and newspaper industries A 
| does not show to the disadvantage 
| to meet him at 10 am. to-day 
(Thursday) in the hope that an early a) 
| settlement can be reached. Protec: ilies 
tive dismissal notices to some : Bo 
| 20,000 employees in NPA offices  S 
| expire to-morrow. ae 
ib 
Po Owing to of own busi- : 
| ness, John Murphy resigned from ae 
| board of Public Relations Asso- ae 
| | ciates Ltd. The John Murphy = 
| Organisation also ceases to be con- 
7 sultants to PRA Ltd. 
| ee Ta eae 
| appointed to handle advertising for es a 
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' the Omega Finance Co. Ltd. 
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